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hensive,  affordable  single-volume  reference  for  U.S.,  state, 
county,  MSA  and  city  (all  cities/towns  of  2,5(X)-t-  popula¬ 
tion)  demographics.  PLUS  exclusive  1997  economic  and 
demographic  forecasts;  calculated  by  the  same  research 
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E&P  Market  Guide,  published  annually  since  1924  -  pro¬ 
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actuals!  (Latest  forecast  98.2%  accurate!!)  You  get  popula¬ 
tion,  ethnicities,  income,  households,  housing  by 
value/rent/own,  education  levels,  employment,  retail  sales, 
snapshot  overviews,  ranking  tables,  and  much  more!  All  for 
only  $269. 
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•  Mor,. 


ALSO.. 

Editor  &  Publisher  Market  Guide 

The  comprehensive  reference  to  neH'spapei 
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JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

12- 15  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

21-23  Great  Lakes  Newspaper  Production  Conference, 
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4-7  National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

12-15  Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

25- 28  Associated  Press  Sports  Editors  Convention,  Hyatt 

Regency,  Vancouver,  B.C. 

26- 28  Association  of  Alternative  Newsweeklies, 

Bonaventure  Hilton,  Montreal 
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17-20  North  Carolina  Press  Association  124th  Aimual 
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ABOUT  AWARDS 


1996  CASEY  MEDALS.  The  Orange  County  Register  won 
the  top  award  in  the  large  circulation  newspaper  category  of 
the  1996  Casey  Medals  for  Meritorious  Journalism,  which  honor 
distinguished  coverage  of  disadvantaged  children  and  their  fami¬ 
lies  and  the  institutions  and  agencies  charged  with  serving 
them. 

Other  first-place  newspaper  wiimers  are:  the  News-Sentinel, 
Fort  Wayne,  \nd:,M(}ming  Journal,  Lorain,  Ohio;  and  the 
Chicago  Reporter. 

YANKEE  QUILL  AWARDS.  A  two-time  witmer  of  the  Pulitzer 
Prize  for  photojournalism  and  two  former  newspaper  editors 
are  this  year’s  recipients  of  the  Yankee  Quill  Award  for  career 
achievement  in  New  England  journalism. 

The  award  is  presented  by  the  New  England  Society  of 
Newspaper  Editors  and  the  New  England  chapter  of  the 
Society  of  Professional  Journalists. 

The  award  wirmers  are  photographer  Stan  Grossfeld,  an  asso¬ 
ciate  editor  of  the  Boston  Globe,  who  won  the  Pulitzer  two 
years  in  a  row,  in  1984  and  1985;  Katherine  W  Fanning,  former 
editor  of  the  Christian  Science  Monitor,  and  Kermeth  E.  Grube, 
former  managing  editor  and  editorial  page  editor  of  the  Day  of 
New  London,  Coim.  —  AP 

CALIFORNIA  FIRNr  AMENDMENT  CQAUTION.  Mel 

Opotowsky,  managing  editor  of  the  Press-Enterprise  in 
Riverside,  received  a  lifetime  achievement  award  from  the 
California  First  Amendment  Coalition. 

Opotowsky  received  the  award  in  late  September  at  the  orga¬ 
nization’s  aimual  First  Amendment  Assembly. 

The  award  was  one  of  six  presented  by  Dan  Day,  the 
Associated  Press’  San  Francisco  bureau  chief  and  president  of 
the  coalition. 

Opotowsky,  a  founding  member  of  the  First  Amendment 
Coalition,  has  been  the  organization’s  treasurer  in  recent  years. 
He  has  been  active  in  several  news  media  groups  since  joining 
the  Press-Enterprise  in  1973. 

The  coalition  is  an  umbrella  organization  consisting  of 
people,  news  media  groups  and  other  organizations  advocating 
and  defending  First  Amendment  freedoms  of  speech  and  the 
press.  — AP 

BEST  OF  KNIGHT-BAGEHOT.  Craig  R.Torres,  Mexico  City 
bureau  chief  for  the  Wall  Street  Journal,  has  won  Columbia 
University  s  Best  of  Knight-Bagehot  Business  Journalism  Award 
for  the  best  story  written  by  a  former  Knight-Bagehot  Fellow 
between  July  1, 1995  and  June  30, 1S>96. 

A  panel  of  business  journalists  selected  the  Wall  Street 
JourrutTs  three  Page  One  articles  written  by  Torres  on  the 
Mexican  banking  system. 

A  midcareer  study  program,  the  Bagehot  Fellowship  was 
founded  in  1975  by  the  Columbia  Graduate  School  of 
Journalism. 

Torres  was  a  Knight-Bagehot  Fellow  during  the  1989  aca¬ 
demic  year. 

FORREST  HISTORY  SOCIETY  JOVRNALOM  AWARD. 

Leon  Alligood,  senior  writer  for  the  NashvUle  Banner,  won  the 
John  M.  Collier  Award  for  Forrest  History  Journalism.  His  five- 
part  feature  appeared  in  September  1995. 
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An  Editord^Publisher  Research  Report 


The  Most  Comprehensive  Report  to  Date  on  the 
Online  Classified  Threat  to  Newspapers 


The  Online 
Classifieds  Rq>ort 


The  Impact  of  the  New  Electronic  Technologies 
on  Newspaper  Advertising 

- Researched  and  reported  by  recognized  online  authorities - 

•  Steve  Outing  •  Heidi  Anderson  •  Colin  Brannigan 

A  series  of  thoroughly  researched,  focused,  reports  that  will  give  you  the  detailed  data  you 
need  to  fully  understand  the  position  newspapers  are  in,  vour  position.,.and  what  you  can  do! 


CONTENT  ^ 

•  Overview:  Online  Classifieds,  The  New  Frontier! 

Introduction:  The  Case  for  Responding  | 

The  Competition:  Going  After  Niches 
Newspapets  Respond  to  tfie  Cyber-Threat 
Revenue  Models  for  Newspaper  Classifieds  Online 
National  Classifieds  Networlcs 
Beyond  Repuiposing:  A  Future  Clas.sifieds  Blueprint 

•  A  Dream  Online  Classifieds  System 

•  Online  Classifieds  in  the  U.K. 

•  Interview  With  NAA’s  Top  Classifieds  Executive 

•  Profiles:  Online  Classifi'eds  Vendors 

and  Networks 

•  The  Cyber-Competitors 

•  What  the  Experts  Say:  Quotes  from 

the  Front  Lines 


Send  me  a  copy  (copies)  of  The  Online  Classifieds  Report. 
My  prayment  of  $200*  for  each  report  ordered  is  enclosed 

□  Check  enclosed.  Bill  my  □  AMEX  □  MC  □  Visa  Card  #: _ 

Exp.  date: _ Signature  (required): _ 


Name. 


.Company. 


Address. 


.State/Prov  ince _ Zip/Postcode. 


Phone. 


‘$US  drawn  on  US  bank  only.  Make  checks  payable  to  Editor  &  Publisher.  NY,  CA,  DC,  OH  and  Canada  please  add  appropriate  sales  tax. 
International  deliveries  outside  the  U.S.  or  Canada  add  $2S  for  delivery  and  handling. 

MAIL:  Editort^Publisher,  11  W.  19th  St„  New  York,  NY  10011-4234.  FAX:  (212)  929-1894 
FOR  RUSH/OVERNIGHT  DELIVERY,  CALL  (212)  675-4380,  EXT.  510 
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Cowardly  Act 


STEALING  NEWSPAPERS  FROM  free  distribution  racks  or  from  coin 
boxes  is  a  criminal  and  cowardly  act.  It  has  happened  in  various 
places  —  usually  a  college  campus  —  but  lately  it  seems  to  be  a 
California  phenomenon.  A  person  who  loots  a  rack  in  order  to  sell  the 
papers  to  a  recycler  is  a  common  criminal.  A  person  who  steals  copies 
of  a  newspaper,  whether  paid  or  free,  in  order  to  suppress  opinions  is 
not  only  a  criminal  but  a  coward  who  cannot  tolerate  thoughts  contrary 
to  his  own. 

The  theft  of  20,000  copies  of  the  Daily  Californian  at  the  University 
of  California,  Berkeley,  is  a  case  in  point.The  campus  paper  was  support¬ 
ing  a  controversial  ballot  proposal.  It  doesn’t  make  any  difference  what 
that  proposal  was.  Someone  or  some  group  disagreed  and  felt  the  news¬ 
paper’s  opinions  should  be  suppressed.The  way  to  do  it  was  to  confis¬ 
cate  the  entire  press  run.  Whoever  it  was  obviously  felt  their  own  opin¬ 
ions  could  not  be  supported  or  defended  in  the  marketplace  of  ideas. 

One  would  think  that  a  college  campus  would  be  the  first  place 
where  freedom  of  ideas,  freedom  of  thought,  freedom  of  expression,  and 
freedom  of  the  press  would  prevail  under  any  circumstances.  It  is  a  dirty 
stain  on  the  educational  institution  where  these  fieedoms  do  not  exist. 


Conflict  Of  Interest 


The  CONTROVERSY  ABOUT  whether  sportswriters  and  editors 
should  accept  free  tickets  to  sporting  events  or  take  advantage  of 
the  opportunity  to  purchase  luurd-to-get  tickets  (E&P,  Nov.  16, 
page  12)  confirms  one  thing;  Ethical  rules  of  conduct  vary  from  newspa¬ 
per  to  newspaper.  What  may  be  tolerated  in  one  shop  is  considered 
unethical  in  another.  We  like  the  comment  of  Dave  Smith  of  the  Dallas 
Morning  News:  “The  important  thing  is  to  be  fair.  When  you  get  right 
down  to  it,  journalists  are  pretty  straight  these  days.” 


The  Fourth  Estate 


mcwsroOIH/CAREER  opportunities 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  Neu’spaperdom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisher,  )\sne  29, 1901  ;,4rfnerttstn^,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 
President, 

Editor  Emeritus  Robert  U.  Brown  icn  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  |c»  1 17| 
Co-Publisher, 

Circulation/ProducUon  Christopher  Phillips  ica  ii6| 

Executive  Editor  John  P  Consoli  icn  22S| 

Senior  Editor  George  Gameau  ica  22j| 

Associate  Editors  David  Astor  icn  226| 

Jodi  B.  Cohen  icn  2291 
Dorothy  Giobbe  ina  2271 
Stacy  Jones  icn  228| 

Laura  Reina  icn  2221 
Jim  Rosenberg  icn  2241 

Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Debra  Gersh  Hernandez 
West  Coast  Editor  M.L.  Stein 

Copy  Editor  Jennifer  S.Waber  icn  2,401 
Art  Director  Hector  W.  Marrero  icn  2211 
Art/Graphic  Assistant  Lery  Chan 
Editorial 

Production  Manager  Robert  Rivera  icn  2201 
Vice  President  Advertising  Michael  J.  Dardano  |cn  issi 

Sales  Representatives  Joanne  Koenigsberg  icn  isoi 
(New  York)  Betsy  Maloney  icn  iS9i 

Sales  Representatives  Anthony  R.  George 
(Chici^)  Richard  H.  Henrichs 

Western  Regional 

Advertising  Mant^r  Michael  Rogers 

Production  Manager  Carol  Blum  icn  1661 

Brian  C.  Ogden,  Assistant  icn  i6si 

Classified 

Advertising  Mant^r  Shawn  Olson  icn  29S| 

Hazel  Preuss,  Assistant  icn  29S| 

Circulation 

Marketing  Director  David  Williams  icn  2soi 
Fulfillment  Manager  Marlene  Hazzard  icn  2so| 
Information  Services  Shqipe  Malushi  |cn.4Si| 

Promotion  Manager  Lawrence  J.  Bumagiel  icnisoi 

Denniston  Brown,  Assistant  icn  isii 

OFFICES 

General:  1 1  W.  19th  St.,  New  York,  NY  10011;  (212)  6754)80;  fax:  Editorial 
(212)  691-7287;  Advertising  (212)  929-1259;  Circulation  (212)691-69.59. 
Corporate  e-mail:  edpub@mediainfo.com;  Web  Site:  http://www.mediainfo.com. 
Chlcr^;  8  S.  Michigan  Ave.,  Suite  1601 .  Chicago,  IL  6060.5;  (31 2)  64 1-0041 ;  fax 
(312)641-0043.  Mark  Fitzgerald,  Editor;  Richard  H.  Henrichs, Anthony  R.  George, 
Sales  Representatives. 

Washington:  National  Press  Building,  Suite  1 1 28, Washington,  DC  20045;  (202) 
662-7234;  fax  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Palo  Alto:  1 0 1  .Mma  Street,  *405,  Palo  Alto,  CA  94.301 ;  (4 1 5)  322-7 1 78;  fax  (4 1 5) 
322-7178.  ML.  Stein,  Editor. 

Los  Angeles:  1725  Chelsea  Road,  Palos  Verde  Estates,  CA  90274;  tel/fax  (310) 
378-7075.  Marshall  &  Associates,  Advertising  Representatives. 

San  Francisco:  20993  FoothUl  Blvd  , Suite  719,Hayward,CA  94541;(510)  888- 
9640;  fax  (5 10)  8864095;  e-mail  miker@mediainfo.com.  Michael  Rogers, Western 
Regional  Advertising  Manager. 
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LETTERS  TO  THE  EDETOR' 


Success 

story 

I  READ  WITH  interest  your  story  about 
the  Chicago  Sun-Times'  experiment 
to  offer  the  candidates  free  space  to 
state  their  case  to  readers,  and  how  the 
paper  judged  it  a  failure. 

We,  at  the  Roanoke 
Times,  along  with  our 
sister  paper,  the 
Virginian-Pilot  in 
Norfolk,  did  the  same 
thing  with  our  two 
U.S.  Senate  candidates. 

I  can’t  speak  for  the 
Pilot,  but  we  have 
readership  data  which 
suggests  that  our  read¬ 
ers  judged  the  experi¬ 
ment  favorably. 

Some  background: 

Our  two  papers,  locat¬ 
ed  on  opposite  sides 
of  the  state,  share  a 
state  capital  bureau 
and  have  evolved 
toward  joint  coverage 
of  state  politics.  This 
year,  as  part  of  our 
civic  journalism 
approach  to  politics,  _ 
we  set  out  to  cover 
the  Senate  race  as  a 
job  interview,  hoping 
that  would  be  a 
metaphor  readers 
could  identify  with.  I 
am  in  charge  of  coordi¬ 
nating  the  Roanoke 
end  of  that  coverage. 

The  Pilot's  publica¬ 
tion  dates  and  format 
were  somewhat  differ¬ 
ent  from  ours,  but 
here’s  what  we  did  in 
Roanoke. 

On  Sunday,  Sept.  1  (Labor  Day  week¬ 
end),  we  ran  a  front-page  story  that 
spelled  out  the  “job  description”  for  a 
U.S.  senator,  along  with  citizens  talking 


For  additional  stories,  analysis 
and  industry  resources,  ’ 
visit  us  on  the  Web 

http://www.mediainfo.com 


about  their  expectations  for  a  senator. 

On  Monday,  Sept.  2,  we  came  back 
with  another  front-page  package:  We’d 
asked  each  candidate  to  submit  a  “letter 
of  application”  for  the  job.  And  they 
did. 

Granted,  this  wasn’t  the  most  scintil¬ 
lating  prose  ever  to  appear  in  our 

paper.And  I’m  sure  it 
wasn’t  anything  that 
political  writers  and 
other  political  junkies 
hadn’t  already  heard. 
But  we  have  a  differ¬ 
ent  standard  for  judg¬ 
ing  whether  some¬ 
thing  woiks:We 
depend  on  our  read¬ 
ers. 

We  have  what  we 
believe  is  a  unique  sur¬ 
vey  instrument,  called 
our  “Daily  Reader 
Report  Card,”  which 
samples  a  group  of  30 
readers  each  day  about 
their  reading  habits. 

We  found  both  pack¬ 
ages  —  the  job 
description  and  the 
letters  of  application 
—  were  better  read 
than  “traditional”  politi¬ 
cal  stories. 

I’ll  just  focus  on  the 
letters  of  application 
here:  26%  of  the  sam¬ 
ple  read  the  entire 
package,  56%  read  at 
least  some  of  it,  while 
18%  didn’t  read  any  of 
it.That’s  82%  total 
readership;  the  average 
for  all  stories  we’ve 
ever  measured  in  the 
reader  report  card  is 
59%,  so  this  package 
scored  incredibly  high.  And  because 
“traditional”  political  stories  are  notori¬ 
ously  low  scorers,  the  high  score  on 
this  package  is  especially  impressive. 

In  fact,  at  this  stage  of  the  campaign, 
that  82%  score  remains  among  our 
highest  (we’ve  had  three  campaign  sto¬ 
ries  that  scored  100%  total  readership, 
and  another  that  scored  82%,  so  the  job 
application  package  remains  in  our  top 
five). 

Moreover,  not  only  did  readers  read 
this,  they  said  they  liked  it.  In  our  sur¬ 


vey,  we  asked  readers  to  identify  their 
favorite  item  in  that  day’s  paper.  Not 
their  favorite  story,  their  favorite  item. 

For  some,  it’s  the  crossword  puzzle. 
For  some,  it’s  the  coupons.  But  usually, 
it’s  a  story.  Our  threshold  is  whether 
three  or  more  readers  in  the  sample 
identify  a  story  as  their  favorite  item. 
And  indeed,  on  that  Monday,  three  read¬ 
ers  cited  the  job  application  package  as 
their  favorite  thing  in  the  paper.  (The 
day  before,  two  had  cited  the  job 
description  story.) 

So  on  that  score,  we’d  judge  our 
experiment  a  success. 

Dwayne  Yancey 
Yancey  is  a  special  content  coordina¬ 
tor  at  the  Roanoke  (Va.)  Times 

Correction 

The  brief  in  the  Oct.  26  issue 
regarding  the  Dallas  Morning 
Neu’s'Texss  Stadium  25th  anniversary 
special  section  contained  some  inaccu- 
racies.The  statements  attributed  to 
Bruce  Castlebury  were  actually  made 
by  Charles  Gerardi,  the  national  adver¬ 
tising  director.  Also,  at  the  time  E&P 
spoke  with  Gerardi,  he  mentioned  that 
Nike  was  going  to  be  a  sponsor  for  the 
section,  but  this  didn’t  occur. 


UNITY  AWARDS 
IN  MEDIA 


Lincoln  University  or  Missouri 

The  44*'  onnuol  Unity  Awards  in  AAedn  wilt  recognize 
reporting  and  writing  that  reflect  accurate  exposure  of 
issues  affecting  minotities  and  cfeodvantaged  people. 
Deadline  IS  Jon.  KT,  1997. 

Divisions  Include: 

Print  General  Audience, 

Print  Minority  Audience, 

Broadcast  Rodio,  ond 
Broadcast  Television 

Categokks  are: 

Economics,  Education,  Politics,  Public  Affaits/Social 
Issues,  Educational,  and  Investigative  Repotting. 

Detoils  from: 

Eddie  Madison,  Jr.  or  Valerie  Hixon 
Department  of  Communications 
201  Elliff  Hall,  Lincoln  University 
Jefferson  City,  MO  65102 

(314)  681-5437  or  681-5436 


Newspaperdom* 


50  YEABS  AGO _ “There  is 

nothing  wrong  witli  the  news¬ 
paper  business  that  better  pro¬ 
duction  and  an  adequate  sup¬ 
ply  of  newsprint  won’t  cure,” 
John  S.  Knight,  president  of 
the  Kixight  Newspapers, 
informed  the  Senate  Small 
Business  Committee.  He  was 
replying  to  a  form  letter  sent 
out  by  the  committee  to  gath¬ 
er  data  on  problems  of  small 
dailies  and  weeklies  which  he 
received  as  editor  of  the 
Chicago  Daily  News.  His  reply 
was  based  on  personal  experi¬ 
ence  as  editor  and  publisher 
of  the  Massillon,  Ohio, 
Independent  many  years  ago. 

Cartcxjnist  Milton  Caniff 
makes  history  by  leaving  the 
Chicago  Tribune-New  York 
News  Syndicate  and  the  “Terry 
and  the  Pirates”  he  created 
there  for  many  years  to  join 
the  Chicago  Sun  Syndicate  to 
create  a  new  strip,  “Steve 
(imyon,”  to  be  distributed 
through  King  Features. 

From  Editor  &  Pubusher 
November  23,  1946 
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EVERY  SATURDAY  SINCE  1884 


Forecast: 

Sunshine 


Arr.Zs  With  nei 

hardly  a  blip 
shades-  panel  see 

Newspaper  executives  fi  if iirp  fnr  n 

were  singing  a  similar  tune  at  lULUIC  lUl  I  h 
the  recent  Newspaper  Values 

and  Finance  conference  spon-  BY  STAC’ 

sored  by  Kagan  Seminars. 

The  newspaper  business  “is  hardly  obsolete, 
hardly  being  replaced  by  the  new  media,”  Paul 
Kagan  told  the  audience  of  analysts,  stock  brokers, 
bankers  and  newspaper  company  executives  con¬ 
vened  in  a  ballroom  at  the  Park  Lane  Hotel  in  New 
York  City.  Instead,  he  said,  the  industry  “has  turned  a 
comer.” 

With  that  pronouncement,  the  gathering  moved 
to  its  first,  and  most  interesting,  panel  discussion  on 
defending  newspaper  market  share  in  these  com¬ 
petitive  times. 

The  industry  included  Miles  Groves,  Newspaper 
Association  of  America  vice  president  of  market  and 
business  analysis;  Media  News  Group  CEO  Dean  Sin¬ 
gleton;  and  Joel  Stark,  Provi¬ 
dence  Journal  Co.  vice  presi¬ 
dent  of  business  develop¬ 
ment. 

Issues  focused  mainly  on 
the  impact  of  new  media  on 
newspapers,  how  the  consoli¬ 
dation  in  television  and  radio 
will  affect  newspaper  ad 
spending  and  trends  in  dis¬ 
play  and  classified  advertis¬ 
ing. 

Concerning  the  emer¬ 
gence  of  the  Internet  and 
online  services,  the  panel 
could  barely  contain  its  col¬ 
lective  yawn.  As  Singleton  put 
it:  “The  threat  is  somewhat  of 
a  big  myth.” 

He  compared  the  situation 
to  past,  and,  ultimately,  incor¬ 
rect  predictions  on  the  cable 
industry,  which  was  sup¬ 
posed  to  eclipse  traditional 
e  threat  to  media  and  create  a  revolution 

ers  “is  somewhat  of  a  in  communication  and  enter- 


executives 


With  new  media 
hardly  a  blip  financially, 
panel  sees  upbeat 
future  for  newspapers 

BY  STACY  JONES 


The  online  threat  to 
newspapers  “is  somewhat  of  a 
big  myth,“  Dean  Singleton  says. 


/  truth,  ad  revenues  — 

r  IllcUlu 

fillPinripllw  medium  —  amounted  to 

I II ICil  Iblaliy,  about  $67  million  for  the  bud- 

II nhppt  ding  industry. 

>  UfJUCu  L  “That’s  a  rounding  error  in 

31/1/CnPnPrC  business,”  laughed  Single- 

/  vVofJOfJCl  O  ton,  who  said,  the  new  media 

-  business  “is  a  long  way  from 

JONES  getting  into  our  pockets.” 

Newspapers,  continued 
Smgleton,  are  in  a  better  position  than  all  other 
media  to  do  well  against  the  online  onslaught 
because  newspapers  have  the  databases  and  tech¬ 
nology  already  in  place,  thanks  to  decades  of  stor¬ 
ing,  compiling  and  presenting  information. 

Singleton’s  point  was  expanded  by  Groves,  who 
said  many  papers  have  already  put  their  stockpiles 
of  information  to  a  more  advantageous  use  by  offer¬ 
ing  public  access  to  newspaper  archives  through 
the  Internet  or  partnerships  with  online  services 
such  as  America  Online  or  CompuServe. 

Advances  in  distribution  and  advertising  meth¬ 
ods,  with  a  focus  on  customers,  have  also  helped  to 
make  newspapers  competitive,  vital  and  necessary 
for  many  advertisers  and  readers,  insisted  the  panel. 

These  successful  techniques  range  from  more 
sophisticated  databases  that  can  pinpoint  market 
targets,  to  giving  advertisers  the  option  of  reaching 
a  specialized  audience,  to  production  technology 
that  allows  17  versions  of  a  Sunday  preprint  flier  to 
be  deliverd  to  different  branches  of  a  local  super¬ 
market  chain. 

“When  you  get  down  to  street  level,  that’s  what  a 
distribution  advantage  means,”  said  Stark. 

At  the  Providence  Journal-Bulletin  in  Rhode 
Island,  Stark  said  iimovations  include  rearranging 
the  ad  department’s  “hierarchical,  product-based” 
arrangement  into  11  selling  teams,  which  partici¬ 
pate  in  consultative  selling.  In  this  new  setup,  ad 
teams  sell  clients  a  package  of  advertising  —  news¬ 
paper,  television,  radio. 

Stark  sees  no  harm  in  admitting  the  competition 
may  serve  some  needs  of  some  clients  better.  The 
advantage,  he  says,  is  that  the  paper’s  ad  teams  “con¬ 
trol  the  process.” 

“By  being  in  control,  [newspapers]  can  get  the 
biggest  piece,”  he  said. 

Such  modifications  are  important  if  newspapers 
are  to  remain  profitable,  because  as  Stark  sees  it, 
“We’re  moving  away  from  the  mass,  one-size-fits-all 
type  of  marketing.” 
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New  Media  Profit?  Patience,  Patience,  Patience 


Anew  medium  demands  a  new  language,  so  when  talk 
at  last  month’s  Newspaper  Values  &  Finance  confer¬ 
ence  in  New  Yoik  City  shifted  to  digital  publishing,  the 
panel  got  creative. 

Interspersed  between  the  brainstorming  of  Martin  Nisen- 
holtz,  president  of  digital  services  at  New  York  Times  Co., 
and  Inlinet  president  and  CEO  Dave  Richards  on  how  to 
make  the  superhighway  profitable  for 
newspapers,  and  how  long  it  will  take, 
they  came  up  with  such  terms  as  “psy- 
chographic”  (as  oppxised  to  demo¬ 
graphic),  “repositioning”  and  “distribution 
attributes.” 

It  was  impressive,  linguistically,  but  in 
the  end,  the  consensus  was  that  digital 
publishing,  the  Internet,  that  whole  high- 
tech  ball  of  wax,  won’t  be  profitable  for 
at  least  another  decade  —  and  experts 
still  aren’t  sure  what  typie  of  audience  it  will  take. 

“There’s  a  tendency  to  overdo  the  spectacular  when  a 
new  technology  emerges,”  explained  Paul  Kagan,  whose 
company  organized  the  conference  at  the  Paik  Lane  Hotel. 

Since  newspapers  are  proceeding  without  a  map,  it's  dif¬ 
ficult  to  know  which  path  is  the  right  one. 

One  can’t  look  at  the  habits  of  newspaper  readers,  since 


The  consensus  was 
that  digital 
publishing  won’t  be 
profitable  for 
at  least  another 
decade 


about  80%  of  online  users  are  not  print  subscribers,  said 
Nisenholtz. 

Another  barrier  attached  to  marketing  the  nascent 
medium,  according  to  Richards,  is  that  the  growth  in  the 
number  of  sites  is  outstripping  the  pace  of  new  online 
users. 

That  means  users  have  too  many  choices,  reducing  the 

dominance  of  any  single  site  and  stagnat¬ 
ing  each  site’s  efforts  to  develop  a  cus¬ 
tomer  base. 

“It’s  fragmentation  worse  than  radio,” 
said  Richards. 

Add  to  that  the  high  cost  of  integra¬ 
tion  and  setup  —  and  growing  higher, 
Richards  pre^cted  —  and  it’s  clear  that 
the  odds  are  not  in  the  industry's  favor. 

The  solution  to  cracking  this  online 
Rubik’s  Cube  seems  to  be  in  the  hands 
of  market  researchers  and  techies.  Nisenholtz  suggested 
tracking  user  behavior  instead  of  demographics  to  get  a 
more  precise  reading  of  possible  customers. 

Realizing  the  hurdles  the  industry  faces,  Kagan  described 
the  transition  as  “akin  to  MTV  attempting  the  same  thing  in 
a  different  medium.  It  would  be  unthinkable,  but  that’s 
what  newspapers  are  trying  to  do.”  — Stacy  Jones 


The  one  off-note  from  what  Kagan  referred  to  as 
a  “relatively  feel-good  panel”  dealt  with  the  drop  in 
aggregate  newspaper  circulation.  Rate  increases 
were  determined  to  be  the  cause  of  the  decline.  As 
newspapers  raised  circulation  rates  to  protect  prof¬ 
its,  marginal  readers  were  pushed  away,  concluded 


the  panel. 

The  assembled  experts  offered  another  prognosis 
as  the  session  came  to  a  close:  no  end  in  sight  for  the 
industry’s  upward  economic  swing. 

“There’s  a  long  run  left  in  this  economic  cycle,” 
offered  Singleton.  “We’re  talking  years,  not  months.” 


Fire  Damages  E(S?P  Offices 
But  Doesn’t  Stop  The  News 


An  EARLYMORNING  electrical  fire  Nov.  14 
destroyed  the  computerized  page  makeup 
system  at  E&P’s  New  York  headquarters  and 
disrupted  opjerations  briefly. 

Fortunately  for  the  weekly 
magazine,  the  fire  struck  just 
hours  after  the  Nov.  16  issue 
went  to  the  printer  via  ISDN 
phone  lines. 

The  fire,  which  struck 
about  midnight  in  the  room 
housing  most  of  the  com¬ 
pany’s  computers,  was  extin¬ 
guished  quickly  by  an  over¬ 
head  sprinkler  system,  but  not 
before  smoke  and  water  dam¬ 
aged  other  equipment,  and 
crept  into  the  newsroom  and 
the  main  office. 


Co-publisher  Chris  Phillips  estimated  total  dam¬ 
age  at  about  $100,000.  Most  of  the  60  or  so  employ¬ 
ees  were  sent  home  Thursday  (Nov.  14). 

The  UNIX  system  used  for  circulation  and  for 
directories  was  down  for  a 
day.  Subscribers  who  called 
got  no  answer,  but  customer 
service  was  restored  the  next 
day. 

The  magazine,  which 
begins  its  weekly  produc¬ 
tion  cycle  every  Thursday, 
restarted  its  1 5-year-old 
Mycro-Tek  proprietary  front- 
end  system  the  next  day. 
Despite  taking  a  shower 
under  a  sprinkler  head,  it 
worked,  even  though  one  of 
(See  Fire  on  page  28) 


Instant  photo  shows  the  light  table  where 
the  fire  apparently  started.  A  sprinkler 
head  nearby  extinguished  the  fire  before 
it  did  more  damage. 
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BY  JODI  B.  COHEN 


How  To  Become 
A  Better  Editor 


PORTLAND  OREGONIAN  WWTING 
coach  Jack  Hart  opened  the  recent 
Associated  Press  Managing  Editors 
woikshop  by  asking  attendees,  “What 
makes  a  great  editor?” 

Respondents  offered  that  it’s  someone  who  gives 
freedom  with  limits  —  a  goal  setter  who  communi¬ 
cates  his  or  her  vision,  who  is  humble  and  full  of 
energy,  makes  suggestions  rather  than  gives  orders, 
and  is  a  good  listener. 

Hart  agreed,  but  said  the  description  is  a  far  cry 
from  the  traditional  stereotype  —  the  Jack  Daniels- 
drinking,  cigar  smoking,  loud 
and  abrasive  czar  of  the  news¬ 
room. 

“Editors  are  supposed  to 
yell,  slam  phones  down, 
smoke  and  are  supposed  to 
be  hung  up  on  their  macho 
conception  of  themselves,” 
said  Hart.“Yet,our  description 
is  directly  opposite  of  the 
stereotype,  almost  a  diametric 
opposite  description.” 

He  said  the  stereotype  was 
based  on  the  editor  in  the 
1920s,  when  hardly  anyone  in  the  newspaper  busi¬ 
ness  had  a  college  degree,  most  were  military-expe¬ 
rienced  men  and  the  conditions  in  the  newsrooms 
were  primitive  with  assembly  line  production. 

Today,  Hart  said,  “virtually  all  are  college  educated 
and  couldn’t  get  away  with  that  behavior  because  of 
a  whole  transformation  in  terms  of  gender  and 
styles  that  would  not  jibe  well.” 

Hart  cited  two  studies  which  revealed  that  the 
number  one  priority  for  line  editors  and  reporters  is 
better  communication  and  that  respondents 
expressed  hatred  toward  overbearing  managers. 

“Journalists  are  united  with  being  upset  with  peo¬ 
ple  who  set  out  to  manage  them,”  Hart  said.  “We 
have  to  think  about  structuring  our  newsrooms  and 
developing  management  practice  in  a  way  that 
serves  the  fundamental  newsroom  goals,  and  at  the 
heart  of  that  is  the  relationship  between  editors  and 
writers.” 

Bruce  DaSilva,  Associated  Press  enterprise  editor, 
discussed  a  training  program  for  editors  to  help 
build  better  relationships  with  reporters. 

Among  DaSilva’s  suggestions; 

♦  Editors  need  to  understand  how  power  works  in 
newsrooms  —  the  more  you  use  it  the  less  you 
have. 

“The  source  of  the  power,  the  real  power,  comes 


must  be  identified 


THE  WRITING  PROCESS 

Hart  and  DaSilva  also  dis¬ 
cussed  the  writing  process, 
which  he  said  involves  five 
steps:  the  idea;  hypothesis; 
reporting  —  carefully 
thought  out  in  advance;  focus 
—  the  axis  the  story  is  writ¬ 
ten  on;  and  the  draft  — 
which  is  handed  over  to  the 
line  editor. 

“The  importance  of  this 
process  has  been  recognized 
everywhere  but  the  news¬ 
room,”  Hart  said. 

DaSilva  agreed,  stating  that 
today  most  editors  give  a 
reporter  an  assignment  and 
do  nothing  until  the  finished 
product  is  delivered.  Then,  they  “mess  with  the 
words.” 

“It  is  our  belief  that  editors  need  help  and  train¬ 
ing  in  order  to  understand  and  work  more  effec¬ 
tively  with  writers  through  the  entire  process,  so 
they  work  less  in  the  end,”  DaSilva  said.  “This  gives 
us  better  stories,  better  reporters  and  a  better  rela¬ 
tionship  in  the  working  newsroom.” 

Problems  editors  encounter  too  late  in  the 
process  are  superficial  reporting,  buried  leads,  lack 
of  organization,  incorrect  information,  no  transi¬ 
tions  and  poor  organization  to  name  a  few,  accord¬ 
ing  to  Hart. 


from  the  people  who  work  for  them  and  it’s  really 
important  for  editors  to  know  that,”  he  said. 

♦  Risk  in  the  newsroom  should  be  redefined. 

Trying  something  different  with  a  story  or  lead 

should  not  be  considered  risky,  but  should  simply  be 
considered  a  different  approach,  DaSilva  said. 

“We  need  to  create  environments  that  no  evil 
responses  come  from  trying  something  different,” 
he  said.  “The  main  reason  people  don’t  open  their 
mouths  is  because  they  think  people  will  think  they 
are  dumb.” 

♦  The  real  enemies  of  change  must  be  identified 
because  change  is  scary  to 
many  people. 

DaSilva  said  an  internal 
award  program  at  General 
Electric,  where  the  company 
rewards  employees  for  the 
best  unased  idea,  should  be 
adopted  by  newsrooms. 


APME  workshop 
offers  ideas, 
including  the 
suggestion  of 
coaching  rather 
than  demanding 


"Journalists  are  united  with 
being  upset  with  people  who 
set  out  to  manage  them.  We 
have  to  think  about  structuring 
our  newsrooms  and  develop¬ 
ing  management  practice  in  a 
way  that  serves  the  fundamen¬ 
tal  newsroom  goals,  and  at  the 
heart  of  that  is  the  relationship 
between  editors  and  writers." 

—  Jack  Hart,  writing  coach, 
Portland  Oregonian 
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“But  the  core  of  the  problem  is  they  still  have  to 
have  contact  with  the  editors,”  said  Hart.  “And 
reporters  get  three  words  of  training,‘sit  over  there,’ 
a  problem  in  any  stage  of  the 
process.” 

To  alleviate  this  problem. 
Hart  offered  six  points  that  an 
editor  can  follow  to  become 
a  good  “coaching  editor.” 

♦  Assignments,  which  lead 
to  a  formulation  of  an  idea, 

♦  Feedback,  acting  as  a 
sounding  board. 

♦  Assistance,  helping  the 
reporter  to  find  a  focus. 

♦  Guidance,  structuring  and 

collaboration. 

♦  Impact  Editing,  which  involves  consulting 
before  changing,  and  strucUire  editing. 

♦  Copy  editing. 

“You  cannot  confuse  teaching  with  evaluating,” 
said  Hart. “You  have  to  be  motivating,  patient,  invite 
the  reporter  to  explore  it  on  their  own.  The  main 


bitch  we  heard  with  editors  in  the  field  about  why 
they  don’t  teach  is  time.” 

To  alleviate  the  problem  of  time.  Hart  suggested 
“short  coaching,”  which  takes  place  in  30-second  and 
three-minute  bursts. 

“These  short  bursts  are  the  most  important  thing 
you  can  do  in  the  newsroom,”  said  Hart.“It’s  our  equiv¬ 
alent  of  the  One-Minute  Management  strategy.” 

DaSilva  agreed,  emphasizing  that  coaching  is  the 
heart  of  an  editor’s  job. 

“What  happens  is  editors  don’t  know  how  to  talk  to 
the  writers  about  story  organization  even  though  they 
know  how  to  do  it  instinctively,”  DaSilva  said.  “We  want 
to  give  some  concrete  help  on  how  to  do  all  of  this 
more  effectively  and  solve  the  problems  before  the 
story  is  written.” 

The  writers’  workshop  is  an  annual  event  at  the 
Associated  Press  Managing  Editors  conference,  but  this 
year  marked  the  first  time  it  was  held  the  entire  day  — 
from  9  a.m.  to  6  p.m. 

An  estimated  300  people  filed  in  at  the  session’s 
start  and  by  4  p.m.  close,  around  200  people  were  still 
there. 


Editors  need 
to  understand 
how  power  works 
in  newsrooms  — 
the  more  you 
use  it  the  less 
you  have 


BY  MARK  FITZGERALD 

Canadian  Press 
Gets  New 
Lease  On  Life 

Faced  with  extinction  by  the  end  of  the 
year,  Canadian  Press  has  a  new  lease  on  life 
now  that  Southam  Newspapers  —  under  the 
control  of  Conrad  Black’s  Hollinger  Inc.  —  has 
canceled  plans  to  pull  its  newspapers  out  of  the  79- 
year-old  news  cooperative. 

Southam’s  threat  last  summer  to  pull  out  of  CP  — 
and  to  form  a  competing  news  service  by  expanding 
its  own  service,  Southam  News  —  came  in  a  June  26 
letter  to  CP’s  then-president  David  Jol¬ 
ley  from  Southam  vice  president  Gor¬ 
don  Fisher,  who  said  the  chain’s  20 
papers  were  resigning  effective  Dec. 
31. 

Southam’s  resignation  announce¬ 
ment  was  devastating  news. 

For  one  thing,  Southam  contributes  nearly  U.S.  $6 
million  to  CP’s  annual  U.S.  $33.8  million  annual  bud¬ 
get.  Even  before  the  Southam  announcement,  CP  had 
said  it  intended  to  cut  the  budget  by  about  U.S.  $5  mil¬ 
lion. 

For  another,  the  withdrawal  announcement  started 
a  run  on  the  cooperative  by  other  member  newspa¬ 
pers.  Facing  the  possibility  that  they  would  be  left 
liable  for  all  of  CP’s  common  expenses,  other  member 
newspapers  were  essentially  forced  to  serve  formal 
withdrawal,  as  well. 

CP  bylaws  require  six  month’s  notice  of  withdrawal 
from  the  cooperative. 

Canadian  Press’  reprieve  comes  from  a  big  vote  of 


confidence  from  Hollinger,  which  controls  46  papers 
in  the  cooperative.  This  summer,  Hollinger  took  con¬ 
trol  of  Southam. 

CP  still  &ces  tough  sledding  in  the  future,  however. 

Members  have  been  clamoring  for  a  reduction  in 
the  $26  million  in  annual  fees  they  pay,  and  there  is 
considerable  debate  internally  about  what  services  CP 
should  provide. 

CP  President  David  Jolley  stepped  down  in  late 
August  for  what  the  cooperative  said  were  “differ¬ 
ences  of  opinion”  with  its  board. 

A  Hollinger  executive  —  Michael  Sifton,  chairman 
of  Sterling  Newspapers  —  was  named  chairman, 
replacing  Roger  D.  Landry,  president  and  publisher  of 
Le  Presse  in  Montreal. 

Jim  Poling,  vice  president/editorial,  was  named  act¬ 
ing  president. 

CP  has  350  full-time  employees  across  Canada 
and  maintains  news  bureaus  in  Washington  and  Lon¬ 
don. 

Two  Bills 
Affect  The  Media 

WITHIN  TWO  PIECES  of  legislation  recently- 
enacted  are  provisions  that  affect  the  media. 
In  the  Federal  Aviation  Authority  Reauthoriza¬ 
tion  Act,  there  is  a  clause  that  requires  a  task  force 
to  “ensure  that  attorneys  and  representatives  of 
media  organizations  do  not  intrude  on  the  privacy 
of  families  of  passengers  involved  in  an  airiine 
accident.” 

The  1997  Intelligence  Authorization  Act  features 
a  provision  that  prohibits  the  CIA  from  using  U.S. 
journalists  for  covert  activities,  unless  they  choose 
to  provide  information,  but  it  allows  for  excep¬ 
tions  to  be  made  in  extraordinary  circumstances 
and  agents  are  still  allowed  to  pose  as  journalists, 
according  to  published  reports. 


Southam  cancels 
plans  to  pull  its 
newspapers 
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BY  JOE  STRUPP 


conducted  a  fruidess  “mud-caked  search”  along  the 
shores  of  the  lake. 

“I  think  there  is  a  lot  of  sympathy  for  something 
that  is  out  of  place,  and  it  was  an  animal  that  wasn’t 
supposed  to  be  there,”  Rubenstein  said.“People  stick 
up  for  someone  who  has  lost  his  way” 

Two  days  later,  the  Examiner  published  its  first 
alligator  story,  including  graphics  detailing  the  lake’s 
location  and  background  information  on  three  alli¬ 
gator  species.  The  paper  also  began  a  contest  — 
“Name  the  Gator”  —  and  invited  readers  to 
send  in  entries. 

For  the  next  week,  both  papers  fol-  ] 

lowed  efforts  by  the  National  j 

Park  Service,  city 


San  Francisco  attempting  to  top  each 

other’s  coverage.  Stimts  have 

dailies  duel  over  included:  the  Examiner's  use 

of  a  psychic  to  telepathically 
story  of  d  contact  the  alligator,  the 
'  _  Chronicle's  hiring  of  an  alliga- 

mVStOriOUS  tor  hunter,  and  an  £x«miner 
'  editor  donning  a  wet  suit  in 

reptile  siohted  in  creature. 

~  ^  “1  think  it’s  all  in  the  spirit 

a  suburban  lake  i*":*  .“t'”* 

to  have  fun  with  it,  said 

Chronicle  city  editor  Jerry 
Roberts,  a  longtime  Bay  area  journalist.  “I  thought  it 
might  be  a  good  one-day  story,  but  I  didn’t  expect  it 
to  be  the  local  feeding  frenzy  that  it  is.” 

The  separately  owned  Chronicle  and  Examiner, 
which  compete  for  readers  but  share  profits  as  part 
of  a  joint  operating  agreement,  have  long  had  a  rep¬ 
utation  for  covering  unusual  issues,  often  out- 
landishly. 

But  even  longtime  news  veterans  began  shaking 
their  heads  about  the  circulation  battle  over  the  alli¬ 
gator  story. 

“The  circulation  wars  arc  playing  a  part  in  this, 
but  it  is  a  definite  ecological  story  and  it  is  typical 
San  Francisco  because  it  is  fun,”  said  Examiner 
reporter  Dennis  Opatmy.“ls  it  silly?  Yes.  But  it’s  also 
war.” 

It  began  in  August  when  the  Chronicle's  Steve 
Rubenstein  wrote  a  story  poking  fun  at  recent  sight¬ 
ings  of  an  alligator  in  Mountain  Lake,  a  small  pond 
located  inside  the  former  Presidio  military  base, 
which  is.  to  be  a  national  paik.  The  story  said  the 
gator,  if  it  existed,  had  probably  been  dropped  there 
by  a  former  owner  and  might  be  in  danger  of  dying 
unless  taken  to  warmer  waters. 

Rubenstein  also  reported  that  the  Chronicle  had 


Rurrwrsin 


Wiesioo* 
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workers,  and  the  San  Francisco  Zoo  to  find  the  rep¬ 
tile.  The  Chronicle  hired  a  professional  alligator 
hunter,  Jim  Long,  from  Florida,  and  paid  his  way  to 
San  Francisco  with  orders  to  find  and  remove  the 
animal. 

Quick  to  respond,  the  Examiner's  story  criticized 
the  Long  hiring  and  called  him  “a  reptile  hit  man.” 
Reporters  Seth  Rosenfeld  and  Craig  Marine  said 
Long  “makes  his  living  slaughtering  the  beasts,  skin¬ 
ning  them  and  selling  their  meat  to  restaurants  that 
serve  deep-fried  gator  chunks  with  honey  mustard 
sauce.” 

In  the  same  issue,  the  Examiner  also  reported 
that  its  editor,  Phil  Bronstein,  and  reporter  Opatmy 
had  donned  wet  suits  in  an  effort  to  save  tlie  alliga¬ 
tor  from  the  Chronicle's  “hit  man.”  A  photo  showed 
the  two  about  to  enter  the  lake,  but  being  stopped 
by  park  officials. 

“It’s  appalling  to  me  that  a  newspaper  would  hire 
a  mercenary  who  kills  what  he  captures  under  the 
guise  of  trying  to  save  this  poor  young  reptile,”  the 
paper  quoted  Bronstein  as  saying. 

“The  Chronicle  hired  this  hired  gim  to  go  out  and 


kill  this  critter  and  we  thought  they  were  wrong  in 
sensationalizing  this  whole  thmg  by  hiring  this 
killer,”  said  Opatmy.  “We  wanted  to  do  the  humani¬ 
tarian  effort  to  rescue  him  in  the  most  humane  way 
and  figure  out  the  best  way  to  save  him.” 

But  the  Chronicle's  Rubenstein  said  the  Exam¬ 
iner's  criticism  was  unMr  to  Long  arid  called  its  res¬ 
cue  efforts  a  publicity  stunt. 

“1  don’t  think  the  Examiner  is  in  the  right  spirit 
of  this,”  Rubenstein  said.“This  is  a  light,  fun  story  and 
they  are  squeezing  it  too  much.  I  don’t  think  it 
stands  up  to  scuba  tanks  and  wet  suits.  It  should 
have  a  little  more  humor  and 
grace.” 

Long  left  town  without 
finding  the  alligator,  and  after 
two  weeks,  the  alligator 
remained  missing,  prompting 
the  Chronicle  to  begin  a 
Gator  Watch,  including  a 
graphic  of  a  cartoon  gator  and 
a  count  of  days  passed  since 
the  reptile  was  first  spotted. 

The  same  day,  the  Exam¬ 
iner  wrote  about  a  local  psy¬ 
chic,  who  was  told  in  a  tele¬ 
pathic  conversation  with  the 
reptile  that  his  name  was  Fred 
and  he  enjoyed  chicken. 

Although  both  papers  have 
admitted  an  element  of  fim  in  the  gator  jousting, 
they  have  been  criticized  for  wasting  resources. 

“I  think  both  newspapers  have  shown  they  are 
willing  to  give  less  coverage  to  serious  news,”  said 
Ben  Bagdikian,  a  former  Washington  Post  editor  and 
journalism  professor  at  the  University  of  Califomia- 
Berkeley.  “It  can  be  a  problem  if  they  are  squeezing 
out  more  serious  news,  and  I’m  afraid  it  has  always 
been  a  part  of  American  news  for  quirks  that  really 
don’t  mean  much,  but  make  for  fun  and  games,  to 
get  covered.” 

Peter  Sussman,  president  of  die  Northern  Califor¬ 
nia  chapter  of  the  Society  of  Professional  Journalists, 
also  said  the  coverage  was  overdone. 

“It’s  certainly  embarrassing,”  said  Sussman,  a  for¬ 
mer  Chronicle  reporter.  “It  is  making  a  very  big  deal 
out  of  something  that  isn’t.  It’s  always  very  easy  to 
get  a  good  human  interest  story'  out  of  animals,  but 
harder  to  get  the  kind  of  coverage  we  need  on  other 
issues,  like  welfare  reform  and  international  con¬ 
cerns.” 

San  Francisco  Zoo  officials  said  the  media  atten¬ 
tion  by  both  newspapers  had  actually  hampered 
their  efforts  to  find  the  reptile. 

“The  whole  response  from  the  press  and  the  pub¬ 
lic  has  made  the  work  very  difficult  to  catch  him 
because  he  is  so  shy,”  said  zoo  curator  David  Robi- 
nett. 

“The  whole  situation  created  this  pattern  of 
frenzy  at  the  lake,  and  the  animal  became  a  lot  more 
reclusive  and  that  makes  it  almost  impossible  for  us 
to  approach  him.” 

The  San  Francisco  Chronicle  and  the  San  Francisco 
Examiner  have  led  the  charge  with  their  own  bizarre 
battle  for  coverage  of  the  elusive  reptile. 


“The  circulation 
wars  are  playing 
a  part  in  this,  but 
it  is  a  definite 
ecological  story 
and  it  is  typical 
San  Francisco 
because  it  is  fun,” 
said  Examiner 
reporter  Dennis 
Opatmy 
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BY  TOM  RIORDAN 


Lou  Grant 
Moves  To  Herndon 

HARD-NOSED  LOU  Grant,  one-time  into  attache  cases.  Smiling  and  wise-cracking,  they 
city  editor  of  the  mythical  Los  hustle  out  the  front  door  while  almost  crushing  a 

Angeles  Tribune,  recently  popped  matron  about  to  enter  with  a  news  report  in  her 
back  into  the  news.  hand.  Everybody  laughs. 

In  a  captivating  book,  Lou  Grant,  The  week’s  drama  has  begun.  An  endless  lineup 


‘Mom  ami  pop’ 
Vit'^inia  weekly 
operation 
likened  to  the 
popular  ’80s  71 
.  newspaper 

■:  H 

show 


Hard-nosed  lou  Gram,  one-time 
city  editor  of  the  mythical  Los 
Angeles  Tribune,  recently  popped 
back  into  the  news. 

In  a  captivating  book,  Lou  Grant, 
The  Making  Of  TV’s  Top  Newspaper  Drama, 
author  Douglass  Daniel  revisits  Lou,  Charlie, 

Animal,  Rossi,  Billie  and  Mrs.  Pynchon. 

Has  it  been  14  years  since  the  bald  and  burley 
Giant,  played  so  ably  by  Ed  Asner,  last  flickered 
across  our  TV  screens? 

Maybe  the  time  is  ripe  for  a  new  newspaper 
series.  How  about  one  cen¬ 
tered  on  a  mom  and  pop 
weekly? 

But  please,  not  a  comedy 
in  a  battered  office  along  a 
dumpy,  one-block  main 
street.  Forget  the  typecast 
editor  with  ink-stained  shirt, 
hunched  over  a  balky  four- 
page  flatbed  press. 

Instead,  our  series  would 
be  set  in  a  growing  suburban 
town.  Like  Herndon, Va.,  a  25-minute  Metro  ride 
from  the  steps  of  the  U.S.  Capitol.  Demographic 
profile;  Median  family  income  $59,000;  51%  college 
graduates;  median  age  30;  60%  between  the  ages  25 
and  45. 

We’d  call  this  operation  the  Herndon  Observer, 
with  two  spinoff  editions  for  nearby  Reston  and 
Sterling.  Circulation?  How  about  33,100,  free  and 
driveway  delivered. 

The  paper’s  home  would  be  a  bright,  six-room 
suite  in  a  modem  office  plaza  next  to  a  shopping 
mall.  A  large  restaurant,  perfect  for  power  lunch¬ 
eons  with  news  sources,  would  sit  across  a  drive¬ 
way.  When  someone  seeks  directions,  the  editor 
always  says;  “We’re  right  behind  Fuddrucker’s.” 

Lead  characters  —  the  mom  and  pop  —  would 
be  Betsy  and  Tom  Grein,  ages  51  and  53.They’d 
have  an  idyllic  marriage,  three  grown  children,  and 
a  young,  13-person  staff  that’s  an  extension  of  the 
family. 

Opening  each  episode,  always  on  a  Monday 
morning,  the  camera  zooms  into  the  Observer  to 
show  a  whirl  of  activities.  Two  reporters/photogra¬ 
phers  jam  notebooks  and  extra  rolls  of  film  into 
camera  cases.  Nearby,  three  smartly  dressed  femi¬ 
nine  advertising  sales  reps  place  folders  and  proofs 

Riordan  is  a  freelance  writer. 


into  attache  cases.  Smiling  and  wise-cracking,  they 
hustle  out  the  front  door  while  almost  crushing  a 
matron  about  to  enter  with  a  news  report  in  her 
hand.  Everybody  laughs. 

The  week’s  drama  has  begun.  An  endless  lineup 
of  real  story  lines  would  turn  on  major  and  minor 
events  in  Observerland  —  which  might  be  part  of 
the  show’s  title. 

Headline:  “Contractor  battles  to  save  100-year-old 
oak  tree.”  The  tree  stands  on  property  where  he 
plans  to  build  two  homes.  But  the  Board  of  Zoning 
Appeals,  citing  the  town  code,  denies  a  15-foot  vari¬ 
ance  that  would  preserve  the 
tree  and  its  root  system. 

Builder  Lauran  Adams  says: 

“I’m  committed  to  saving 
that  tree.” 

Ward  Sevila,  chairman  of 
the  appeals  board,  counters: 

“I  enjoy  trees  as  much  as  any¬ 
one,  and  if  there  is  a  way  to 
save  it,  I  would.” 

Eleanor  Orr,  whose  home 
borders  the  site,  chides  the 
board:  “It  acts  according  to 
the  letter  of  the  law,  but  in 
contradiction  to  the  spirit  of 
the  law.” 

Board  vote:  4-to-3  against 
the  variance. 

Annoyed  with  the  bureau¬ 
cracy,  editor  Grein  snaps  in 
his  personal  column;  “Not 
many  people  were  pleased 
with  the  decision.  In  fact  the  Tom  Grein 
Board  of  Zoning  Appeals  was 
a  minority  voice.The  unfortunate  thing  is  that  deci¬ 
sions  are  made  by  these  non-elected  members.  And 
that’s  power.  Now  the  town  council  says  that  it 
will  have  to  change  some  of  the  ordinances  in 
order  to  handle  situations  like  this  one.  Common 
sense  seems  a  more  logical  approach  than  laws.” 

A  story  on  a  possible  Major  League  Baseball  fran¬ 
chise  for  Herndon  gets  the  headline,  “Baseball  in 
Our  Back)"ard?”  Four  issues  later;  “Herndon  on  Deck 
for  Baseball.”  The  next  week:  “Herndon  Makes  Final 
Cut  for  Baseball  Site.” 

Letters  from  readers,  pro  and  con,  jam  op-ed 
pages.  Observer  office  fills  with  readers  advising 
the  editor  what  to  write. 

Strike  by  players  stalls  baseball  moguls’  plans  to 
add  new  franchises  “until  1997  or  1998.” 
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WEEKLY  EDITOR 


The  Greins  operate  the  Herndon  Observer,  with  two  spinoff  editions  for  nearby  Reston  and 
Sterling.  Circulation  —  about  33,100,  free  and  driveway  delivered. 


Community  euphoria  sags. 

About  the  4<  tax  facing  restaurants, 
the  editor  writes,  “Educational  advocacy 
groups  have  pushed  for  passage  of  the 
tax  as  the  ‘salvation  of  the  education 
system  in  Fairfax  County.’ Why  single 
out  restaurants?” 

A  vote  is  scheduled.  Opinions  rage  in 
reader  letters  for  weeks.  Editor  advises: 
“Just  say  no  to  meals  tax.”  Issue  flames 
out  in  defeat. 

City  can’t  find  $42,000.  It’s  press  day 
for  Observer.  Mayor  Tom  Rust  sits  on 
story.  Reporter  prods.  Mayor  replies, ‘  We 
can  only  say  our  finance  man  has  been 
laid  off  with  pay  during  an  investiga¬ 
tion.”  Frustrated  as  afternoon  wears  on, 
editor  tells  mayor:  “Tom,  this  won’t 
woric.We  need  more  information. 
Nothing  can  be  hidden.”  Editor  gets 
details.  Mayor  calls  an  unprecedented 
1 1  p.m.  press  conference,  tells  other 
media' “I’m  taking  the  advice  of  a  per¬ 
son  I  respect  very  much  and  giving  you 
everything  we  know.”  City  financial  man 
pays  back  the  $42,000  he  embezzled, 
contracts  cancer.  Case  never  prosecut¬ 
ed. 

The  list  of  story  lines  goes  on  endlessly. 
Dialogue  —  based  on  news  makers’ 
comments  —  is  all  there. 

THEY  MET  ON  A  BLIND  DATE 

The  first  episode  would  be  a  90- 
minute  special,  time  to  develop 
Observerland’s  cast  of  “characters.” 
Viewers  learn  Betsy  and  Tom,  who  mar¬ 
ried  in  1966,  met  on  a  blind  date  while 
attending  Michigan  State  University. 

Tom,  now  with  an  infectious  grin 
and  head  of  unruly  white  hair,  suffered 
polio  at  age  10.  He  needs  crutches  on 
his  arms  to  get  around,  but  it  hasn’t 
slowed  liim  down.  He  can  get  to  a  story 
as  fast  as  any  regular  reporter. 

Betsy  says,  “Our  backgrounds  com¬ 
plement  each  other.  Mine  is  business. 
His  is  editorial.  It’s  nice  working  togeth¬ 
er.  We’ve  created  a  family  here.  When  I 
inter\'iew  potential  employees,  I  tell 
them:  ‘If  you’re  not  here  to  enjoy  the 
newspaper  business  and  have  fun,  then 
we  don’t  want  you.’  I  establish  up  front 
that  a  staff  member  must  never  say, ‘It’s 
not  my  job.’  ” 

Tom’s  career  began  modestly  —  as 
editor  of  the  Music  City  News,  a  monthly 
in  Nashville.  In  1969,  he  launched  an  18- 
year  stint  with  Gannett,  starting  at  the 
Lafayette,  Ind.,  Journal  and  Courier  and 
followed  by  stops  at  the  Burlington  (Vt.) 
Free  Press  and  Fremont  (Neb.)  Tribune. 


He  progressed  through  the  editorial 
chairs  —  from  humble  TV  listings  editor 
to  publisher.  In  1985,  Gannett  tapped 
him  for  a  six-month  stint  with  USA 
Today  as  a  writer/copy  editor.  The 
assignment  lasted  two  years,  until  Tom 
Grein  was  named  news/marketing  liai¬ 
son  to  editor  John  J.  Clurley. 

Early  in  the  TV  show,  Tom  can  tell 
members  of  his  tiny  Observer  news  staff 
how  he  coordinated  USA  Today  single¬ 
copy  sales  with  local  events  across 
America. 

“Like  the  time  30,000  square  dancers 

“Our  goal  has  always 
been  to  keep  it  a 
Herndon  paper.  In  25 
years,  our  circulation 
area  population  has 
grown  from  20,000  to 
25 0, 000.  Dulles  A  irport, 
if  you'll  excuse 
the  pun,  is  the  reason 
it  took  ofp’ 

—  Tom  Grein 


held  a  convention  in  Indianapolis.  I 
ordered  extra  copies  printed  for  distrib¬ 
ution  to  hotels  where  dancers  stayed.  I 
also  arranged  for  a  story,  and  Page  One 
reference  ear:  “The  Resurgence  of 
Square  Dancing  in  America.” 

This  sort  of  on-the-fly  promotion 
helped  boost  circulation  numbers,  Tom 
will  say.  The  experience  also  fine-tuned 
his  marketing  skills. 

“I  loved  it,  really  loved  it.” 

AN  UNEXPECTED  DDWNER 

While  at  USA  Today.Tom  received  a 
tempting  offer  from  Dominion 
Newspapers  of  Alexandria.  He  bit,  agree¬ 
ing  to  do  a  major  revamp  of  its  small 
daily  Gazette  and  start  two  weeklies.  Six 
months  later,  without  warning. 
Dominion  merged  with  the  Connection 
Newspapers.  His  job  vanished. 

But  fete  was  about  to  deal  Tom  Grein 
a  royal  flush  —  twice.  He  was  named 
senior  editor  of  Ingersoll  Publications’ 
then  prosperous  lineup  of  daily  and 
weekly  newspapers. 

“I  had  the  greatest  job  in  the  world. 
My  travels  took  me  north  and  south, 
east  and  west,  visiting  some  of  the  best 
weeklies  and  small  dailies  in  America. 
My  job  was  to  help  publishers  and 

(See  Weekly  on  page  28) 
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MiWSPEoru:  in  the  news 


COMPILED  in  IA\  E.  AM)ERSO\ 


ROBBYMfOU- 

GLAS,  associate 
editor  at  the 
Wetumpka  (Ala.) 
Herald,  has  been 
named  news  edi¬ 
tor  at  the 
Riverland  News 
in  Dunnellon,  Fla. 


RICHARD 
OPPEL,  editor  at 
the  Austin  (Texas) 
American- 
Statesman,  has 
been  elected  trea¬ 
surer  of  the 
American  Society 
of  Newspaper 
Editors. 


ItAETYSON 


inm  DICKERSON 


WILLIAM  R.  FINDLAY,  publisher  at 
the  Brantford  Expositor,  and  KEVIN 
CAVANAUGH,  managing  editor  at  the 
St.  Catharines  Standard,  have  been 
elected  to  the  Ontario  Press  council  for 
two-year  terms  beginning  Jan.  1 . 


tion  mariceting  manager  at  the  paper. 


LYNN  DICKERSON,  38,  president  and 
publisher  of  the  Harte-Hanks 
Community  Newspapers  in  suburban 
Dallas,  a  group  of  eight  daily  and  week¬ 
ly  newspapers,  has  been  named  presi¬ 
dent  and  publisher  at  the  Wichita  Falls 
(Texas)  Times  Record  News,  a  Harte- 
Hanks  newspaper. 


JAMES  L  WIDNER,  publisher  at  the 
Wabash  (Ind.)  Plain  Dealer,  has 
assumed  the  additional  responsibilities 
as  publisher  of  the  Peru  Ond.)  Tribune. 

He  succeeds  RAYMOND 
MOSCOWITZ,  w'ho  will  reassume  his 
former  position  as  editorial  director  for 
Nixon  Newspapers  Inc. 


RAE  TYSON,  an  environmental  writer 
and  editor  at  USA  Today  in  Arlington, 
Va.,  has  been  elected  president  of  the 
Society  of  Environmental  Journalists. 

Other  officers  elected  include 
KEVIN  CARMODY,  Chicago  Daily 
Southtown  —  first  vice  president; 
MARLA  CONE,  Los  Angeles  Times  — 
second  vice  president;  SARA  THVRIN 
ROIUN,  Bureau  of  National  Affairs  Inc. 
—  treasurer;  and  GARY  LEE, 
Washington  Post  —  secretary. 


WENDY  WALLACE,  assistant  to  vice 
president  of  adminstration  at  the  St 
Petersburg  Times,  has  been  appointed 
internal  services  director. 

Previously,  she  had  served  as  circula- 


CHARLES  M.  FERRA,  sports  editor  at 
the  Ridgway  (Pa.)  Record,  has  joined 
the  Courier-Express/Tri-County  Sunday 
in  Du  Bois,  Pa.,  as  a  sportswriter. 


DOUG  KIM,  entertainment  editor  at 
the  Contra  Costa  Times  in  Walnut  Creek, 
Calif,  has  been  appointed  arts  and  enter¬ 
tainment  editor  at  the  Seattle  Times. 


ROY  J.  EATON,  publisher  at  the  Wise 
County  Messenger,  Decatur, Texas,  has 
been  named  chairman  of  the  National 
Newspaper  Association. 

He  succeeds  IL  JACK  FISHMAN, 
president  of  Lakeway  Publishers, 
Morristown,Tenn.,who  continues 
on  the  board  as  immediate  past  chair¬ 
man. 

Other  members  elected  include 
DALTON  C.  WRIGHT,  president  of  the 
Lebanon,  Mo.,  Publishing  Co.  —  vice 
chairman;  and  LOCKWOOD 
PHILLIPS,  publisher  of  the  Carteret 
County  News-Times,  Morehead  City, 
N.C.  —  treasurer. 


McClatcby  Newspapers 

has  agreed  to  sell 

Gilroy  (CA)  Dispatch,  Hollister  (CA)  Free  Lance 
(Combined  daily  circulation  of  10,100) 
and 

Amador  (CA)  Ledger  Dispatch,  Morgan  Hill  (CA)  Times 
((Dombined  non-daily  circulation  of  13,000) 


USMedia  Group,  Inc. 

We  are  proud  to  have  represented 
McClatchy  Newspapers  in  this  transaction 

Dirks,  Van  Essen  &  Associates 

119  E.  Many,  Suite  100,  Santa  Fe,  NM  87501 

(505)  820-2700 


ARDEN  DICKEY,  vice  president  of 
circulation  at  the  Miami  Herald,  has 
been  promoted  to  director  of  circula¬ 
tion  at  Knight-Ridder  Inc.,  Miami. 


CHERYL  ARVIDSON,  media  relations 
director  at  Freedom  Forum,  has  been 
named  programs  director. 
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Publisher  ousted 

CHRISTIAN  R. SCHILT, publisher  and 
president  of  the  Albany  (Ga.) 
Herald,  was  dismissed  recently  over  “dif¬ 
ferences  in  style  and  operating  philoso¬ 
phy”  with  Thomas  J.  Stultz,  president  of 
Gray  Communications  Systems  Inc.’s 
publishing  division. 

Stultz  became  interim  publisher  of 
the  paper  after  Schilt’s  dismissal. 

Schilt,  45,  was  a  newspaper  executive 
in  the  Dallas  area  before  coming  to  the 
Herald  in  July  1992.  He  had  woriced  at 
newspapers  in  Texas,  Nevada,  and 
Florida. 

Stultz,  44,  joined  Gray  Communi¬ 
cations  Feb.  1 .  —  AP 

Tax  cops  raid 
Murdoch  firm 

ISRAEUTAX  OFFICIALS  recently  raid¬ 
ed  a  high-technology  company 
owned  by  media  magnate  Rupert 
Murdoch,  confiscating  files  and  comput¬ 
er  data  to  gather  evidence  in  an  alleged 
$150  million  tax-evasion  case. 

News  Datacom  Research  Ltd.  rejected 
the  charges  as  being  without  merit.” 

Israel  Radio  said  70  agents  raided  a 
factory  in  Haifa  and  offices  in  Jerusalem 
in  one  of  the  largest  cases  of  suspected 
tax  fraud  in  the  nation’s  history.  The 
radio  said  the  Murdoch  company  was 
accused  of  developing  sophisticated 
technology  that  was  created  locally  and 
smuggled  abniad  without  reporting  the 
transactions  to  tax  authorities. 

A  warrant  issued  by  Jerusalem 
Magistrate  Court  Judge  Amnon  Cohen 
said  tax  authorities  were  investigating 
whether  seven  individuals  and  four 
companies  had  failed  to  pay  $150  mil¬ 
lion  in  taxes. 

Israel  Radio  said  the  company  pro¬ 
duced  a  magnetic  card  in  which  com¬ 
puter  chips  were  embedded  and  that  it 
is  used  in  cable-TV  boxes  to  enable 
them  to  receive  satellite  programs.The 
radio  said  the  card  was  sold  to  millions 
of  customers  around  the  world. 

News  Datacom  Research  Ltd. 
responded,  saying  the  company  had 
operated  within  the  law  and  “filed  all 
required  tax  returns  and  paid  all  appli¬ 
cable  taxes.”  It  said  the  company  would 
cooperate  with  Israeli  authorities. 

“We  totally  reject  the  outrageous  ref¬ 


erences  and  attacks  in  the  media  on  Mr. 
Rupert  Murdoch,”  said  the  company, 
noting  that  Murdoch’s  News  Corp.,  the 
parent  company  of  National  Datacom, 
had  created  the  high-technology  center 
which  employs  250  people.  —  AP 

Paper  wants 
records  access 

The  news  journal  m  WUmington, 
Del.,  has  renewed  its  request  that  a 
federal  magistrate  unseal  documents 
regarding  an  investigation  into  the  disap¬ 
pearance  of  Gov.  Thomas  Carper’s 
scheduling  secretary. 

The  newspaper  wants  U.S.  Magistrate 
Mary  Pat  Trostle  to  unseal  documents 
believed  to  explain  why  the  FBI 
obtained  search  warrants  on  the  home 
and  automobiles  belonging  to 
Wilmington  attorney  Thomas  Capano. 

He  was  identified  by  state  authorities 
as  a  suspect  in  the  disappearance  of 
Anne  Marie  Fahey,  who  was  last  seen 
June  27  having  dinner  with  Capano. 

Federal  prosecutors  asked  Trostle  to 
seal  the  warrants  and  the  reasons  inves¬ 
tigators  requested  them. 

The  newspaper  made  its  first  request 
two  months  ago.  —  AP 

Jail  paper 
ban  rescinded 

A  BAN  ON  local  newspapers  in  jail 
cells  was  rescinded  in  Norfolk,  Va., 
after  the  American  Civil  Liberties  Union 
threatened  legal  action  against  jail  offi¬ 
cials. 

Officials  of  the  Norfolk  jail  system 
said  they  planned  to  rescind  the  ban 
anyway,  reported  the  Richmond  Times- 
Dispatch. 

On  Sept.  3,  Capt.  M.G.  Koceja, 

Norfolk’s  commanding  officer  of  correc¬ 
tional  operations,  sent  a  memo  to 
inmates  informing  them  that  the  jail  was 
banning  delivery  of  all  local  newspa¬ 
pers,  though  USA  Today  was  permitted 
in  the  jail. 

The  move  was  intended  to  stop 
inmates  from  harming  new  inmates 
accused  of  certain  crimes,  the  Times- 
Dispatch  reported.  An  example  was  that 
of  inmates  who  might  try  to  hurt  a  child 
molester  whose  alleged  crimes  had 
been  reported  in  the  local  newspapers 


1  before  the  accused  was  sentenced  to 
I  the  jail. 

i  Shutterbug 
\  slugger 
\is  guilty 

A  NEW  YORK  City  businessman  who 
was  named  as  one  of  the  city  ’s 
worst  landlords  by  the  New  York  Post 
was  convicted  last  week  of  striking  a 
photographer  who  tried  to  take  his  pic¬ 
ture. 

Robert  Sigmund  was  convicted  of 
misdemeanor  counts  of  criminal  mis¬ 
chief  and  criminal  possession  of  a 
weapon  in  Manhattan  Criminal  Court. 

He  was  cleared  of  two  counts  of  assault. 

The  charges  spring  from  a  January 
1996  incident  in  which  Post  photogra¬ 
pher  Susan  May  Tell  accused  Sigmund  of 
attacking  her  as  she  tried  to  shoot  pho¬ 
tos  of  his  unheated  Manhattan  buildings 
for  an  expose.  Witnesses  said  Sigmund 
shoved  May  Tell  on  a  snowy  sidewalk 
and  then  hit  her  with  a  chair.  May  Tell 
said  she  suffered  a  split  lip,  back  injuries 
and  bruises  as  a  result  of  the  attack. 

Sigmund  will  be  sentenced  on  Dec.  5. 
He  laces  up  to  a  year  in  jail. 

Alaska 
humor  book 

Northern  country  humor  is 

the  subject  of  a  new  book  featur¬ 
ing  a  compilation  of  new  items  from  an 
Alaska  newspaper. 

Jeff  Brady',  publisher  of  the  Skagway 
News,  and  Mike  Scia,  sports  editor  for 
the  Juneau  Empire,  collected  more 
than  500  police  blotter  items  from  the 
Neu’s  and  featured  them  in  their  new 
book,  “Best  of  the  Skagway,  Alaska  Police 
Blotter  And  Other  True  Tales  From 
Alaska’s  Fun  City.”  The  book  is  published 
by  the  Skagway  News  Co. 

Price  hike 

Dow  JONES  &  Co.  Inc.  announced 
that  the  annual  subscription  price 
of  the  WaU  Street  Journal  will  rise  to 
$175  from  $  164,  effective  Jan.  1, 1997. 

The  Journal  last  raised  subscription 
prices  in  January  1995. The  single<opy 
price  will  remain  75t. 
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AOVERTISING/PROMOTION 


Soup  And 
Hockey 

AS  HCXiKEY AND  soup  seasons  coin¬ 
cide,  not  only  is  soup  a  good  food, 
it’s  a  pretty  good  advertiser,  too. 

Hockey  player  Wayne  Gretzky  — 
known  as  the  Great  One  —  has  become 
the  first  person  to  ever  adorn  a 
Campbell’s  soup  can,  and  the  Camden, 
N.J.-based  food  marketer  recently  invest¬ 
ed  in  a  54-million-piece  News  America 
FSI  drop  to  advertise  the  fact. 

And  though  there  are  no  plans  for  run- 
of-press  advertising,  explained  Campbell 
Soup  Co.  spokesman  Kevin  Lowery,  two 
or  three  insert  drops  are  in  the  worics  for 
“soup  season.” 

Lowery  admitted  that  the  Gretzky 
labels  will  mostly  be  advertised  on  TV, 
but  said  Campbell  is  a  big  insert  user 
because  FSls  provided  “a  deep  reach.  It’s 
a  great  way  to  go.” 

Strong  Quarter 
For  Valassis 

VALASSIS  COMMUNICATIONS  INC. 

reported,  for  the  quarter  and  nine 
months  ended  Sept.  30,  significantly 
higher  earnings  on  increased  revenues, 
and  continued  improvements  in  operat¬ 
ing  profit  margins. 

The  increases  were  attributed  to  high¬ 
er  pricing  in  its  core  business  of  free¬ 
standing  inserts,  bigger  market  share, 
lower  paper  costs,  and  growth  in  other 
business  units. 

Third-quarter  revenues  were  up  10%, 
to  $151.8  million,  from  $138  million  in 
the  year-ago  quarter.  Net  earnings  for  the 
quarter  jumped  to  $10.8  million,  or  25t 
per  share,  from  $3.3  million,  or  8t  per 
share,  in  the  year-ago  quarter. 

For  the  period  —  first  nine  months  of 
the  year  —  the  company  reported  rev¬ 
enues  of  $495  million,  up  9.8%.  Nine- 
month  net  earnings  rose  to  $31.2  mil¬ 
lion,  or  72<t  per  share,  from  $18.9  mil¬ 
lion,  or  44<  per  share,  in  the  year-ago 
period. 

Coupon  Books 
In  Allentown 

The  ALLENTOWN,  PA.,  Morning 
Colts  new  coupon  book.  Doorstep 
Dollars,  was  delivered  to  40,000  selected 
local  doorsteps  over  two  days  in 


October. 

Direct  Marketing  Distribution,  a  whol¬ 
ly  owned  subsidiary  of  the  paper,  deliv¬ 
ered  an  envelope  with  15  coupon  offers. 
General  Cinema  of  the  Lehigh  Valley 
sponsored  200  free  movie  passes,  which 
were  randomly  inserted  into  the  packets. 

TNN  Opens 
NYC  Office 

The  newspaper  network  Inc. 

(TNN)  opened  its  tenth  regional 
office,  in  the  Empire  State  Building  in 
New  York  City,  to  serve  the  Northeast. 

Dianne  McGill,  former  manager  of 
TNN’s  Northwest  region,  heads  the  new 
office  as  regional  sales  manager.  Prior  to 
joining  TNN,  McGill  was  a  sales  execu¬ 
tive  with  Gannett  Co. 

David  Fitzpatrick,  senior  marketing 
analyst  at  TNN  headquarters,  moves  to 
the  new  office  as  a  regional  sales  exec¬ 
utive. 

Laura  Quartana  joins  TNN’s  Chicago 
office  as  Midwest  divisional  sales  manag¬ 
er.  She  has  woriced  for  Newspapers  First 
and  Landon  Associates. 

Laura  Kerbs  takes  over  as  Northwest 
divisional  sales  manager  in  Portland,  Ore. 
Before  joining  TNN,  she  was  mariceting 
information  manager  of  the  Salem,  Ore., 
Statesman  Journal.  Also  joining  the 
office  is  Marcella  Gerber,  sales  assistant. 

Cathy  Spencer  joined  the  Los  Angeles 
office  as  sales  executive  for  Southern 
California.  Prior  to  joining  TNN,  she  was 
retail  advertising  manager  for  the  Bend, 
Ore.,  Bulletin. 

Paper  Sponsors 
Holiday  Show 

The  AKmN  (omo)  Beacon  Journal 
put  on  a  holiday  show  Nov.  9  and  10. 
The  affiiir  planned  over  80  booths 
showing  goods  having  to  do  with  shop¬ 
ping,  holiday  food,  and  entertainment. 
Other  attractions  included  ice  skating, 
gift-wrapping,  and  professionally  decorat¬ 
ed  holiday  trees. 

React  Celebrates 
First  Birthday 

■QEACT  MAGAZINE  RECENTLY  cele- 
jfv  brated  its  first  anniversary  by  host¬ 
ing  a  luncheon  featuring  Olympic  gold 
medalists  Amy  Chow,  Tom  Dolan,  and 


Rebecca  Lobo.  React,  which  debuted 
Sept.  11, 1995,  has  a  circulation  of  more 
than  3  3  million. 

Promo  Pitches 
Papers 

The  OKLAHOMA  PRESS  Association 
has  created  a  new  advertising  cam¬ 
paign  designed  to  promote  the  value  of 
newspapers  to  readers. 

Called  Get  It  In  Print,  the  campaign 
includes  six  ads,  provided  free  on 
request,  to  the  association’s  233  member 
newspapers  to  run  as  house  ads. 

The  press  association  and  the 
Oklahoma  Newspaper  Advertising 
Bureau  prepared  the  campaign.  Tom 
Bradley,  director  of  the  ad  group,  said  the 
campaign  was  funded  by  regular  rev¬ 
enues,  including  dues  and  sales. 

Bradley  said  it  was  intended  to  fill  a 
gap  because  most  newspapers  in 
Oklahoma  are  too  small  to  devote  the 
resources  to  promote  themselves. 

“So  as  members  of  our  association,  we 
try  to  help  them  in  their  arena,”  he  said. 

Coupon  Use 
Seen  Growing 

Bad  press  notwithstanding, 

manufacturers  will  continue  to  use 
coupons  because  they  woric,  according 
to  a  coupon  executive. 

“I  believe  coupons  remain  an 
extremely  viable  and  valuable  method 
for  manufacturers  to  advertise  to  gener¬ 
ate  trial  and  incremental  sales  for  their 
products,”  explained  Marty  Garofalo, 
senior  vice  president.  New  Yoric  region 
and  director  of  partnerships.  News 
America  FSI. 

Over  the  last  30  years,  couponing  has 
grown  dramatically,  and  manufacturers  rely 
on  them  heavily  on  free-standing  inserts 
(FSI)  w'hen  launching  new  products. 

“Mariceters  use  coupons  and  FSIs,  in 
particular,  because  they’re  efficient  and 
they  can  be  targeted,”  said  Garofalo. 

He  pointed  to  some  misperceptions 
that  must  be  addressed,  however. 

One  misperception  is  that  redemp¬ 
tion  rates  are  down.  Reallj^  manufactur¬ 
ers  have  placed  more  restrictions  on 
coupons,  such  as  shorter  expiration 
dates,  making  it  more  difficult  for  con¬ 
sumers  to  redeem  coupons. 

Another  is  that  consumer  interest  is 
declining.  In  reality,  78%  of  all  Americans, 
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across  all  income  levels,  use  coupons. 

Also,  some  believe  that  couponing  is 
not  an  effective  brand-building  strategy. 
Actually,  a  single  FSI  has  the  potential  for 
nearly  209  million  impressions,  making 
coupons  very  effective,  said  Garofalo. 

Anderson  Promoted 
At  Parade 

WALTER  ANDERSON,  EDITOR  of 
Parade  magazine  and  senior  vice 
president  of  Parade  Publications,  has 
been  promoted  to  executive  vice  presi¬ 
dent. 

He  joined  Parade  as  senior  editor  in 
1977  and  was  promoted  to  editor  in 
1980.  Earlier,  he  held  several  manage¬ 
ment  positions  at  Gannett  Newspapers. 

Globe  Co-Sponsors 
Kids’  Hotline 

The  boston  globe  and  the 

American  Academy  of  Pediatrics 
sponsored  a  Pediatric  Hotline  to  answer 
questions  about  child  health  and  safety. 

More  than  two  dozen  pediatricians 
staffed  the  phones  to  answer  questions 
from  parents  and  caregivers  throughout 
eastern  Massachusetts.  The  service  was 
offered  one  Sunday  in  October  in  con¬ 
nection  with  the  academy’s  annual  meet¬ 
ing  in  Boston. 

Coupons  Move 
To  The  Web 

AS  COUPONS  MAKE  their  way  onto 
the  World  Wide  Web,  opportunities 
—  and  new  concerns  —  will  open  up 
for  manufacturers  and  retailers,  a  mar¬ 
keting  executive  says. 

Dave  Boerlin,  director  of  interactive 
marketing  at  El  Cajon,  Calif.-based 
NuWorld  Marketing  Ltd.,  discussed 
Internet  couponing  at  the  Audit  Bureau 
of  Circulations’  annual  coupon  forum 
not  long  ago. 

He  said  21%  of  U.S.  adults  use  the 
Internet,  and  the  numbers  are  growing, 
and  they  all  want  customization — 
value,  convenience,  “Give  me  the  stuff  I 
want”  —  he  said.  Still,  the  Internet  audi¬ 
ence  may  not  be  the  same  as  the  audi¬ 
ence  for  free-standing  inserts  (FSIs). 

Very  few  stores  are  online  these  days, 
because  retailers  are  waiting  for  manu¬ 
facturers  to  pay  for  online  coupons. 


Boerlin  explained.  Retailers  want  store- 
specific  programs,  are  concerned  about 
fraud,  and  want  to  know  if  online 
coupons  work. 

Manufacturers,  he  said,  are  in  the 
process  of  constructing  Web  sites,  but 
are  questioning  audience  size,  cost  per 
thousand,  security,  liability,  and  how  to 
communicate  programs. 

Boerlin  said  to  look  for  more  one-on- 
one  communication  between  con¬ 
sumers  and  manufacturers  by  way  of  e- 
mail,  consumer  databases,  and  offers 
coded  by  numbers  to  identify  individual 
households  and  users.  New  ways  to  cap¬ 
ture  data  using  e-mail  addresses  will 
emerge,  he  predicted. 

While  cautioning  against  overthinking 
Internet  strategies,  the  executive  also 
said  manufacturers  must  plan  for  more 
consumers  going  online,  and  must  either 
employ  or  become  Internet  experts. 

Security  poses  a  problem,  Boerlin 
explained,  because  all  it  takes  is  a  simple 
graphics  program  to  alter  the  values, 
UPC  codes,  and  expiration  dates  of 
coupons.  Manufacturers  also  need  a  way 
to  track  how  many  times  a  consumer 
prints  a  coupon. 

He  suggested  coupon  standardization 
could  reduce  fraud,  as  could  educating 
retail  sales  cletks  who  redeem  coupons. 

USA  Weekend 
Wins  Award 

&4  WEEKEND  MAGAZINE  received 
the  1996  Excellence  in  National 
Leadership  Award  from  the  National 
Assembly  of  National  Voluntary  Health 
and  Social  Welfare  Organizations. 

USA  Weekend  was  recognized  in  the 
public  education  category  for  sponsor¬ 
ing,  in  partnership  with  the  Points  of 
Light  Foundation,  Make  A  Difference  Day, 
which  pays  tribute  to  the  nation’s  volun¬ 
teers  and  encourages  people  to  help  otlv 
ers. 

USA  Weekend  also  recently  named 
Fred  Barnes  and  Stephanie  Mansfield  as 
contributing  editors. 

Big  Flower 
Acquires  Printco 

Big  flower  press  Holdings  Inc., an 
advertising  and  maiketing  services 
company,  has  acquired  Printco,  a  private¬ 
ly  owned  company  that  specializes  in 
producing  retail  advertising  circular  pro¬ 


grams  and  newspaper  TV  listing  guides. 

Printco  will  operate  as  a  unit  of  Big 
Flower’s  Treasure  Chest  Advertising, 
which  specializes  in  advertising  inserts 
and  newspaper  circulation-building 
products. 

Big  Flower  also  signed  a  definitive 
agreement  to  acquire  Scanforms  Inc.,  a 
full-service  direct-mail  advertising  com¬ 
pany. 

Krasne  Heads 
Publicitas  Unit 

Barbara  L.  krasne  is  now  presi¬ 
dent  and  COO  of  Stamford,  Conn.- 
based  Publicitas  Advertising  Services 
Inc. 

She  is  responsible  for  the  company’s 
operations  center  and  assumes  an  active 
role  in  leading  Publicitas’  transition  to  a 
new  media  clearinghouse. 

Before  joining  Publicitas,  Krasne  was 
with  Gannett  International,  a  division  of 
Gaimett  Co.,  where  she  held  executive 
positions  with  USA  Today's  international 
editions. 

McCourt 
Joins  RealFind 

Kevin  McCOURT  is  now  the  direc¬ 
tor  of  operations  for  RealFind  USA, 
the  Newspaper  Association  of  America’s 
clearinghouse  for  member  newspapers’ 
in-house  real  estate  products.  He  is 
responsible  for  operations  and  adminis¬ 
tration. 

Magazines 
Post  Ad  Gain 

The  publishers  information 

Bureau  said  total  magazine  ad  rev¬ 
enue  for  September  1996  rose  4.6%  to 
$1.09  billion  from  September  1995,  as 
monthly  ad  volumn  slipped  2%. 

For  January  through  September  19S>6, 
magazines  reported  ad  revenue  of  $7.77 
billion,  8.5%  over  the  same  period  a  year 
ago,  as  the  number  of  pages  dipped 
1.1%. 

Five  of  the  top  10  categories  showed 
above-average  revenue  increases  in 
September;  drugs  and  remedies  up 
33  8%;  apparel,  footwear  and  accessories 
up  16.2%;  toiletries  and  cosmetics  up 
16.7%;  publishing  and  media  up  10.5%; 
travel,  hotels  amd  resorts  up  8.6%. 
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Vendors’ 

Appointments 


GEORGE  M.  GENTILE  was  promoted  to  chair¬ 
man  and  CEO  of  Gerber  Scientific  Inc.,  South 
Windsor,  Conn.  Recently  named  president  and 
chief  operating  officer,  Gentile  also  had  been  serv¬ 
ing  as  acting  CEO  since  shortly  before  the  death  of 
company  founder  Joseph  Gerber  (E&P,  Sept.  7,  p. 
27).  A  director  since  1989,  he  has  been  with 
Gerber  for  34  years,  serving  in  numerous  financial 
and  management  positions. 

Treasurer  and  controller  GARY  K.  BENNETT 
takes  over  as  senior  vice  president  and  chief  finan¬ 
cial  officer  —  positions  formerly  held  by  Gentile. 
Appointed  vice  president  in  June,  Bennett  has  been 
with  Gerber  since  1982.  He  ealier  worked  at  Price 
Waterhouse. 

DAVID  J.  GERBER  rep>orts  to  Gentile  in  the 
newly  created  position  of  director  of  new  business 
development  and  technology  strategy.  A  law^^er  and 
engineer,  Gerber  had  served  as  a  senior  attorney  at 
the  company  and  directed  its  worldwide  licensing. 

MINORU  OHNISHI,  since  1980  president  of 
Japan’s  Fuji  Photo  Film  Co.  Ltd.,  which  he  joined  in 
1948,  was  appointed  chairman  and  CEO.  The  com¬ 
pany  has  not  had  a  chairman  since  1986. 

MASAYUKI MVNEYVKI,  who  succeeded 
Ohnishi  as  president,  has  been  with  Fuji  since 
1959,  serving  in  its  industrial,  office  automation 
and  magnetic  products  departments.  He  was 
appointed  and  senior  managing  director  in  1992. 

Heidelberg  USA,  Kennesaw,  Ga.,  promoted  NIELS 
M.  WINTHER  to  senior  vice  president  of  sales 
marketing  and  named  him  to  the  company’s  board. 
He  succeeds  WOLFGANG  L  HAGER,  who 
retired  but  remains  a  consultant  for  the  company’s 
trade  show  exhibits. 

Winther  joined  the  company’s  forerunner,  EAC 
Heidelberg  Eastern,  as  sales  administration  manager 
from  1977  to  1980.  He  became  division  manager  at 
EAC’s  Hong  Kong  operations  for  five  years,  general 
manager  of  EAC’s  enterprises  in  China  for  two 
years,  and  returned  to  Heidelberg  Eastern  in  1987 
as  operations  vice  president.  In  1989,  he  was 
named  president  the  Baumfolder  subsidiary  and  in 
1992,  returned  to  managing  offices  in  the  Far  East, 
where,  since  1994,  he  has  been  managing  director 
of  EAC  Thailand. 

Hager  was  Heidelberg  Eastern  senior  vice  presi¬ 
dent  of  press  marketing  until  1993,  when 
Heidelberg  East  and  West  were  combined.  He 
joined  Heidelberg  in  1958  as  a  demonstrator. 


JOHN  POULIN  was  promoted  to  sales  director  of 
the  Americas  at  Intergraph  Corp.’s  Optronics  divi¬ 
sion,  Chelmsford,  Mass.,  where  he  oversees  regional 
sales  managers  and  a  technical  sales  support  team 
throughout  the  hemisphere. 

Since  joining  Optronics  in  1989,  Poulin  has 
directed  customer  support,  international  service 
and  Latin  American  sales.  He  earlier  worked  for 
ComputerVision  andAvco  Research. 

SUSAN  A.  McLAUGHUN  was  appointed  vice 
president  and  chief  operating  officer  of  Kodak 
Professional,  Eastman  Kodak  Co.’s  second  largest 
business,  serving  professional  photography,  graphic 
arts  and  printing  customers. 

Named  president  and  general  manager  of  Kodak 
Imaging  Services  and  elected  a  Kodak  vice  presi¬ 
dent  last  year,  McLaughlin  joined  the  company  in 
1987  as  staff  assistant  to  the  treasurer.  She  served 
in  executive  positions  at  Eastman  Kodak  Credit 
Corp.  and  Eastman  Savings  and  Loan  Association  in 
the  1980s,  and  was  Kodak’s  general  credit  manager. 
North  American  maiketing  support  services  manag¬ 
er  and  vice  president,  and  U.S.  operations  general 
manager  in  the  1990s. 

Garden  State  Paper  Co.  Inc.,  Elmwood  Park,  N.J., 
promoted  CHRISTOPHER  P.  BUEHRER  to 
process  systems  engineer  and  hired  JONATHAN 
A,  WILLIAMS  as  a  process  engineer  at  its  Garfield, 
N.J.,  recylced  newsprint  mill.  The  Media  General 
company  annually  turns  290,000  tons  of  recovered 
newspapers  into  240,000  tons  of  firsh  newsprint. 

Xitron  Midwest  sales  manager  JIM  THRUSH  was 
promoted  to  sales  and  marketing  vice  president  at 
the  Autologic  Information  International  unit  in  Ann 
Arbor,  Mich.Thrush’s  more  than  20  years  of  sales 
experience  include  work  for  Scitex,  DuPont, 
Crosfield  and  Gerber. 

JERRY  KOCHMAN  joined  Monotype  Systems 
Inc.,  Rolling  Meadows,  Ill.,  as  graphic  sy'stems  sup¬ 
port  engineer.  The  former  publishing  systems  spe¬ 
cialist  at  the  Milwaukee  Journal  Sentinel,  which 
uses  five  Monotype  ExpressMaster  1000s,  four  Sun 
RipExpress  software  RIPs  and  two  MGS3  systems, 
will  assist  in  the  installation,  training  and  support 
of  MGS3  and  PowerLink  customers.  Kochman  earli¬ 
er  worked  in  production  at  the  Kenosha  (Wise.) 
News  and  in  networking  and  installations  for 
Dewar  Information  Systems  Corp. 
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Bolger  Moves 
To  Indianapolis 

Bill  bolger  has  joined  Indian¬ 
apolis  Newspapers  Inc.,  publisher  of 
the  Indianapolis  Star  and  Indianapolis 
Neu’s,  as  operations  director.  He  replaced 
Arlington,  Va.-based 

who  man- 
aged  INI  produc- 
tion  since  last  fall, 
when  former  pro-  | 
duction  director  Gol-  ■ 

den  Paris  retired  ■ 

after  53  years’  ser-  fl 

vice.  '%  mL  ^  ‘ 

Miami-based 
production  direc-  Bolger 
tor  for  Knight- 

Ridder  newspapers  for  the  last  three 
years,  Bolger  is  now  responsible  for  infor¬ 
mation  systems,  composing,  platemak¬ 
ing,  printing,  distribution  and  building 
maintenance  in  Indianapolis. 


the  World  Association  of  Newspapers  to 
study  and  improve  color  reproduction  in 
newspapers  worldwide. 

Operations  director  William  Moore 
said  his  paper  was  among  26  that  success¬ 
fully  competed  for  membership  this  year, 
according  to  a  Plain  Dealer  stor)'  last 
month.  Newspapers  that  achieve  sufficient 
scores  are  awarded  two-year  memberships. 

Each  entry  contains  a  color  chart  next 
to  a  still  life  of  several  objects  pho¬ 
tographed  in  difficult  lighting.  In  three- 
part  judging,  a  computer  first  measures 
chart  data,  then  an  international  panel 
compares  the  printed  image  to  versions 
in  other  papers.  Finally,  overall  color  qual¬ 
ity  of  an  entire  edition  is  assessed. 


gift  completes  its  “entirely  digital  pre¬ 
press  editorial  system,”  giving  students 
“all  the  necessary  tools  to  lay  out  and 
produce  a  newspaper.” 


X-Rite  Publishes 
Color  Book 


X-RITE  INC.,  MANUFACTURER  of 
light-measurement  devices  for  the 
graphic  arts,  has  published  the  Color 
Guide  and  Glossary,  a  50-page  illustrat¬ 
ed  compilation  of  tutorial  materials  the 
company  uses  in  its  seminar  series. 

Available  from  dealers  and  distribu¬ 
tors,  the  $29  book  covers  understanding, 
communicating  and  specifying  color,  CIE 
color  systems,  spectral  vs.  tristimulus 
data,  color  measurement  and  control, 
instrumentation,  production  work  flow, 
color  management,  formulation,  verifica¬ 
tion  and  a  glossary. 

The  Grandview,  Mich.,  firm’s  Web  site 
(www.xrite.com)  contains  a  condensed 
version  of  the  guide. 


Baseview  At  RIT 

BASEVIEW  PRODUCTS  INC.,  Ann 
Arbor,  Mich.,  has  donated  a  pagination 
software  package  valued  at  $5,000  to  Ro¬ 
chester  Institute  of  Technology’s  School 
of  Printing  Management  and  Sciences. 
The  Rochester,  N.Y.,  school  said  the 


Palermini  At 
Tribune  Publishing 

Robert  palermini,  technology 

director  at  the  Fort  Lauderdale  Sun- 
Sentinel,  was  named  technology  manag¬ 
er  at  the  Tribune  Publishing  division  of 
the  paper’s  parent,Tribune  Co. 

In  his  new  position,  Palermini  will 
work  principally 
City, 

Tribune’s  partner- 
ship  with  America 
Online  that  devel- 
ops  localized  on-  B 
information 

guides. 

Before  heading  up 
Fort  Lauderdale’s 
ad  services  prepress,  H  .B 
composing,  imaging  Palermini 
and  color  technolo¬ 
gy,  Palermini  served  as  technical  opera¬ 
tions  and  prepress  manager  at  Tribune’s 
Daily  Press  in  Newport  News,Va. 


Bozeman  Builds  New  Plant 


CONSTRUCTION  BEGINS  LATER  this 
fall  on  a  new,  40,000-square-foot 
building  that  will  house  the  offices  and 
production  plant  of  the  Bozeman 
(Mont.)  Daily  Chronicle. 

Scheduled  to  open  next  fall,  the  new 
structure  will  accommodate  a  larger 
staff,  expanded  Goss  Community  press 
and  additional  inserting  capacity  for  the 
evening  daily  that  wiU  convert  to  morn¬ 
ing  delivery.  The  Chronicle  hired  Blevins 
Harding  Group,  Boulder,  Colo.,  to  design 
a  building  that  will  meet  is  needs  for  the 


next  10  years. 

BHG  said  it  placed  great  importance 
on  a  design  that  would  outwardly 
enhance  the  mountain  valley  site’s  rural 
surroundings  while  internally  promoting 
interaction  between  the  office  and  staffs. 
External  features  include  rusticated 
masonry  and  curved  roof  forms.  Inside,  a 
colonnaded  “circulation  spine”  runs  from 
the  lobby  on  one  side  to  the  production 
area  on  the  other,  offering  views  of  the 
mountains,  a  route  for  local  tours  and  an 
internal  communication  pathway. 


BOZEMAN  DAILY  CHRONICLE 


Plain  Dealer  Joins 
IFRA  Quality  Club 

CLEVELAND’S  PLAIN  DEALER  has 
become  the  first  U.S.  member  of  the 
IFRA  Color  Quality  Club,  a  group  estab¬ 
lished  by  the  technical  research  arm  of 
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BY  DEBRA  GERSH  HERNANDEZ 

Government 
Documents  Online 


There  are,  literally,  thousands  of 
government  documents  available  via 
the  Internet. 

Not  surprisingly,  then,  there  follows  a 
need  for  good  indexing  and  organiza¬ 
tion  to  help  people  find  their  way  around  all  that 
information,  according  to  Steven  Kerchoff, 

FEDUNK  Network  Program  Specialist, 
FUCC/FEDLINK  at  the  Library  of  Congress. 

Kerchoff,  speaking  at  the  Online  World 
Conference  &  Expo  in  Washington,  D.C.,  said  the 
“incredible  proliferation”  of  government  Web  sites, 

_  which  is  continuing,  has 

been  followed  by  a  transition 
to  electronic  publishing  by 
the  Government  Printing 
Office. 

Although  the  GPO  transi¬ 
tion  originally  was  slated  to 
be  completed  in  two-and-a- 
half  years,  vociferous  objec¬ 
tions  fiom  the  public  led  to 
an  expansion  of  that  goal  to  five  to  seven  years. 

“I  have  a  lot  of  respect  for  my  colleagues  at 
GPO,”  Kerchoff  said.  “They’ve  really  been  taking  fire 
from  several  sides,  and  they’ve  done  a  good  job 
responding  to  interested  parties.” 

Another  trend  spotted  by  Kerchoff  is  the  increas¬ 
ing  reliance  on  “helper  software,”  such  as  that 
which  supports  .wav  files  for  sound,  in  addition  to 
basic  browsers. 

For  example,  the  White  House  home  page  fea¬ 
tured  a  .wav  file  with  Socks  the  cat  saying  “Hello.” 
While  that  may  not  be  critical  to  the  preservation 
of  democracy,  future  sound  offerings  could  include 
items  such  as  the  State  of  the  Union  address, 
Kerchoff  noted. 

“When  it  first  came  out,  I  was  skeptical,”  he  said 
of  the  sound  files.  “Now,  I’m  singing  a  different 
tune.There  is  an  increasing  number  ofWeb  files 
that  require  some  additional  software  to  make 
them  useful.” 

USEFUL  SITES 

Kerchoff  highlighted  a  number  of  “cool  sites”  for 
finding  government  information  on  the  Web.  While 
not  an  all-inclusive  listing,  some  useful  sites 
include: 

♦  The  Code  of  Federal  Regulators,  which  is  avail¬ 
able  via  the  GPO  Access  site  (http://www.access. 
gpo.gov/su_docs/aces/aaces(X)l.html)  or,  for  a 
more  sophisticated  search,  through  the  University 


There  (ire 
thousands 
available  if  you 
knoiv  where 
to  look 


of  California  GPO  Gateway  (http://www.gpo. 
ucop.edu/search/cfr.html). 

“If  you’re  looking  for  new  data,  use  GPO 
Access,”  he  suggested.  “If  you  want  a  more  sophisti¬ 
cated,  flexible  search,  try  the  University  of 
California.” 

♦  For  about  7,000  U.S.  Supreme  Court  decisions 
from  1937  to  1975  —  the  availability  of  current 
cases  is  pending  the  outcome  of  a  dispute  with 
West  Publishing  —  Kerchoff  suggested  going  to 
FedWorld  (http://www.fedworld.gov/supcourt/ 
index.htm). 

♦  The  creators  of  both  the  GPO  Access  site  and 
GPO  Pathway  Services  (http://access.gpo.gov/ 
su_docs/aces/aces760.html),“did  a  fine  job  of  mak¬ 
ing  it  user-friendly,”  Kerchoff  said  of  the  services 
which  allow  document  searches  by  title,  topics, 
agency  and  subject. 

♦  The  Federal  Web  Locator  (http://www.law. 
vill.edu/Fed-Agency/fedwebloc.  html),  put  up  by 
the  Center  for  Information  Law  and  Policy  at  the 
Villanova  School  of  Law,  offers  “one-stop  shop¬ 
ping”  for  federal  information,  Kerchoff  said. 

“I  don’t  know  of  one  that’s  more  comprehen¬ 
sive  than  this,”  he  noted.  “Any  federal  agency  with 
any  Web  presence  is  here.” 

The  Federal  Web  Locator  also  includes  links  to 
quasi-govemment  agencies  and  other  nongovern¬ 
ment  sites  that  have  federal  information,  such  as 
Legislate. 

♦  When  Kerchoff  was  new  to  the  Net,  Yahoo  had 
one  of  the  easiest  URLs  to  learn,  so  he  learned  it 
first.Thus,  he  has  maintained  a  special  affinity  for 
it  and  recommended  the  Yahoo  government  sec¬ 
tion  (http://www.yahoo.com/Govemment/)  as  a 
good  place  to  find  not  only  government  informa¬ 
tion,  but  other  general  information,  as  well. 
Kerchoff  also  cited  the  fact  that  if  a  Yahoo  search 
comes  up  empty,  it  automatically  refers  the  user  to 
another  search  engine  and  executes  additional 
searches. 

“Yahoo  is  not  the  only  communications  server 
providing  this  information,  but  it  was  the  first  I 
learned,  so  it  has  a  special  place  for  me,”  Kerchoff 
said. 

♦  The  GovBot  Database  of  Government  Web 
Sites  (http://pardoo.cs.umass.edu/GovBot/)  main¬ 
tains  an  index  of  over  185,000  Web  pages  with  the 
.gov  and  .mil  domains,  Kerchoff  said,  cautioning 
that  not  all  government  sites  fall  within  those 
domains.The  Smithsonian  Institution,  for  example, 
is  an  .edu  domain. 
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GovBot  is  particularly  useful, 

Kerchoff  added,  if  the  user  does  not 
know  what  a  particular  acronym  stands 
for  (it  can  search  simply  by  JMFIP, 
rather  than  needing  the  entire  name  of 
Joint  Financial  Management 
Improvement  Program),  or  if  the  user 
does  not  know  the  hierarchy  of  which 
branch  or  agency  a  particular  site  falls 
under. 

♦  The  Government  Information 
Xchange  (http://www'.info.gov)  not 
only  is  a  good  starting  point  for  infor¬ 
mation,  but,  Kerchoff  pointed  out,  it  has 
an  easy'  URL  to  remember. 

Kerchoff  also  seds  a  number  of 
trends  on  the  horizon  for  government 
information,  including  implementation 
of  the  recently  enacted  Electronic 
Freedom  of  Information  Act,  which 
expands  FoIA  to  the  electronic  domain; 
the  death  of  the  Web  as  it  now  exists, 
replaced  by  some  offspring  that  has  yet 
to  be  determined  because  of  constantly 
changing  technology;  and  an  incredible 
proliferation  of  sites  that  offer  “one-stop 
shopping”  for  government  information. 

“Each  has  its  own  unique  entryway 
to  this  elaborate  labyrinth  of  informa¬ 
tion,”  he  said  of  those  “one-stop”  sites. 


Make  The 
Users  Pay 

IN  THE  GREAT  debate  over  whether 
newspapers  should  charge  users  for 
online  services  or  depend  on  advertising 
support,  Knight-Ridder  chairman  and 
chief  executive  officer  P  Anthony  Ridder 
says  he  favors  making  users  pay. 

That’s  a  big  voice  in  favor  of  charging: 
All  but  one  of  the  chain’s  31  daily  news¬ 
papers  have  online  services  now,  or  will 
have  by  the  end  of  next  January.  Just 
three  of  the  newspapers  charge  users 
now  —  but  that  will  change  soon,  Ridder 
says. 

“Within  a  year,  I  think  they’ll  all  be 
charging  for  our  services,”  Ridder  told  a 
session  at  the  first  annual  America  West 
regional  newspaper  operations  and  tech¬ 
nical  conference  in  Reno  recently.  “1 
don’t  think  advertising  alone  can  sup¬ 
port  the  service,”  he  added.  “You’re  going 
to  have  to  charge.” 

Ridder  acknowledged  that  his  view  is 
probably'  a  minority  one  in  the  newspa- 
f>er  industry  now  —  “and  even  some 
people  in  Knight-Ridder  disagree  with 
me,”  he  said  —  but  he  argued  that  news¬ 


paper  content  is  worth  a  fee. 

“1  think  you  can  have  a  free  front  [in  a 
service], but  the  real  good  stuff  you  need 
to  have  behind  the  curtain  —  and  you 
charge  people  for  going  behind  the  cur¬ 
tain,”  Ridder  said. 

Subscribers  to  the  newspaper  should 
get  a  discount  to  access  priced  content, 
Ridder  added. 

Touching  on  another  interactive  topic, 
Ridder  said  the  chain  will  soon  launch  a 
Spanish-language  online  service  by  con¬ 
necting  Herald  Link,  the  Miami  Herald's 
electronic  newspaper,  to  El  Nuevo 
Herald,  its  sister  Spanish-language  daily. 

—  Mark  Fitzgerald 

Coupons  Move 
To  The  Web 

AS  COUPONS  MAKE  their  way  onto 
the  World  Wide  Web,  opportunities 
—  and  new  concerns  —  will  open  up 
for  manufacturers  and  retailers,  a  mar¬ 
keting  executive  says. 

Dave  Boerlin,  director  of  interactive 
marketing  at  El  Cajon,  Calif. -based 
NuWorld  Marketing  Ltd.,  discussed 
Internet  couponing  at  the  Audit  Bureau 
of  Circulations’  annual  coupon  forum 
not  long  ago. 

He  said  21%  of  U.S.  adults  use  the 
Internet,  and  the  numbers  are  growing, 
and  they  all  want  customization  — 
value,  convenience,  “Give  me  the  stuff  I 
want”  —  he  said.  Still,  the  Internet  audi¬ 
ence  may  not  be  the  same  as  the  audi¬ 
ence  for  free-standing  insert’s  (FSIs). 

Very  few  stores  are  online  these  days, 
because  retailers  are  waiting  for  manu¬ 
facturers  to  pay  for  online  coupons, 
Boerlin  explained,  because  retailers 
want  store-specific  programs,  are  con¬ 
cerned  about  fraud,  and  want  to  know  if 
online  coupons  work. 

Manufacturers,  he  said,  are  in  the 
process  of  constructing  Web  sites  but 
are  questioning  audience  size,  cost  per 
thousand,  security,  liability,  and  how  to 
communicate  programs. 

Boerlin  said  to  look  for  more  one-on- 
one  communication  between  con- 
.sumers  and  manufacturers  by  way  of  e- 
mail,  consumer  databases,  and  offers 
coded  by  numbers  to  identify  individual 
households  and  users.  New  ways  to  caf>- 
ture  data  using  e-mail  addresses  will 
emerge,  he  predicted. 

While  cautioning  against  overthinking 
Internet  strategies,  the  executive  also 
said  manufacturers  must  plan  for  more 


consumers  going  online,  and  must  either 
employ  or  become  Internet  experts. 

Security  poses  a  problem,  Boerlin 
explained,  because  all  it  takes  is  a  simple 
graphics  program  to  alter  the  values, 
UPC  codes,  and  expiration  dates  of 
coupons. 

Manufacturers  also  need  a  way  to 
track  how  many  times  a  consumer 
prints  a  coupon. 

He  suggested  coupon  standardization 
could  reduce  fraud,  as  could  educating 
retail  sales  clerks  who  redeem  coupons. 

Daily  In  Pact 
With  Pac  Bell 

The  SANTA  ROSA,  Calif.,  Press 
Democrat  has  entered  into  an  agree¬ 
ment  with  Pacific  Bell  Internet  Services 
to  attract  new  users  to  the  phone  com¬ 
pany’s  services  and  promote  the  news¬ 
paper’s  World  Wide  Web  site  (http:// 
www.pressdemo.com). 

The  Press  Democrat  also  announced  a 
new  online  magazine,  the  Somoma 
Traveler,  which  focuses  on  Sonoma 
County’s  travel,  recreation  and  lifestyle. 

The  New  York  Times  Co.-owned  daily 
is  the  third  California  newspaper  to  form 
a  joint  marketing  alliance  with  Pacific 
Bell  Internet,  one  of  the  state’s  lead¬ 
ing  Internet  access  providers  for  con¬ 
sumers  and  small  businesses.  The  others 
are  the  Los  Angeles  Times  and 
Sacramento  Bee. 

Pacific  Bell’s  service  includes  a  cus¬ 
tomized  version  of  Netscape  Navigator 
Personal  Edition  2.02  client  software. 
Locally,  the  Pacific  Bell  Internet  home 
page  includes  a  link  to  the  Press 
Democrat. 

Cable  Spinoff 

The  proposed  merger  of  e.w 

Scripps  Co.’s  cable  TV  systems  into 
Comcast  Corp.  will  move  forward  now 
that  Scripps  shareholders  voted  to  OK 
the  deal  at  the  discretion  of  the  board  of 
directors. 

Through  an  October  1995  agreement, 
Comcast  would  acquire  the  Scripps  sys¬ 
tems  in  a  tax-free  exchange  for  Comcast 
stock,  to  be  distributed  to  Scripps  share¬ 
holders.  However,  the  Scripps  board  has 
the  option  to  terminate  the  merger  if 
Comcast’s  average  share  price  is  below 
$17.06  —  according  to  a  formula  —  and 
Comcast  declines  to  ante  up  more 
shares. 


November  23, 1996  ■  Editor  &  Pubusher  21 


i 


SYNDICATES/NEWS  SERVICES 


They  have 
kimiched  Web 
sites  that  are 
drawing  many 
hits  and,  in 
same  cases, 
making  money 


BY  DAVID  ASTOR 


Several  Syndicates 
Are  Dukes  Of  URL 


In  the  meantime,  the  site 
(http://www.unitedmedia.com)  is 
getting  about  1 .6  million  hits  a 
day.  Not  surprisingly,  the  “Dilbert 
Zone”  is  getting  the  most  traffic, 
followed  by  the  pages  devoted  to 
“Peanuts,”'‘Robotman”and“Rose  is 

“We  started  the  site  to  generate 
more  awareness  of  our  comic 
strips  and  editorial  cartoons  and  to 
expose  them  to  new  audiences,”  said  Diane  Iselin, 
United’s  director  of  corporate  communications. 

Now,  according  to  Iselin,  the  site  is  also  turning  a 
profit  —  much  of  it  earned  by  the  selling  of  ad 
space,  as  well  as  books  and  licensed  products,  in 
the  “Dilbert  Zone.” 

Iselin  noted  that  some  people  are  buy¬ 
ing  merchandise  by  phone,  but  others 
are  ordering  items  online  via  credit  card. 

She  said  these  buyers  don’t  seem  to 
share  the  fears  of  some  computer  users 
about  the  security  of  giving  out  credit 
card  numbers  in  cyberspace. 

Two  more  sites  drawing  a  lot  of  usage 
are  from  Universal  Press  Syndicate 
(http;//www.uexpress.com)  and 
Universal  and  Jim  Davis’  Paws  Inc. 
(http://www.garfield.com).  Universal 
New  Media  director  of  marketing  Nancy 
Meis  said  each  site  is  already  getting 
more  than  5  million  hits  a  month  despite 
having  started  only  this  July. 

The  purpose  of  the  sites?  “To  increase 
the  popularity  of  the  features  and  to  sup¬ 
port  the  efforts  of  newspapers,”  said  Meis. 

She  noted  that  the  sites  can  make  cur¬ 
rent  newspaper  readers  more  interested 
in  and  loyal  to  Universal  features,  and 
also  draw  computer  users  into  becoming 
readers  of  print  and  electronic  newspa¬ 
pers. 

The  Universal  site  features  comics,  edi¬ 
torial  cartoons,  columns,  and  other  mate¬ 
rial  —  with  the  comics  getting  the  most 
traffic,  according  to  Meis.The  highly 
interactive  “Garfield”  site  includes  comics, 
animation,  a  lasagna  game,  bulletin  board 
discussions,  and  an  area  that  enables 
users  to  send  electronic  postcards. 

Another  company  with  multiple  sites 
is  the  New  York  Times  Syndicate.  One 


There  are  a  growing  ■■nmmilii 

number  of  sy  ndicate 
Web  sites,  but  are  they 
successful  enough  to 
be  considered  “hits”? 

Well,  there  is  no  simple  answer 
to  that  question.  Some  of  these  col- 
orful  sites  attract  a  huge  number  of 
hits  each  day,  while  others  get 
more  modest  traffic.  Some  earn  a 
profit,  others  do  not.  Some  are  HHHHHI 

state  of  the  art,  others  are  pretty  basic. 

But  if  you  were  to  ask  a  syndicate  whether  it  is 
important  to  have  a  presence  on  the  Web,  most 
would  answer  yes. 

Tribune  Media  Services  was  probably  the  first 
major  syndicate  on  the  Web  when,  in  March  1S>95, 
it  launched  a  “Terry  and  the  Pirates”  site.  Several 
other  TMS  comics  were  gradually  added  to  the 

_ mix. 

A  prime  puipose  of  the 
site?  “To  give  readers  of  a 

I  ^  richer  experience  — 

/  /  I  an  archive  of  comics,  infor- 
b  ^  /  /  mation  on  characters,  con- 

^1^  -1  T-'  I  tests  . . . ,”  said  TMS  director 

_  \  of  mariteting  Steve  Tippie. 

Then,  in  early  1996,TMS 

I  launched  another  site  (http:// 

—  wvtwtms.tribune.com)  with 

more  of  a  promotional  pur- 
j  pose.  It  promotes,  among 

- - - I  other  things,  the  syndicate’s 

_ _ !  TV  Week  Interactive  elec¬ 
tronic  television  listings  ser¬ 
vice  and  “WebPoint”  content 

package  for  Web  sites. 

“TMS  is  a  media  syndicate,”  noted  Tippie.  “We’re 
no  longer  just  ink  on  paper.” 

Now,  in  November,  Tippie  said  TMS  is  ready  to 
do  some  reconfiguring  of  its  older  site 
(http://www.comicspage.com)  as  part  of  an  effort 
to  make  the  syndicate’s  Web  presence  more  useful, 
“fun,” “dynamic”  and  interactive.This  could  mean, 
for  instance,  having  a  setup  where  potential  clients 
are  able  to  electronically  sample  features. 

“We’re  questioning  the  value  of ‘wallpaper’  sites,” 
he  observed. 

United  Media  —  which,  in  April  1995,  became 
the  first  major  syndication  company  to  start  a 
laige,  multi-feature  Web  site  —  also  has  plans  to 
improve  its  site  in  the  near  future. 


A  Web  attraction 


John  Brewer 
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site  (http://computemewsdaily.coin) 
includes  the  NYTS  column  by 
Microsoft’s  Bill  Gates,  as  well  as  comput¬ 
er  news  from  the  New  York  Tunes 
News  Service  and  other  sources. 

NYTS/NYTNS  President  John  Brewer 
said  the  site  —  launched  in  June  1995 
and  revamped  a  couple  of  months  ago 
—  is  now  turning  a  profit  via  ads  from 
various  companies.  Some  of  the  ads  are 
zoned  for  specific  areas  of  the  site. 

While  NYTS  and  other  syndicates 
currently  make  far  less  online  than  on 
traditional  sales  of  features  to  newspa¬ 
pers,  several  interviewees  said  they 
believe  the  gap  may  narrow.  Brewer 
noted  that  “ad  volume  is  building”  on 
the  computer  site. 

Brewer,  like  other  interviet^'ees,  said 
creators  share  in  the  profits  when  money 
is  made  online.  He  remarked  tliat  even 
the  billionaire  Gates  gets  his  percentage. 

Helping  some  syndicates  turn  at  least 
a  modest  profit  online  is  the  feet  that, 
while  there  are  start-up  and  mainte¬ 
nance  costs,  staffing  is  usually  not 
increased  significantly  when  a  site  is 
launched.  Of  course,  existing  staffers 
may  have  to  work  harder. 

Brewer  said  one  thing  attracting 
advertisers  and  users  to  the  computer 
site  is  the  way  it  is  updated  daily. 

“It’s  one  of  the  few  spot  news  sites 
on  the  Internet,”  said  Brewer,  whose 
company  also  has  a  year-old,  recently 
revamped  health  site  (http://yourhealth- 
daily.com),  as  well  as  a  syndicate  site 
(http://nytsyndicate.com). 

Visitors  to  the  NYTS  health  and  com¬ 
puter  sites  see  material  the  same  day  as 
newspaper  readers  do.  Brewer  said  this 
is  “no  problem,”  because  he  believes  the 
online  and  newspaper  audiences  are 
mostly  separate. 

But  several  other  syndicates  make 
sure  that  newspaper  readers  see  materi¬ 
al  first,  with  a  particular  installment  of  a 
feature  not  appearing  online  until,  say,  a 
week  later. 

“Newspapers  get  the  first  shot  at  that 
day’s  comics,”  said 
Meis,  who  added 
that  newspaper 
Web  sites  can 
simultaneously 
offer  Universal 
comics  to  their 
online  readers  via 
the  syndicate’s 
“UClick”  service. 

As  Universal’s 
Web  site  tells 


Anita  Tobias 


Self-Syndicated  Columnist 
Finds  Success  On  The  Web 


Tim  Carter 


Tim  carter  is  not  the  only  self- 
syndicated  columnist  on  the  Web, 
but  he  has  to  be  one  of  a  very  small 
number  making  money  with  a  site. 

The  “Ask  the  Builder” 
writer  launched  his  site  in 
January,  and  now,  10 
months  later,  he  said,  “I’ve 
paid  for  it  four  times  over.” 

Carter  has  not  paid  for  it 
by  charging  computer 
users  to  access  his  large 
online  archive  of  columns 
and  bulletins. 

“It’s  a  mistake  to 
charge,”  he  said.  “I  feel  I 
will  get  more  people  to  my 
site  if  everything  is  fi^e.” 

Rather,  Carter  has  earned  a  profit 
by  attracting  ads  from  building  supply 
companies  and  other  firms. 

“I  have  a  lot  of  traffic  and  advertis¬ 
ers  know  that,”  said  Carter,  who 
reported  that  the  number  of  visitors 
reached  19,218  in  October  —  with 
hits,  of  course,  much  higher. 

Now,  when  one  of  these  visitors 
downloads  an  “Ask  the  Builder”  col¬ 
umn  on,  say,  window  replacements, 
they  see  an  ad  at  the  top  of  the  piece. 

Carter  believes  Internet  advertising 
will  really  take  off  in  the  near  future. 

“There’s  going  to  be  a  huge  explo¬ 
sion  of  ad  dollars  pumped  into  the 
Web  in  1997  and  1998,”  he  predicted. 

The  Cincinnati-based  Carter  also 
uses  his  site  (http://www.askbuild. 
com)  to  pull  in  more  callers  to  his 
weekly  radio  show. 

So  fer.  Carter  hasn’t  had  as  much 
luck  using  his  site  to  attract  new 
newspaper  clients,  although  that  may 
have  more  to  do  with  how  hard  it  is 
to  sell  almost  anything  these  days. 

The  award-winning  remodeler  has 
even  told  newspapers  that  they  can 
put  his  entire  online  archive  on  their 
Web  sites  if  they  buy  “Ask  the  Builder.” 

In  addition  to  the  archive.  Carter’s 
site  features  text  urging  readers  to  ask 
their  local  papers  to  buy  his  column, 
links  to  client  papers,  a  section  where 
people  can  post  building  and  remod¬ 
eling  tips,  and  more.  But  there  are  few 
graphics. 

“Most  people  who  go  on  the  Web 


don’t  want  grapliics,  they  want  infor¬ 
mation  —  and  they  want  it  fest,”  said 
Carter,  noting  that  graphics  take 
longer  to  access. 

He  publicizes  his  site  by 
asking  newspaper  Web 
sites  to  tell  their  visitors 
about  it,  putting  his  URL  at 
the  end  of  his  columns  and 
bulletins,  getting  listed  on 
search  engines,  and  so  on. 

Carter,  who  has  about 
40  clients,  noted  that 
newspapers  get  to  run 
each  new  column  about 
10  weeks  before  visitors  to 
his  site  can  see  it. 

“Newspaper  clients  deserve  and 
have  to  have  first  publication  rights,” 
he  said.  “My  newspaper  column  is  the 
foundation  of  everything  I’m  doing.” 

— ^David  Astor 
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Ask  the  Teacher 
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SYNDICATES/NEWS  SERVICES 


Syndicated  Creators  Have 
Their  Own  Web  Sites,  Too 


computer  users,  “The  Uexpress  Comics 
Page  is  no  substitute  for  the  page  you 
turn  to  first  in  your  local  newspaper.  In 
fact,  the  only  places  to  find  today’s  strips 
are  in  the  newspapers  that  carry  them 
or  on  subscribing  Web  sites.” 

Also,  some  syndication-related  sites 
even  ask  computer  users  to  contact 
their  local  dailies  to  urge  them  to  start 
running  a  particular  feature. 

And,  of  course,  Web  site  visitors  can 
contact  syndicates  via  e-mail  to  com¬ 
ment  about  various  features. 

“It  gives  us  a  lot  of  feedback  from 
readers,”  observed  Tippie. 

“We  hear  from  people  all  over  the 
world,”  added  Iselin. 

Syndicate  sites  are  not  only  accessed 
by  the  general  public,  but  by  current 
and  potential  newspaper  clients  as  well. 

“We  expect  to  generate  more  busi¬ 
ness  off  the  site.  Our  content  and  selec¬ 
tions  can  go  to  a  far  wider  number  of 
folks  than  we  can  contact  directly’ 
through  our  sales  efforts,”  said  Copley 
News  Service  national  sales  director 
Dean  Abbott. 

Copley  currently  has  pages  promot¬ 
ing  its  columns,  editorial  cartoons  and 
packages  on  the  Raleigh,  N.C.,  News  & 
Observer's  site  (http://www.nando.net/ 
prof/copley/home.html). 

“But  we’re  moving  to  our  own  site 
within  a  couple  of  months,”  added 
Copley  executive  vice  president  and 
editor  Bob  Witty.  And  one  thing  the  syn¬ 
dicate  hopes  to  eventually  do  with  that 
site  is  deliver  cartoons  to  clients. 

There  is  also  the  possibility  of  using  a 
syndicate  site  to  sell  features  directly  to 
the  general  public.  But  a  couple  of  those 
interviewed  said  people  are  used  to  see¬ 
ing  stuff  on  the  Internet  for  free,  and 
that  ads  and  sale  of  merchandise  will  be 
the  more  likely  way  for  syndicates  to 
generate  online  revenue. 

Web  sites  can  also  generate  submis¬ 
sions  from  aspiring  creators.  Indeed,  sev¬ 
eral  sites  offer  general  guidelines  for  send¬ 
ing  in  feature  ideas.  And  Meis  said  Uni¬ 
versal  has  received 
about  50  cartoon 
and  text  submis¬ 
sions  since  July  on 
the  “Strip  Search” 
area  of  its  site. 

When  it  comes 
to  features  already 
on  their  rosters, 
syndicates  have 
different  amounts 
on  their  sites. 


Ever  wonder  why  syndicates 
can  start  home  pages  when 
they’re  based  in  offices?  Actually,  we 
haven’t  wondered  about 
that,  either. 

That  said,  a  growing 
number  of  cartoonists  and 
columnists  with  major  syn¬ 
dicates  have  launched 
home  pages  from  their 
homes. 

Among  those  with  an 
individual  Web  site  is  “Ask 
Sha^”  creator  Peter  Guren, 
who  started  one  in  May. 

The  cartoonist  said  one 
advantage  of  an  individual  site  is  that 
fans  of  a  specific  feature  can  get  to 
what  they  want  quicker  on  their 
computers  than  when  they  access  a 
site  with  various  features. 

And  Guren,  who  has  a  link  to  the 
Creators  Syndicate  site,  added  that  he 
started  his  home  page  because  “I 
thought  it  was  important  to  have 
more  exposure.” 

The  Creators-distributed  “Ask 
Shagg”  is  seen  in  about  1(K)  newspa¬ 
pers.  Now,  the  comic  is  also  seen  by 
computer  users  in  the  U.S.,  Japan, 
Sweden  and  other  countries. 

Guren  is  still  getting  a  modest  num¬ 
ber  of  hits  —  about  1,(XX)  a  week  — 
but  this  figure  has  more  than  doubled 
since  the  site  was  launched. 


For  instance.  Creators  Syndicate’s 
four-month-old  site  (http://www.cre- 
ators.com)  includes  all  of  the  company’s 
comics,  editorial  cartoons  and  columns. 

“We  see  it  as  a  nice  way  of  promoting 
the  people  we  represent,”  said  Creators 
executive  vice  president  Anita  Tobias. 

Several  other  sites  include  some  or 
many  of  a  syndicate’s  features.  So  what 
gets  on  and  what  doesn’t? 

Meis  and  Iselin  said  newly  introduced 
features,  as  well  as  the  more  popular 
established  ones,  may  be  spotlighted. 

Tippie  added  thatTMS  looks  at  how 
attractive  a  feature  might  be  to  “the  type 
of  person  who  would  use  the  Internet.” 
For  instance,  he  said  one  reason 
“Adventures  of  Aaron”  is  on  the  site  is 
that  it  appeals  to  “a  younger,  hipper 
crowd.”  In  fact,Tippie  reported  Aat  the 


The  site  includes  a  changing  selec¬ 
tion  of  “Ask  Shagg”  comics  grouped 
by  theme,  which  differs  from  the 
chronological  way  Guren’s 
strips  appear  on  America 
Online  and  CompuServe. 
But  only  newspapers  get 
the  newest  “Ask  Shagg” 
episodes. 

The  site  also  features 
material  on  Guren  and 
Shagg  the  dog,  a  contest, 
information  on  how  to 
order  the  cartoonist’s  My 
Pet's  First  Book,  and  a  feed¬ 
back  section. 

Guren,  who  puts  the  site’s  address 
(http://www.shaggedawg.com)  in  his 
strip,  said  the  presence  of  this  URL 
makes  newspapers  look  good. 

“A  lot  of  people  who  see  the  URL 
think  the  newspaper  offers  it,  even 
though  I’m  doing  it,”  he  observed. 

Guren  said  he  launched  and  main¬ 
tains  his  site  for  a  total  outlay  of  only 
a  few  hundred  dollars  —  and  believes 
this  money  is  well-spent  for  reasons 
that  go  beyond  the  added  “Ask  Sha^” 
exposure. 

“Everywhere  you  look,  people  are 
putting  up  a  Web  site,”  Guren 
remariced.“It’s  the  wave  of  the  future. 
Something’s  going  to  happen  with 
the  Internet,  and  I  want  to  be  there 
when  it  happens.”  —  David  Astor 


comic  has  more  online  newspaper  than 
print  new’spaper  clients. 

Tippie  did  note  that  “as  Internet 
usage  expands  and  users  more  closely 
resemble  the  general  population,”  a 
wider  variety  of  features  could  result. 

Whatever  is  on  a  site,  people  need  to 
know  it  exists.  Syndicates  include  the 
URL  address  on  publicity  material,  and 
some  creators  put  it  on  their  features. 
Also,  search  engines  and  links  (including 
those  from  home  pages  a  syndicate’s 
creators  may  have)  help  computer  users 
find  what  they’re  looking  for. 

And  the  hits  just  keep  on  coming. 

“We’re  really  excited  about  our 
Internet  operations,  and  happy  with  the 
growth  we’ve  seen  in  our  traffic,”  said 
Meis.  “We’re  looking  forward  to  an  inter¬ 
esting  future.” 


Peter  Guren 
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The  Most  Comprehensive  Source  of  Information  About 
the  Newspaper  Industry  Worldwide 


•  The  Newspapers  •  The  People  •  The  Equipment  •  The  Supplies  ...and  much,  much  more! 


Look  at  these  NEW  and 
ENHANCED  FEATURES: 

•  NEW!  E-Mail  and  Web  site  listings  are  now 
part  of  the  standard  data  included  for  dailies 
in  the  U.S.  and  Canada. 

•  EXPANDED  listings  of  alternative,  Hispanic 
and  Jewish  weeklies. 

•  NEWI  Interactive  products  and  services 
listings. 

•  EXPANDED  Foreign  correspondents  in 
the  U.S. 

•  EXPANDED  newspaper  ad  rep  listings, 
including  national,  state  and  foreign  contacts. 

•  NEW!  You  can  now  sort  labels  by  group 
affiliation  AND  newspaper  rep  (CD-ROM  with 
listing  capabilities). 

•  ENHANCED,  user-friendly  exporting 
functions  (CD-ROM  with  listing  capabilities). 


PAFtT  1 

•  Section  I  -  U.S.  Dailies 

•  Section  II  -  U.S.  Weeklies  and 
Special  Newspapers 

•  Section  III  -  Canadian  Newspapers 

•  Section  IV  -  Foreign  Newspapers 


’  Section  V  -  News,  Picture  and 
Syndicated  Services 
•  S^ion  VI  -  Newspaper  Equipment/ 
Interactive  Products  and  Services 
>  Section  VII  -  Other  Organizations 
and  Industry  Sen/ices 


Find  the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  address,  phone  and  fax  numbers.  Data 
for  sections  I  and  III  include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections,  mechanical  specifi¬ 
cations  and  more. 


Mail  your  order  and  payment  to:  Editor  &  PublisherYear  • 
Book,  11  W.  19th  SL,  New  York,  NY10011-4234.0rtocharge  J 
your  order  to  your  Visa/MC  account,  call  (212)  675-4380,  ext.  • 
255.  Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  J 
and  Canada  add  appropriate  tax.  Please  supply  proper  street  • 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O.  * 
boxes.  All  remittance  must  be  in  U.S.  dollars.  • 


PART  2  -  WHO’S  WHERE 

This  handy  directory  lets  you  look  up  newspaper  industry  personnel  by 
name.  Look  for  people  from  general  interest  daily  and  weekly  newspapers 
as  well  as  syndicates  and  groups.  You’ll  find  titles,  company  affiliation  and 
phone  numbers  for  the  most  influential  people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  3rd  issue  on  CD-ROM  is  the  best  yet!  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  information  with  the  criteria  you 
select.  The  simple,  menu-activated  search  and  display  capability  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a  wide  range  of  formats, 
including  Word  Perfect,  Lotus,  DBF,  ASCII,  etc.  The  CD-ROM  can  be  pur¬ 
chased  with  listing  capabilities,  too.  Customize  mailing  lists  for  each  of 
your  communications  projects.  The  Year  Book  CD-ROM  includes  all  the 
Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s  Where  sections 
...  names  of  contacts  and  their  areas  of  responsibility,  plus  other  critical 
information  about  newspapers,  newspaper  suppliers  and  sen/ice  compa¬ 
nies. 

For  answers  to  technical  questions  about  the  CD-ROM, 
call  (212)  675-4380,  ext.  506. 


•  Fax:  (212)  691-6939  •  E-mail:  edpub@mediainfo.com 

•  Web  site  store:  http://www.mediainfo.com 

*  Network  versbn  available.  Please  call  (21 2)675-4380,  for  priang 
Ext  509  (Southeast,  South  arxl  West) 

Ext.  172  (Northeast  arxf  Midwest) 


-  PRICING - 

E&P  Year  Book  Part  1  and  Part  2  Who’s  Where:  $125 
E&P  Year  Book  Part  1  Only:  $115 
E&P  Year  Book  Part  2  ‘Who’s  Where”  Only:  $35 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  without  listing  capabilities:  $495 
E&P  Year  Book  Part  1  and  2  AND  CD-ROM  with  listing  capabilities:  $895 


Look  for  the  convenient  order  card  in  this  issue  of  E&P. 


BY  MARK  FITZGERALD 

Building  Newspapers 
And  Communities 


OMMUNITY  NEWSPAPERS  ARE  tak¬ 
ing  a  long  look  at  their  first  name 
these  days. 

Increasingly,  publishers  of  com¬ 
munity  papers  believe  they  must 
build  their  own  communities  —  by 
working  to  renew  civic  life  and  support  local  mom 
and  pop  businesses  —  if  their  papers  are  to  survive. 

The  most  recent  sign  of  this  renewed  interest  in 
community  could  be  seen  on  the  agenda  of  the 
111th  annual  convention  and  trade  show  of  Amer¬ 
ica’s  largest  community  newspaper  trade  group,  the 
National  Newspaper  Associa¬ 
tion.  NNA  devoted  a  huge 
hunk  of  its  convention  to  pre¬ 
sentations  about  building  a 
community  —  its  economic 
base,  its  civic  and  social  life 
and  its  spirit. 

At  the  Nashville  conven¬ 
tion,  NNA,  in  a  partnership 
with  the  Huck  Boyd  National 
Center  for  Community  Media 
at  Kansas  State  University’s 
A.Q.  Miller  School  of  Journal¬ 
ism,  brought  in  academics, 
economic  development  experts  and  other  profes¬ 
sionals  in  a  “Community  Building  Symposium.”  Top¬ 
ics  ranged  from  “How  to  minimize  conflicts  of  inter¬ 
est  while  increasing  community  involvement”  to 
“Building  community  through  religion  reporting.” 
Often  the  discussions  centered  around  what  news¬ 
papers  can  do  to  build  up  business  in  their  strug¬ 
gling  villages,  towns  and  small  cities. 

“Jobs  are  what  you  want,”  one  economic  adviser, 
John  Lovom,  emphatically  told  the  publishers. 
“What  you  want  is  to  create  wealth,  and  that  will 
increase  your  circulation  and  your  advertising  rev¬ 
enue,”  said  Lovom,  president  of  Tupelo,  Miss.-based 
Pace  Group,  which  advises  small  towns  on  attract¬ 
ing  business. 

Lovom  cited  as  his  inspiration  Tupelo  publisher 
George  McLean,  who  in  1934  began  a  decades-long 
mission  of  not  only  bringing  jobs  to  the  city,  but  also 
improving  education  and  —  as  his  last  act  as  pub¬ 
lisher  —  setting  up  a  stock  plan  to  ensure  his  paper 
would  stay  locally  owned. 

“George  McLean  said  in  1934, ‘Put  dollars  in  the 
pockets  of  our  citizens  through  jobs  and  education 
and  then  we  will  have  a  successful  newspaper,’  ” 
Lcvom  said. 

That’s  essentially  the  philosophy,  in  1996,  of  Don 
Corrigan,  who  co-founded  the  Webster/Kirkwood 


Times  in  Missouri  and  is  a  professor  of  journalism  at 
Webster  University. 

“We  don’t  need  to  be  self-conscious  about  sup¬ 
porting  the  so-called  mom  and  pop  shops,”  Corrigan 
said  of  community  papers.  “We  have  a  lot  in  com¬ 
mon  —  we’re  both  up  against  the  biggies. 

“A  strong  business  community,”  Corrigan  contin¬ 
ued  at  the  symposium,  “creates  a  strong  civic  life. 
And  I  don’t  think  you  have  to  be  an  advocate  of  pub¬ 
lic  journalism  to  see  that  a  strong  civic  life  is  vital.” 

Indeed,  the  community  paper  publishers  —  who 
as  a  group  are  famously  resistant  to  journalism  fads 
—  do  not  seem  to  equate 
community  building  with 
public  journalism. 

They  applauded  warmly 
when  Michael  Gartner  — 
now  himself  editor  of  a  com¬ 
munity  paper,  the  Daily  Tri¬ 
bune  in  Ames,  Iowa  —  deliv¬ 
ered  his  familiar  stump 
speech  against  public  journal¬ 
ism. 

“I  think  you  —  we  —  are 
being  lulled  and  conned  by 
this  thing  called  public  jour¬ 
nalism,”  Gartner  said.  “I’m 
beginning  to  see  it  every¬ 
where,  and  I  think  that’s  just 
awful.  News  pages  are  supposed  to  explain  the  com¬ 
munity,  not  convene  it.  News  reporters  are  sup¬ 
posed  to  explain  the  issues,  not  solve  them.  News¬ 
papers  are  supposed  to  expose  the  wrongs,  not 
campaign  against  them.” 

Community  paper  editors  are  not  much  inter¬ 
ested  in  debating  public  journalism,  however.  In 
fact,  about  a  third  of  the  community  paper  editors 
responding  to  a  recent  survey  said  they  had  never 
heard  the  phrase  “public  journalism.” 

Why  aren’t  community  newspaper  editors  paying 
attention  to  it?  asked  Garrett  W.  Ray,  the  associate 
professor  of  journalism  at  Colorado  State  University 
who  conducted  the  survey  of  110  editors.  “Because 
most  say  they  are  already  doing  it,”  he  said. 

Indeed,  Ray  found  73%  of  editors  said  their  news¬ 
paper  is  involved  in  specific  community  projects  — 
and  70%  of  the  editors  were  personally  involved  in 
them. 

Editors  are  acutely  aware  of  the  potential  for  con¬ 
flict  of  interest  in  their  involvement,  Ray  said,  but 
they  tend  not  to  take  extreme  views  of  the  conflicts 
one  way  or  the  other. 

“My  guess  is,  editors  generally  feel  that  there  are 


For  practical 
reasons,  NNA 
takes  a  hard  look 
at  public 
journalism, 
community  style 


“A  strong  business 
community 
creates  a  strong 
civic  life.  And  I 
don’t  think  you 
have  to  be  an 
advocate  of  public 
journalism  to  see 
that  a  strong  civic 
life  is  vital” 


26  Editor  &  PuBUSHER  ■  November  23, 1996 


indeed  conflicts  of  interest  —  but  the  conflicts  are 
manageable,”  he  said. 

At  the  same  time,  Ray  found  the  projects  chosen 
by  community  papers  also  tend  to  be  “generally  non- 
controversial  activities  editors  and  publishers  can  be 
involved  in,”  such  as  arts  and  entertainment.  Cham¬ 
ber  of  Commerce  membership  and  economic  devel¬ 
opment  activities. 

One  way  to  mcrease  the  connection  with  the 
community  is  to  run  more  reUgion  news,  argues 
Judith  M.  Buddenbaum,  also  an  associate  professor 
of  journalism  at  Colorado  State  University. 

“This  is  one  area  where  nothing  you  will  do  will 
totally  satisfy  everyone,”  Buddenbaum  said.  “But  this 
is  an  example  of  where  you  can  build  community 
through  coverage.  Every  survey  I’ve  ever  seen  or 
conducted  myself  shows  that  religion  news  is  sec¬ 
ond  only  to  education  news.” 

To  be  sure,  however,  religion  news  is  ftauglit  with 
the  potential  to  offend.  One  rule  of  thumb,  Budden¬ 
baum  suggests:  Watch  out  for  “religious  oddity”  sto¬ 
ries. 

“The  month  I  did  content  analysis  of  one  particu¬ 
lar  paper,  I  must  have  read  every  nun-struck-by-light- 
ning-while-golfing-with-a-rabbi-story  that  moved 
over  the  wire,”  she  said. 

It’s  also  true,  however,  that  even  controversial 
news  policies  can  build  community,  said  Mary  Jane 
Alexander,  an  assistant  professor  at  St.  Michael’s  Col¬ 
lege  in  Colchester,  Vt. 

Alexander  said  the  decision  by  the  Caledonian- 
Record  in  St.  Johnsbury,  Vt.,  to  graphically  cover 
details  of  domestic  assault  complaints  has  not  alien¬ 
ated  the  community  —  but  helped  it  increase  circu¬ 
lation  and  ad  linage  to  record  levels. 

“By  melding  public  journalism’s  concern  for  com¬ 
munity  building  with  traditional  journalism's  nose 
for  news,  the  Caledonian-Record  has  become  a 
more  vital  participant  in  community  life,”  Alexander 
said. 

Another  academic,  Kent  Smith  of  the  department 
of  communication  and  mass  media  at  the  University 
of  Wyoming,  suggests  newspapers  would  do  well 
educating  not  only  their  readers  —  but  their  adver¬ 
tisers. 

Smith’s  study  showed  that  “unsophisticated” 
advertisers  —  who  have  only  vague  marketing 
plans,  are  not  aware  of  advertising  options  and  may 
not  even  know  what  they  are  paying  for  an  ad  — 
comprise  more  than  93%  of  local  advertisers.  While 
these  advertisers  can  be  influenced  by  sales  pitches 
and  hype,  they  are  poor  evaluators  of  an  ad’s  effec¬ 
tiveness,  Smith  said. 

“In  the  process  of  selling,”  Smith  said,“try  to  make 
them  more  sophisticated.  Make  them  knowledge¬ 
able,  and  as  they  become  more  knowledgeable,  they 
will  see  the  advantages  of  newspaper.” 

The  focus  on  building  community  is  not  likely  to 
fade  away  like  a  fad,  several  speakers  at  the  conven¬ 
tion  suggested. 

“Community  journalists  can  see  quite  clearly  that 
one  of  the  things  we’ve  got  going  for  us  is  our  con¬ 
nection  with  the  community,”  Colorado  State  associ¬ 
ate  professor  Garrett  W  Ray  said,  “and  I  don’t  think 
we’re  going  to  give  that  up  any  more  than  we’ll  give 
up  our  franchise  on  local  news.” 


STOCK  TABLES 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

STOCK  11/20/96 

11/13/96 

11/20/95 

A.H.  Belo  Corp.  (NY) 

37.125 

37.25 

35.75 

American  Media  Inc.  (NY) 

5.75 

5.25 

4.75 

Central  Newspapers  Inc.  (NY) 

43.75 

40.75 

31.75 

Dow  Jones  &  Co.  Inc.  (NY) 

34.25 

33.375 

36.875 

Gannett  Co.  Inc.  (NY) 

76.625 

77.25 

61.25 

Gray  Comm.  Sys.  (NY) 

18.75 

19.125 

18.75 

Harte-Hanks  Comm.  (NY) 

25.875 

25.875 

21.33 

Bollinger  International  (NY) 

10.875 

12.25 

11.50 

Knight-Ridder  Inc.  (NY)# 

40.625 

39.00 

31.6875 

Lee  Enterprises  Inc.  (NY) 

23.00 

22.375 

20.50 

McClatchy  Newspapers  Inc.  (NY) 

28.375 

28.125 

20.125 

Media  General  Inc.  (AM) 

29.75 

29.75 

31.375 

New  York  Times  Co.  (AM) 

37.50 

36.625 

29.50 

Providence  Journal  (NY)# 

30.875 

30.875 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

47.25 

49.125 

36.70 

E.W.  Scripps  Co.  (NY) 

34.25* 

51.375 

38.50 

Times  Mirror  Co.  (NY) 

50.375 

47.75 

30.75 

Tribune  Co.  (NY) 

86.25 

85.50 

67.625 

Washington  Post  Co.  (NY) 

348.50 

339.00 

300.50 

#  Adjusted  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each  share  of  E.W. 
Scripps  as  of  11/13/96 

**  Adjusted  for  4  for  3  stock  split  as  of  1 1/1/96 

#  Initial  Public  Offering  6/24^ 

#  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

1 

STOCK 

11/20/96 

11/13/96 

11/20/95 

Bollinger  Inc.  (a) 

13.75 

13.95 

10.125 

News  Corp.  Ltd.  (c) 

21.25 

21.50 

20.50 

Pearson  Ltd.  (b) 

7.33 

7.30 

6.59 

Quebecor  Inc.  Class  A  (a) 

24.95 

23.35 

20.50 

Reuters  Boldings,  ADR  (c) 

71.00 

73.75 

57.25 

Southern  Inc.  (a) 

19.05 

18.50 

12.25 

Thomson  Corp.  (a) 

28.60 

26.50 

18.75 

Toronto  Sun  Publishing  Corp.  (a! 

15.95 

15.95 

11.125 

Torstar  Corp.  (a) 

33.25 

31.15 

22.25 

(a)  Quotes  are  in  Canadian  dollars 
|b)  Quotes  are  in  British  pounds 

Id  Quotes  are  in  U.S.  dollars 
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Fire 

Continued  from  page  7 

two  controllers  was  already  down  due  to 
an  unrelated  malfunction.  Freedom  Sys¬ 
tem  Integrators,  Mycro-Tek’s  successor, 
fully  supported  the  restoration  and  had 
spare  parts  on  site  the  next  day,  Phillips 
said.The  system  was  operational  the  next 
day  and  running  at  full  speed  by  Monday. 

The  Macintosh-based  Quark  pagina¬ 
tion  system,  located  closer  to  the  light 
table  that  was  the  apparent  source  of  the 
fire,  suffered  heavy  damage  from  smoke 
and  water.  Fire  destroyed  computer 
disks,  documentation  and  furniture. 

“I  was  overwhelmed  by  the  physical 
damage,”  said  art  director  Hector  Mar¬ 
rero. 

The  company  bought  three  Macintosh 
Power  PC  7300s  on  Friday  and  set  them 
up  in  a  conference  room.  By  Monday, 
they  were  loaded  with  software,  up  and 
running,  and  producing  pages. 

Despite  missing  two  days  of  its  pro¬ 
duction  cycle.  Editor  &  Publisher  maga¬ 
zine  was  on  schedule  to  meeting  its  reg¬ 
ular  Wednesday  deadline. 

Managers  expected  none  of  the  com¬ 
pany’s  other  publications  to  be  affected. 

“All  in  all  we  were  very  lucky,”  Phillips 
said.  “Lucky  that  it  happened  on  a 
Wednesday  night,  that  the  fire  was  put 
out  properly  by  the  sprinkler  and  that 
the  fire  company  came  on  time.This  is  a 
company  where  the  employees  worked 
with  us  and  all  pitched  in  to  make  sure 
we  didn’t  miss  a  beat.” 

He  said  he  plans  to  conduct  a  post¬ 
mortem  with  managers  to  determine 
what  needs  to  be  done  to  prepare  for 
problems  that  may  arise  in  the  future. 

“This  should  be  a  lesson  for  people 
who  leave  their  Rolodex  on  their  desk 
exposed,”  Marrero  said.  “It  should  be  cov¬ 
ered.  I  lost  roughly  10  years  worth  of 
resources  and  don’t  know  how  I’m  going 
to  replace  them.”  —  George  Garneau 


Weekly 

Continued  from  page  13 

editors  improve  their  products.” 

The  euphoria  lasted  two  years. 

Betsy  chimes  in;  “WTien  we  saw 
Michael  Milken  standing  on  the  court¬ 
house  steps  with  Ralph  Ingersoll,  we 
knew  the  end  was  near.” 

Junk  bond  king  Milken,  soon  to  be 
imprisoned,  had  helped  plunge  Inger¬ 
soll ’s  papers  into  a  quicksand  of  debt  that 
cost  Ingersoll  his  empire  —  and  Grein 
his  job. 

Betsy  was  selling  advertising  for  the 
Herndon  Observer,  founded  in  1976  by 


Peggy  D.  Vetter.  Betsy  realized  her  boss 
did  a  superior  job  covering  Herndon,  but 
“her  weakness  was  page  design  and  mar¬ 
keting.  I  kept  telling  myself,  ‘Oh,  what  a 
difference  Tom  would  make  here.’  ” 

“One  day  Peggy  said  she’d  like  to  sell 
her  weekly,”  Betsy  recalled,  “but  wanted 
to  stay  on  as  a  reporter.  That’s  her  first 
love,  reporting  and  writing.  I  told  Tom 
and  we  decided  to  jump.” 

On  June  1,  1990,  the  Greins  acquired 
the  Observer  for  $200,000.  Peggy  stayed. 

In  1994,  Vetter  was  named  Woman  of 
the  Year  by  the  Herndon  Business  and 
Professional  Woman’s  Club.  Tom  wrote: 
“Vetter  has  undoubtedly  attended  more 
town  council,  planning  commission,  his¬ 
toric  and  architectural  board  meetings 
than  anyone  in  town.  She’s  a  wealth  of 
knowledge  of  the  history  and  comings 
and  goings  of  Herndon  and  its  people.” 

In  our  mom  and  pop  weekly  show,  Vet¬ 
ter  plays  a  major  role.  Ch'er  coffee  and 
sweets  witli  the  paste-up  crew,  Vetter, 
who  once  worked  for  the  Lansing 
(Mich.)  State  Journal,  would  relate  a  bit 
of  Herndon  Observer  history: 

“The  only  communication  that  the 
town  had  with  citizens  was  a  mimeo¬ 
graph  sheet  public  works  employees 
dropped  off  when  running  trash  routes. 
We  started  as  a  twice-monthly,  using  the 
basement  of  my  home  to  put  it  together. 
My  kids  used  to  call  it  ‘Mom’s  Under¬ 
ground  Newspaper.’  ” 

Tom  walks  up,  pours  himself  a  cup  of 
java  and  explains:  “My  job  was  not  to 
screw  up  the  loyal  readership  Peggy  had 
developed.  Our  goal  has  always  been  to 
keep  it  a  Herndon  paper.  In  25  years,  our 
circulation  area  population  has  grown 
from  20,000  to  250,000.  Dulles  Airport,  if 
you’ll  excuse  the  pun,  is  the  reason  it 
took  off.” 

Betsy,  the  petite  dynamo  who  oversees 
ad  sales,  leads  by  example.  The  daughter 
of  a  Chicago  ad  agency  executive,  she 
handles  most  major  accounts.  Under  her 
steady  hand,  sales  have  climbed  each 
year,  and  now  approach  $1  million. 

One  program  might  flash  back  to  Tom 
as  he  explains  to  Betsy  how  he’ll  upgrade 
newsroom  equipment.  “We  can  get  a 
whole  Apple  Macintosh  system.  Throw 
out  the  Compugraphics.  I’ll  master  the 
big  screen  and  paginate  the  entire  paper. 
Even  create  master  templates  for  key 
pages. Ads  will  be  modular,  making  it  easy 
to  square  off  our  stories.” 

The  editor  also  explains  his  novel 
method  of  editing  pictures  —  with  a  pair 
of  scissors.  “I  slice  the  print  down  to  the 
impact  area,  then  compute  the  percent¬ 
age  of  enlargement  or  reduction.  That 
guarantees  always  getting  exactly  what  I 
want.” 


TV  audiences,  looking  in  on  Betsy  and 
Tom  week  after  week,  quickly  would 
come  to  admire  these  dedicated  journal¬ 
ists  and  their  saucy  hometown  paper. 

All  we  need  now  is  a  networic  and 
some  sponsors. 


Media  Impact 
On  Women 
Is  Examined 

A  REPORT  FROM  the  International 
Women’s  Media  Fund  shows  that 
while  an  overwhelming  majority  (94%) 
of  women  believe  the  media  have  a  sig¬ 
nificant  impact  on  their  voting  deci¬ 
sions,  a  similarly  large  number  (85%) 
believe  the  media  are  not  responsive  to 
women  voters. 

The  report,  which  polled  women  at 
IWMF  conferences  in  San  Francisco, 
Chicago  and  Washington,  also  found 
nearly  three  quarters  of  respondents 
agreeing  that  the  media  do  not  provide 
adequate  coverage  of  female  candi¬ 
dates. 

“If  women  believe  they  are  not 
receiving  fuU  information  on  the  issues, 
are  the  media  fully  serving  their  audi¬ 
ence?”  the  report  asked.  “As  a  civic  insti¬ 
tution  and  a  business,  it  is  in  the 
media’s  best  interest  to  understand  and 
respond  to  the  needs  of  their  readers 
and  viewers.” 

The  IWMF  offered  some  suggestions 
for  women  voters,  women’s  organiza¬ 
tions  and  for  the  media. 

For  the  media,  the  IWMF  recom¬ 
mended:  pay  careful  attention  to  the 
number  of  women  used  as  political 
sources,  striving  for  equal  representa¬ 
tion  of  males  and  females;  political  sto¬ 
ries  should  be  assigned  to  women  and 
men  equally,  without  limiting  female 
journalists  to  “women’s  issues”;  explore 
the  political  news  needs,  both  content 
and  format,  of  readers  and  viewers;  do 
not  be  limited  to  “quick-hit”  or  horse¬ 
race  campaign  stories;  stress  issues,  and 
how  they  affect  people,  over  candi¬ 
dates;  produce  report  cards  and  voters’ 
guides  on  key  campaign  issues;  cover 
women  candidates  as  full  as  men,  but 
do  not  trivialize  that  coverage  with 
observations  about  their  hair,  clothes, 
etc.;  and  give  more  access  to  local  organ¬ 
izations. 

“While  the  media  are  limited  at  times 
by  the  information  politicians  dissemi¬ 
nate  and  the  campaign  strategies  they 
employ,  they  do  have  the  ability  to  ele¬ 
vate  the  level  of  political  debate,”  the 
IWMF  reported. 
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FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail:  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (713)  864-5370. 
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ARTICLES  INTERNATIONAL 
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hearts.  FAMILY  HUMORIST.  Deb  Di 
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1 19  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http://www.h2net.net/ p/ nutshell 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (914)  692-8311.  Site: 
http://www.ny.frontiercomm.net/ 
-cineman/cineman.htm 


WEEKLY  FILM  Reviews  of  new  releases 
by  writer  with  eight  years  newspaper 
experience.  E-mail  or  fax.  $5/review 
(300  words),  $2/capsule  (100  words). 
(416)  267-4125,  stugreen@torfree.net 
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The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
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Fox  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


PUZZIE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
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WORLD  WIDE  WEB 


Time  Data  ASTROLOGY  SELLS 
Brings  readers  to  your  Web  Site 
Larry  White  1  (800)322-5101 


World  Wide  Web  feature  column. 
Very  Hot!  Generates  huge  od  revenue! 
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ANNOUNCEMENTS 

INVESTORS  WANTED 

NEWSPAPER  BROKERS 

FLORIDA  BASED  Writer  seeks  Creative 
Co-Publisher  (or  Start-Up  pxjblication  in 
Tampa  Bay  area.  Start  small  look  to 
grow.  Must  be  knowledgeable  about 
all  aspects  of  publishing.  Reply  to  Box 
07997,  Editor  &  Publisher. 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 

NEWSPAPER  APPRAISERS 

Appraisals/Brokerage 

FL  34630.  No  obligation  of  course. 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  S,C  29356. 

BOUTHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho  —  Gregory  S.  Taylor 
(405)  421-9600 

Confidential  Appraisals 

1 1 7  S.  Broadway,  Ada,  OK  74820 

nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 

DAVID  R.  STia 

CAPITAL  ENDEAVORS,  INC. 

123  NW  13th  St.,  Suite  214-7 

Boca  Raton,  FL  33432 

Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

DAVE  GAUGER 

Sales  &  Appraisals 

Gauger  Media  Seivice,  Inc. 

Box  627,  Raymond,  WA  98577 
(360)  942-3560 

KAMEN  &  CO.  GROUP  SERVICES 
Worldwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 

JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

315  York,  Weatherford,  Texas  76086 

NEWSPAPER  BROKERS 

Whitesmith  Publication  Services 

700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.  (301 )  540-0636 
Tom  Sexton,  N.  England  (61 7)  545-6175 
Wren  Barnett,  South  (704)  698-0021 

The  one  permanent  emotion  of  the 
inferior  man  is  fear  --  fear  of  the 
unknown,  the  complex,  the 
inexplicable.  What  he  wants  beyond 
everything  else  is  safety. 

H.L  Mencken 


Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
AiAanogement-Brokers 
P.O.  Box  3308 
MetTifield,VA  221 16-3308 
(703)  846-8410 
Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http:y/www.cribb.com 


Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 


1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  jcribbOIrntnet 


&  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 


AWARD-WINNING  Zone  5  weekly  in 
beautiful  rural  area  that's  on  the  grow. 
Grossing  $325,000  with  niK>re  than  20 
percent  cash  flow.  Reply  to  Box 
07984,  Editor  &  Publisher. 


HAWAII 

PUBLISH  IN  PARADISE!  $195K  for  a 
profitable  upbeat  monthly  community 
newsmagazine  in  Hawaii.  Solid  reocl- 
ership  and  advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 


FLORIDA:  Several  Gulfcoast  papers, 
$750  000;  PORTABLE:  Niche,  publish 
anywhere,  $215,000.  Mayo  Commu¬ 
nications,  (813)  971-2061. 


WEEKLY  NEWSPAPER 

A  well-established,  award-winning 
weekly  newspaper  in  a  sophisticated 
and  vrell-defined  market  in  the  North¬ 
west  is  being  offered  (or  sale. 

This  publication  has  a  strong  franchise 
and  includes  a  healthy  classified  com¬ 
ponent,  gross  revenue  of  $800,000 
per  year,  cash  flow  at  $175,000,  and 
opportunities  exist  to  expand  the 
revenue  base. 

There  are  not  many  publications  which 
enjoy  the  established  position  in  the 
marketplace  that  this  newspaper  has. 
This  exceptional  property  and  outstand¬ 
ing  opportunity  is  being  offered  at 
$1,750,000. 

Interested  and  qualified  parties  should 
call  Owen  Van  Essen  of  Dirks,  Van 
Essen  &  Associates  at  (505)  820-2700 


IDEAL  OPPORTUNITY  for  a  couple 
wanting  to  own  their  own  paid  news¬ 
paper.  Southern  California  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  to  Box  07973,  Editor  & 
Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHERN  CALIFORNIA  community 
newspaper.  Outstanding  growth 
opportunity  |$165K).  Successful  Rocky 
Mountain  business  newspaper 
($190K),  Western  Mantana  weekly 
($140K).  Contact  Bolitho-Cribb  & 
Associates,  Jim  Hicks  (307)  684-9407. 


DEEP  SOUTH  metropolitan  suburban 
paid  weekly  seeks  investor  or  buyer. 
$100,000  takes  half.  $175,000  takes 
all.  Really  fine  opportunity.  Jim  Hall 
Media  Services,  Box  1088,  Troy,  AL 
36081,(334)566-7198. 


NEWSPAPERS  FOR  SALE 


WEEKLY  NEWSPAPER  Group  in  Zone  5 
with  strong  TMC  and  printing  plant. 
Revenues  of  nearly  $750,000  with  cash 
flow  of  $150,000.  We  averaged  1 1% 
growth  in  last  two  years  and  expect 
another  strong  year  in  1 997.  Reply  to  Box 
07985,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/ operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussians  are  canfidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 


Call  us  about  12x,  26x,  52x  contract  rates! 
(212)  675-4380  ext.  170 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Lorge 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


THINKING  OF  RETIRING?  Husband- 
wife  seeks  small  daily  or  weekly.  Prefer 
Zone  2. 

P.O.  Box  9090 
Trenton  NJ  08650. 


EQUIPMENT  &  SUPPLIES  1 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration.  Herb  Carlbom 

1986  6/U  HARRIS  VI 5D  with  JF25B  j 
folder,  running,  must  move,  best  offer  ■ 
by  January  1 997.  (91 3)  362-01 1 9.  j 

CK  Optical  (310)  372-0372. 

MAILROOM 

small  nev/spaper  in  Georgia.  : 

INSERTING  EQUIPMENT 

(913)362-0119  j 

Kansa  Model  320  Inserter  -  5  into  1 
10,000  cycles  per  hour  -  immediately 
available.  Contact  Gail  Stable  or  John 
Buist,  (800)  574-0004. 

PRESS  EQUIPMENT  j 

8  UNIT  HARRIS  V25  -  7  position  roll  • 
stand  -  JF25  Folder  with  Book  Former  -  • 
excellent  condition.  • 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

7  UNIT  GOSS  SUBURBAN:  (4)  1500  | 
units  (3)  1000  units,  2  folders.  Good  • 
condition.  j 

QUIPP  STACKERS 

Recently  traded  in  for  new  Compass 
stackers.  Available  November/ 
December.  Call  TMSI  for  more  informa¬ 
tion  (216)  267-7666. 

2  COLOR  KING  units  with  2  roll  stands  • 

-  excellent  condition.  Contact  Gail  ■ 
Stable  or  John  Buist,  (800)  574-0004. 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-5218  Fax  (407)  273-901 1 


NEWSPRINT  FOR  SALE 


ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)644-2661 
Fax  (714)  644-0283 


QtuHiy  that  makes  an  Impression  worldwide 

Select  from: 

(  ^  ^  Complete  Presses 

\J  O  Additloos  to  Existing  Presses 

□  3-color  Satellites 

rn  □  4-Hi  Arrangements 

<^|  a  Stacked  Units 

\  O  Integral  Roll  Stand  Units 

□  Half  mtd  Quarter  Folders 
r  yJ  OCutoff  20".21V4'-22"-22%* 

O  18,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  |  XA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCSK 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


FOaOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22  3/4”  cut-off  GOSS  COLORLINER 
with  27  printing  couples,  double  3:2 
folder  &  nine  RTP's. 

•GOSS  METRO  22  3/4"  with  one  4- 
color  satellite  unit,  two  3-color  units  & 
2  mono  units. 

•NEW  10-unit  TKS  press  w/3  half 
decks,  double  3:2  folder  &  10  RTP's, 
22  3/4". 

•6-unit  GOSS  URBANITE  -  1 982/75 
vintage,  22  3/ 4"  cut-off. 

•7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•2-unit  HARRIS  VI 5D-1 978,  very  clean. 
•8-unit  DAILY  KING  II  with  l<J6  (older  & 
50  H  P. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-6217 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taf)er  ar  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


METRO  LINER  TOWER 
PRESS  UNITS 
PUBLISHERS: 

A  UNIQUE 
OPPORTUNITY  TO 
RE-EQUIP 

Exclusive  Sale  — Outstand  ing 
metro-liner  plant  22”,  560 
MM  cut-off,  updated,  75,0(X) 
eph,  48  Goss  metro-liner 
units,  10  4x1  metro  towers, 
1976-1988  with  excellent 
colour  capacity,  48  45”  Goss 
digital  autopasters 
8  3/2  lap  and  pin  folders  8 
upper  balloon  formers 
8  intermediate,  former 
arrangements  complete  with 
stitchers 

The  very  latest  in  pic  thyristor 
drives  present.  Dampening 
timer  spray  dampners. 
Modem  press  control  systems 
all  to  be  fitted  with  the  most 
advanced  inking  technology 
available. 

Printing  Press  Services 
Sellers  Street  Factory 
Preston,  Lancashire 
ENGLAND,  PRl  5EU 
(011-44)  1772-797050 
Fax:  (44)  1772-652300 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


36  YEARS  IN  TELEAAARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

Writers  are  readers  inspired  to 
emulation. 

Saul  Bellow 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (6163  458-661 1 


CIRCULATION  SERVICES 


INTEBVENTraN  - 


1-800-327-8463 


CIRCULATION  SERVICES 


GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col- 
lections.  Notionwide  (800)  844-3581 
HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Tailored  to  fit  your  needs. 

Dennis  McQuillon  (800)  260-9823 
LEVIS  NATIONAL,  INC. 
TELEMARKETING  SINCE  1968 
(888)  249-4049 


CIRCULATION  SERVICES 


JOHN  A.  BURKE 

Single  Copy  Sales  -  Telemarketing 
NY  •  NJ  •  PA 
Call/Fax  (516)  588-2735 


PRO  ST  ARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
_ (800)  776-6397 _ 

CLASSIFIED  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:/ /www.fakebrains.com/scout. 
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PRESSROOM  SERVICES 


PRESSROOM  SERVICES 


INDUSTRY  SERVICES 


OP-ED  USTINGS 


HELP  WANTED 


Chandler  Professor  of  Communicafion 
STANFORD  UNIVERSITY 

Stanford  University's  Department  of 
Communication  seeks  leading  scholars 
for  the  position  of  Horry  and  Norman 
Chandler  Professor  of  Communication 
to  begin  September  1 997. 

The  Chandler  choir  was  established  in 
1974  to  bring  to  the  university  "o 
person  nationally  distinguished  for 
academic  achievements  and  well 
regarded  in  the  profession  for  his  or 
her  contributions  in  support  of  o  free 
press  os  on  institution."  For  this  purpose 
o  wide  range  of  scholarship  across  the 
social  sciences,  humanities,  and  other 
related  disciplines  will  be  considered. 

The  department  consists  of  about  1 2 
faculty  whose  areas  of  teaching  and 
research  include  journalism,  medio 
institutions,  press  freedom  and  respon¬ 
sibility,  communication  policy,  interna¬ 
tional  communication,  moss  medio 
effects,  documentary  film  and  video, 
and  new  medio  issues  involving  the 
Internet  and  human-computer  interac¬ 
tion. 

I  JOURNALISM  ETHICS  -  Knight  Choir 
Letters  of  nomination  and  applications  :  in  Journalism.  Teach  undergraduate 
should  be  sent  to  Prof.  Bryon  Reeves,  :  courses  in  journalism  ethics;  develop 
choir.  Chandler  Search  Committee,  :  ethics  components  for  existing  courses 
Department  of  Communication,  Stan-  :  in  reporting  and  editing;  create 
ford  University,  Stanford,  CA  94305-  j  interdisciplinary  courses/symposio  on 
2050.  Applications  should  include  o  :  global  press  theory;  conduct  confer- 
resume/vito,  and  names  and  :  ences  involving  undergraduates  and  pro- 
oddresses  of  three  references.  (Letters  :  fessionol,  academic  and  popular  press, 
of  reference  ore  not  desired  at  this  I  Endowed  professorship,  with  tenure, 

beginning  7/1/97. 

QUALIFICATIONS:  Reouired:  graduate 
degree  (Ph.D.  preferred)  with  significant 
component  in  ethics;  evidence  of 
distinguished  professional  achievement; 
demonstrated  exposure  to  newsroom  and 
leadership  roles  in  journalism 
organizations  (e.g.,  SPJ,  RTNDA,  ASNE, 
etc.). 

PREFERRED:  minimum  10  years  of 
experience  in  teaching  applied  or 
professional  ethics.  Salary:  Competitive 
and  negotiable. 

APPLICATION:  Detailed  letter  of  applica¬ 
tion,  complete  resume,  student  evalua¬ 
tions,  list  of  academic  and  professional 
references.  Deadline  for  applications: 
Feb.  1,  1997.  Send  application  to: 
Hampden  H.  Smith,  Department  of 
Journalism  and  Moss  Communications, 
Washington  and  Lee  University,  Lex¬ 
ington,  VA  24450.  Inquiries:  (540) 
463-8434;  Smith.h@wlu.edu. 


time).  Applications  must  be  postmarked 
no  later  than  December  1 6,  1 996. 

Stanford  University  is  on  equal 
opportunity,  affirmative  action 
employer;  applications  from  women 
and  minorities  are  especially 
encouraged. 

ORDER  YOUR 

1997 

Editor  &.  Publisher 

Market  Guide 

NOW 

To  order  your  copy,  contact 
E&iP’s  Circulation 
Department  at 
(212)  675-4380. 


_ ACADEMIC _ 

EASTERN  MICHIGAN  UNIVERSITY 
ASSISTANT  PROFESSOR 
JOURNAUSM 

The  Department  of  English  and  Litera¬ 
ture  seeks  a  tenure-track  assistant  pro¬ 
fessor  in  journalism  beginning  fall 
1997.  The  individual  selected  will 
teach  three  journalism  caurses  each 
semester,  advise  students  and  carry  on 
a  program  of  research  cnd/or  pro¬ 
fessional  activity.  Professional  journal¬ 
ism  experience;  teaching  experience; 
and  a  Master's  degree  or  equivalent 
are  required.  Ph.D.  or  other  terminal 
degree  preferred.  Screening  will  begin 
on  December  15  and  continue  until  the 
position  is  filled.  Send  resume,  writing 
samples,  and  three  letters  of  recommen¬ 
dation  to  Ms.  Carol  Schlagheck,  search 
committee  chair,  position  F9706,  318 
King  Hall,  Eastern  Michigan  University, 
Ypsilanti,  Ml  48197.  We  encourage 
applications  from  women  and  mem¬ 
bers  of  minority  groups.  EMU  is  an 
affirmative  action/equal  opportunity 
employer. 


ACADEMIC 


THE  UST,  200+  US  Dailies-EXAa 
Op-Ed  Contact  800#/Phone-FAX-Mail 
$39.95!  Request  details/order  form  & 
FREE  bonus:l>owerman@m'indspring.com 
(770)  438-7200  Tel/436-591 2  (FAX) 


PRESSROOM  SERVICES 

HARD  TO  FIND 
PRESS  PARTS? 

Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 
PACIFIC  NEWSPAPER  SERVICES,  INC. 

A/X  (800)201-7500  M/C 
The  more  wary  you  are  of  rJanger,  the 
more  likely  you  are  to  meet  it. 

Jean  de  La  Fontaine 


CLASSIFIED  SOFTWARE 

DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Une  P.O.  Box  1952 
Albuquerque,  NM  87103 


_ ACADEMIC _ 

STATE  UNIVERSITY  OF  NEW  YORK  at 
Plattsburgh:  Tenure-track  position  in 
journalism,  starting  Fall  1997.  U.S. 
newspaper  experience  required  with  at 
least  a  Master's  degree,  preferably  in 
Journalism.  Will  teach  reporting  news 
and  feature  writing,  editing,  electronic 
research  and  the  history  of  the  Amer¬ 
ican  Press.  Effective  teaching  and  on¬ 
going  work  in  journalism  or  scholarly 
publication  in  the  field  is  expected. 
QUALIFIED  FEMALES  AND 
MINORITIES  ENCOURAGED  TO 
APPLY.  Send  cover  letter,  curriculum 
vita,  dossier  and  three  letters  or  recom¬ 
mendation  to  Chair,  Search  Committee 
(PJ#2036-EDPUB),  c/o  Personnel 
Department,  SUNY  Plattsburgh,  101 
Broad  Street,  Plattsburgh,  NY  12901- 
2981.  EEO/AA 

ADMINISTRATIVE 

HANDS-ON  CONTROLLER  for  family- 
owned  22,000  circulation  daily. 
Should  have  accounting  or  business 
degree,  extensive  background  in 
newspaper  operations,  familiarity  with 
current  computer  applications,  experi¬ 
ence  with  personnel  administration 
and  employee  benefits,  and  good 
interpersonal  skills.  We  offer 
challenge,  rewards  and  a  good  com¬ 
munity  to  live  and  work.  Peter  DeRose, 
publisher.  Daily  Hampshire  Gazette, 
P.O.  Box  299,  Northampton,  MA 
01061-0299. 

SENIOR  VICE  PRESIDENT 
Metro  newspaper  in  western  US  is  seek- 
ing  a  top  executive  who  will  be 
responsible  for  production  operations, 
finance,  human  resources  and  informa¬ 
tion  technology.  The  irKlividual  must  be 
a  futurist,  familiar  with  the  latest 
technalogies,  have  a  strang  financial 
backgraund  and  experience  with 
production  operations.  Proven  lead¬ 
ership,  organization  and  communica¬ 
tion  abilities  a  must.  Candidates  should 
possess  an  MBA  or  a  college  degree 
with  equivalent  experience.  Your  reply 
will  be  held  in  strict  confidence.  Box 
07980,  Editor  &  Publisher. 


E&P's  Classified 


The  Industiy's 
meeting  place. 
(212)  6754380 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Controcts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


ADMINISTRATIVE 

REGIONAL  SHOPPER 
SALES  MANAGER 

The  HUDSON  COUNTY  PEN- 
NYSAVER,  has  immediate  opening  in 
Hoboken  NJ  for  an  experienced,  high 
energy  and  creative  sales  leader  in  the 
Shopper  industry.  An  excellent  salary, 
profit  sharing  and  benefits. 
Responsibilities  include  sales  manage¬ 
ment  leadership,  hirira  and  developing 
an  8-person  sales  staff,  selling,  monitor¬ 
ing  and  achieving  sales  goals.  Work¬ 
ing  directly  with  customers  to  develop 
marketing  strategies  that  effectively 
meet  their  objectives.  This  position 
includes  direct  selling  and  joint  sales 
calls  with  the  staff.  Must  possess 
excellent  verbal  and  written  communi¬ 
cation  skills.  The  Hudson  County  Pen- 
nysaver  is  being  launched  in  mid- 
December  by  a  large  successful  com¬ 
pany  that  sells  major  retail  inserts  and 
operates  saturation  delivery  systems 
that  are  equivalent  in  quality  to  shared 
mail. 

WE  HAVE  OPENINGS  FOR: 

AD  SALES  PERSONNEL  who  can  pro¬ 
duce  sales  for  a  publication  with  qual¬ 
ity  distribution.  VYith  an  initial  circula¬ 
tion  of  100,000,  Pennysover  sales  ter¬ 
ritories  are  available  in  Hoboken, 
Union  City,  North  Bergen,  West  New 
York,  Secaucus  and  Jersey  City.  Bi¬ 
lingual  capability  helpful,  but  not 
necessary. 

ART  DIRECTOR,  a  hands-on  leader  for 
4-member  design,  layout,  production 
team.  Job  requires  keen  eye,  firm 
hand,  rolled-up  sleeves,  deadline 
adrenaline. 

CLASSIFIED  MANAGER,  an  experi¬ 
enced  telemarketing  sales  leader  who 
excels  at  motivating  and  training,  and 
can  sell  and  manage  a  5-member 
team. 

EDITOR,  a  clear  and  creative  writer/ 
editor  who  has  experience  with 
Hudson  County  government  and 
politics. 

Pennysover  offers  a  competitive  salary 
and  excellent  benefits.  FAX  your 
resume  to  (201)  587-8308  attention 
Carol  Tinney,  or  call  (201)  587-1717 
to  arrange  an  interview. 

Leorn  to  depend  upon  yourself  by  doing 
things  in  accordance  with  your  own 
way  of  thinkirtg. 

GreenviHe  Kleiser 
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HELP  WANTED 

ADVERTISING  I  ADVERTISING 


ADVERTISING  DIREaOR 
Zone  9  newspaper  is  seeking  a  bright, 
aggressive,  experienced  sales  manager 
who  is  a  leader  and  team  builder. 
Person  chosen  must  be  highly- 
motivated,  have  a  college  degree, 
good  interpersonal  skills,  3-5  years 
advertising  management  experience 
and  strong  oral/written  communication 
abilities.  Reply  in  confidence  to  Box 
07979,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR:  Richner 
Communications,  an  award-winning 
group  of  paid  community  newspapers 
and  shopping  guides  in  affluent  Long 
Island,  NY.,  market  seeks  a  results- 
oriented  professional  to  coordinate  our 
soles  management  team.  You  will  work 
closely  with  the  publisher  and  lead  a 
team  of  30+  managers  and  account 
execs  responsible  for  all  display,  FSI 
and  classified  soles. 

Your  experience  should  include  staff 
development  and  training,  major 
accounts  management,  and  innovating 
strategies  for  growth  in  a  competitive 
market.  Experience  launching  new 
publications  a  plus.  Excellent  com¬ 
pensation  packoge  including  401  (k) 
and  health  plans. 

Send  resume,  salary  history  to;  Richner 
Communications,  379  Central  Ave., 
Lawrence,  NY  11559;  Fax  (516)  569- 
4942,  Attn:  Louise. 

ADVERTISING  MANAGER 
Small  town  Zone  5  newspaper  group 
seeks  that  one  person  in  one  hundred 
that  has  what  it  takes  to  become  a  star 
as  an  Advertising  Manager  moving  to 
the  top  of  the  field.  A  great  place  to 
bring  up  a  family.  Excellent  salary, 
fringe  benefits,  commissions  and  profit 
sharing.  Send  resume,  letter  on 
yourself  and  accomplishments  to:  Box 
07963,  Editor  &  Publisher.  Please  state 
present  earnings. 

ADVERTISING  MANAGER 
A  multiple  newspaper  group  seeks  a 
dynamic  Advertising  Manager  with  a 
strong  proven  track  record  to  lead  a 
team  of  advertising  sales  and  ad 
design  personnel.  Must  possess  strong 
management  and  sales  experience.  Com¬ 
petitive  salary  and  bonus  plan.  Located 
on  the  West  Coast.  Non-smoking 
environment.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apply.  Qualified 
applicants  should  send  resume  with 
salary  history  and  requirements  to  Box 
07993,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING  MANAGER 
Award-winning  44,000  daily  in  a 
growing  community  has  an  immediate 
opening  for  an  aggressive  individual 
who  possesses  strong  sales,  marketing 
and  management  skills  as  well  as 
dedication  to  qualify  customer  service. 
Minimum  5  years  classified  advertising 
background.  We  offer  a  competitive  com¬ 
pensation  and  benefits  package.  Send 
resume  and  cover  letter  with  salary  his¬ 
tory  to  Terry  Wilkerson,  employment 
and  safety  manager,  Alexandria  Daily 
Town  Talk,  P.O.  Box  7558,  Alex¬ 
andria,  LA  71 306.  EOE 


ADVERTISING  SALES  MANAGER 
Advertising  sales  manager  position  at 
The  Syracuse  Newspapers,  the  largest 
print  medium  in  Central  New  York.  Suc¬ 
cessful  candidate  will  direct  the  sales 
efforts  of  nine  inside  classified  sales 
representatives.  Responsibilities  include 
initiating  new  sales  programs,  leading 
and  motivating  sales  staff,  setting  goals 
and  developing  incentive  programs. 
The  candidate  should  be  results- 
driven,  and  possess  strong  verbal  and 
written  communication  skills  and  hove 
the  ability  to  motivate  a  seasoned  sales 
staff.  Classified  sales  management 
experience  in  inside  sales  or  telemarket¬ 
ing  a  plus.  We  offer  an  excellent  salary 
and  benefit  package  including  paid 
medical,  dental  and  eyewear  cov¬ 
erage.  This  is  an  excellent  opportunity 
to  lead  a  successful,  dynamic  advertis¬ 
ing  sales  team.  Please  send  cover  letter 
and  resume  to:  AD  #5338,  The 
Syracuse  Newspapers,  P.O.  Box  4915, 
Syracuse,  NY  13221. 

CLASSIFIED  ADVERTISING  MANAGER 

The  State,  South  Carolina's  largest 
newspaper,  is  interested  in  meeting 
qualified  candidates  for  the  position  or 
Classified  Advertising  Manager. 

Qualifications  include  at  least  three 
years  newspaper  advertising  sales  and 
supervisory  experience  and  a 
Bachelor's  degree  in  business,  market¬ 
ing,  advertising,  or  related  field.  Must 
possess  thorough  understanding  of 
newspaper  classified  advertising  busi¬ 
ness.  Excellent  communications  skills 
and  motivational  skills  also  essential. 
The  candidate  filling  this  position  will 
oversee  activities  of  the  classified 
advertising  department  to  include  hir¬ 
ing  and  staff  development,  analyzing 
business  trends  and  coordinating  sales 
efforts,  identifying  markets  and  devel¬ 
oping  and  implementing  marketing 
strategies.  Candidates  should  possess 
at  least  five  years  responsible,  related 
experience,  preferably  in  the  newspa¬ 
per  or  communications  industry. 
Advanced  degree  preferred. 

Send  resume  to  C.A.M.  Position, 
Human  Resources  Division,  The  State, 
P.O.  Box  1333,  Columbio,  SC  29202. 

CLASSIFIED  DIRECTOR  wanted  for 
Zone  2  group  of  award-winning  news¬ 
papers.  Supervisory  experience 
required.  Must  be  able  to  develop  and 
motivate  a  staff  of  telemarketers,  create 
marketing  materials,  and  interface 
closely  with  retail  display  department. 
We  offer  generous  base  salary,  plus  com¬ 
mission  package  and  benefits.  Send 
resume,  including  salary  history  to  Box 
07998,  Editor  &  Publisher. 

GET 

STUCK!! 

CALL  ABOUT 
PLACING  YOUR  AD 
ON  E&P’S  WEB 
Call 

(212)  675-4380,  ext.  170 


_ ADVERTISING _ 

DISPLAY  ADVERTISING  MANAGER 
Due  to  promotion,  there  is  a  career 

Xrtunity  for  an  experienced  Display 
irtising  Manager  at  a  40,000+ 
daily  newspaper  in  central  Washing¬ 
ton  state.  We  focus  on  revenue  goal 
achievement  in  an  environment  that  mox- 
imizes  work  place  satisfaction. 
Responsibilities  include  direct  man¬ 
agement  of  Retail,  Major  Accounts  and 
Outside  classified  sales  staff  as  well  as 
development  of  new  products  and 
revenue  generating  ideas. 
Qualified  candidate  must  be  an 
aggressive  advertising  sales  pro¬ 
fessional  with  proven  sales  and  lead¬ 
ership  experience,  a  history  of  increas¬ 
ing  ad  revenues,  and  strong  communi¬ 
cation  skills.  Send  or  fax  resume,  cover 
letter  and  salary  history  to:  Kay  Gauze, 
HR  Director,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
Fax;  (509)  577-7722.  A  member  of 
the  Seattle  Times  group.  EOE. 

DISPLAY  ADVERTISING  MANAGER 

The  Doy,  one  of  New  England's  pre¬ 
mier  award  winning  newspapers,  is 
seeking  a  dynamic,  competitive  pro¬ 
fessional  to  manage  our  outside  sales 
,  staff. 

Responsibilities  include  the  devel¬ 
opment  and  implementation  of 
strategic  sales  initiatives,  goal  setting, 
budgeting  and  a  hands-on  effective 
relationship  with  our  staff  and 
customers  to  grow  revenues. 

This  exciting  position  requires  our  can¬ 
didate  to  have  a  minimum  of  5  years 
successful  experience  in  sales,  pre¬ 
ferably  print,  a  sound  knowledge  of 
advertising  and  the  ability  to  motivate. 
Exceptional  presentation  and  selling 
skills  are  essential. 

We  are  located  in  one  of  the  top 
tourism  regions  in  the  U.S.  and  offer 
an  excellent  salary  and  benefits 
package. 

Send/fax  cover  letter,  resume  and 
salary  requirements  to: 

The  Day  Publishing  Company 
P.O.  Box  1231 
New  London,  CT  06320 
ATTN:  Human  Resources 
Department  EP0201 

FAX;  (860)  443-6322 
DISPLAY  SALES  REP 

Immediate  opening  at  premier  metro- 
area  Catholic  weekly  for  person  with 
proven  ability  to  represent  this  special¬ 
ized  market  to  prospective  advertisers 
by  phone  and  letter.  Established 
accounts.  Must  have  at  least  5  years 
related  selling  experience  and  be  cur¬ 
rently  earning  in  excess  of  $50K. 
Catholic  background  a  requirement. 
Fax  your  resume  with  cover  letter  to 
Arthur  McKenna,  Catholic  New  York, 
(212)  688-2642. 

/  believe  that  anyone  can  conquer  fear 
by  doing  the  things  he  fears  to  do, 
provided  he  keeps  doing  them  until  he 
gets  a  record  of  successful  experiences 
behind  him. 

Eleanor  Roosevelt 


_ ADVERTISING _ 

MARKETING  SUPPORT  DIREaOR 
Longing  to  use  creative  juices  and 
marketing  know-how?  Consider  this 
corporate  position  with  a  stable,  prof¬ 
itable,  central  Plains  newspaper  group. 
The  Marketing  Support  Director  will  be 
a  project  oriented  person  who  will 
work  in  conjunction  with  two  daily  and 
two  weekly  newspapers.  Marketing 
duties  will  include  development  of  more 
effective  selling  strategies  and  customer 
data  systems  plus  many  exciting 
marketing  goals.  The  ability  to  take  an 
idea  from  concept  through  completion 
working  with  others  is  a  must.  Com¬ 
puter  literacy  plus  a  Bachelor's  degree 
plus  one  or  more  years  related  experi¬ 
ence  or  equivalent  is  required.  To 
apply,  please  send  resume  with 
references  and  salary  history  to: 
GOOD  NEWS,  2435  Kimberly  Road, 
Suite  245N,  Alpine  Center,  Bettendorf, 
lA  52722.  Fax:  (319)  359-8539, 
Phone:  (319)  359-4877.  GOOD 
NEWS  is  an  employer-paid  search 
firm  serving  the  newspaper  industry. 

MID-ATLANTIC  STATES/ZONE  3 

ADVERTISING  DIREQOR 
35,000  Daily/42,000  Sunday 

One  of  the  Mid-Atlantic  states  finest 
medium-sized  dailies.  We  are  looking 
for  a  strong  leader  who  knows  how  to 
sell,  teach,  motivate  and  plan.  Must 
understand  Marketing,  be  innovative 
and  imaginative  and  have  a  desire  to 
set  and  meet  goals. 

We  are  looking  for  an  achiever  with 
leadership  qualities  and  experience  to 
help  a  very  successful  newspaper  max¬ 
imize  market  potential.  The  ideal  can¬ 
didate  is  an  aggressive  goal-oriented 
individual  who  recognizes 
opportunities  and  knows  how  to  capi¬ 
talize  on  them. 

If  you  are  currently  the  advertising 
director  for  a  smaller  to  medium  size 
newspaper  in  a  competitive  environ¬ 
ment  and  are  looking  to  move  up,  we 
want  to  hear  from  you. 

If  you  are  currently  the  assistant 
advertising  director  of  a  medium  size 
newspaper  and  are  not  content  in  your 
current  position  and  are  competitive 
and  want  to  show  your  abilities  and 
talent  with  the  potential  to  move  up,  we 
want  to  hear  from  you. 

Send  resume  in  confidence  to  Box 

07966,  Editor  &  Publisher. _ 

RETAIL  SALES  MANAGER:  We're  a 
30,000  daily  with  an  opening  for  on 
experienced,  innovative  and  creative 
leader  for  our  seasoned  sales  staff.  The 
individual  selected  will  know  how  to 
motivate  a  staff,  recognize  market 
opportunities,  and  build  revenue 
through  creative  pricing  strategies  and 
promotional  plans.  As  a  member  of  Pax¬ 
ton  Media  Group,  we  offer  competitive 
compensation  package  and  benefits. 
Please  send  resume  with  salary  history 
and  requirements  to:  Paxton  Media 
Group,  Inc.,  c/o  Human  Resources 
Department,  P.O.  Box  2300,  Paducah, 
KY  42002-2300. 

PMG  is  AA/EOE  M/F/D/V 
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HELP  WANTED 


ADVERTISING 


SALES  SUPERVISOR:  The  Pensacola 
News  Journal  —  Northwest  Florida's  pre- 
mier  daily  news  publication  with 
circulation  of  63,000  daily  and 
86,000  Sunday  —  is  looking  for  a  sales 
supervisor  who  will  oversee  seven  out¬ 
side  sales  executives.  This  person  along 
with  our  senior  sales  supervisor,  will 
report  to  the  Sales  Director.  This  posi¬ 
tion  provides  a  perfect  forum  to 
showcase  skills  intrinsic  to  the  devel¬ 
opment  of  our  sales  staff  and 
advertisers.  Retail  and  Classified  expe¬ 
rience  a  plus!  Top-notch  interpersonal 
skills,  creative  business  development 
initiatives  and  steady  field  work  ambi¬ 
tion  are  of  major  importance.  Great 
opportunity  for  major  account  execu¬ 
tive,  strong  territory  rep  or  a  supervisor 
presently  at  a  smaller  property.  Salary 
range  high  $30's  -  mid  $40's.  Reply 
to:  Sales  Director,  Pensacola  News 
Journal,  P.O.  Box  12710,  Pensacola, 
FL  32574.  Pensacola  News  Journal  is 
a  DRUG  FREE  WORKPLACE  and 
requires  testing  for  drugs  as  a  condi¬ 
tion  of  employment. 


VICE  PRESIDENT 
SALES/MARKETING 

One  of  the  finest,  most-affordable  com¬ 
munities  in  America  is  home  to  our 
1 60-associate  newspaper/magazine 
firm,  founded  in  1950,  which  today  is 
one  of  the  most  outstanding  family- 
owned  publications  anywhere.  We 
publish  suburban  and  niche  weekly, 
nigh-quality  publications.  We  are  seek¬ 
ing  an  advertising  professional  with 
management  experience  to  oversee  all 
sales  operations,  including  six  advertis¬ 
ing  managers  and  national  sales.  The 
compensation  is  extremely  competitive. 
This  is  a  very  key  position.  Send  or  fax 
resume  to  Stephen  F.  Rose,  president. 
Sun  Publications,  7373  W.  i07th  St., 
Ovedand  Park,  KS  66212.  Fax:  (913) 
381-9889.  All  replies  confidential. 


ART  DIREQOR 


ART  DIREQOR 

Weekly  financial  trade  newspaper 
seeks  Artist  with  3-5  years'  experience. 
Knowledge  of  PC-based  QuarkXPress, 
Illustrator  and  WORD  necessary. 
Weekly  publications  experience  a  big 
plus.  Excellent  benefits  and  growth 
potential.  Please  send  salary  require¬ 
ments  and  resume  to:  BD&L  Box  #136, 
1501  Broadway,  Ste.  312,  New  York, 
NY  10036.  EOE 

It’s  A  Classified  Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don’t  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard  your 
reply. 


ART/GRAPHICS 


GRAPHIC  ARTIST/NEWSROOM 
The  Doily  Press,  a  100,000  circulation 
daily  in  Southeastern  Virginio  owned 
by  Tribune  Company,  is  seeking  a  full¬ 
time  newsroom  artist.  Located  in 
Newport  News,  Virginia,  we  are  sur¬ 
rounded  by  Williamsburg  and 
Richmond  Northward  and  Virginia 
Beach  and  Norfolk  Southward.  We 
need  an  energetic,  team  player  to 
draw  illustrations,  produce  maps  and 
graphics,  and  help  design  color  pages. 
Imaginative  design  and  illustration 
capabilities  in  conjunction  with  typo¬ 
graphy  are  a  must.  Prefer  college 
degree  or  related  experience  in  a  fast- 
paced  publication  environment.  Suc¬ 
cessful  candidates  must  hove  extensive 
experience  with  Macintosh  software 
including:  Macromedia  Freehand, 
Adobe  Photoshop,  QuarkXPress, 
Fractal  Painter,  Adobe  Illustrator, 
DeBabelizer,  DeltoGraph,  StratoVision 
3D  and  Morph.  Send  a  resume,  salary 
history  and  samples  of  your  work  to 
The  Daily  Press,  7505  Warwick  Blvd., 
Newport  News,  VA  23607.  EOE. 


CIRCULATION 


CIRCULATION  DISTRIQ  MANAGER 

The  Rocky  Mountain  News,  Denver,  Col¬ 
orado,  is  seeking  motivated  individuals 
to  join  our  Circulation  Department.  We 
need  full-time  district  managers  to  work 
in  our  home  delivery  department. 

The  district  managers  are  responsible 
for  recruitment,  training,  sales,  and  pro¬ 
viding  satisfactory  service  to  sub¬ 
scribers.  Qualified  applicants  should 
be  a  take  charge  individual  who  can 
quickly  identify  and  correct  problems. 
Must  have  three  to  five  years  manage¬ 
ment  experience,  preferably  in  news¬ 
papers.  Good  organization  skills,  good 
communicator,  computer  knowledge 
helpful.  Must  be  able  to  work  flexible 
hours. 

We  offer  an  exceptional  salary  and 
benefit  package.  Interested  candidates 
should  submit  a  resume  and  salary  his¬ 
tory  to: 

Human  Resources  Office 
Rocky  Mountain  News 
400  W.  Colfax  Avenue 
Denver,  CO  80204 
EOE 


I  CIRCULATION  DIREQOR 
:  Seven-day  local  newspaper,  under 
:  30,000  circulation,  is  seeking  results- 
:  oriented  professional  to  manage  its 
;  circulation  division.  The  ideal  candi- 
;  date  has  demonstrated  ability  to  closely 
;  manage  home  delivery,  develop  a 
■  strong  single  copy  presence  and  imple- 
•  ment  effective  marketing  campaigns 
:  that  take  advantage  of  both.  A  mini- 
i  mum  of  five  years  circulation  man- 
I  agement  experience  is  required.  Com- 
:  pony  offers  a  competitive  salary  and 
:  benefits  pxjckage  with  unlimited  growth 
:  potential  within  our  parent  organiza- 
:  tion.  Reply  to  Box  07857,  Editor  & 
;  Publisher. 

i  We  must  act  in  spite  of  fear... not 
:  because  of  it. 

Unknown 


CIRCULATION 


CIRCULATION  DIRECTOR  for  estab¬ 
lished  daily  in  growing  market.  Look¬ 
ing  for  aggressive,  can-do  manager 
with  well  developed  organizational 
skills  and  strong  circulation  manage¬ 
ment  experience.  16,000  circulation 
seven  day  AM  publication  with  one 
TMC  product  ana  a  wide  variety  of  sup¬ 
plemental  products.  The  community  is 
growing  and  schools  are  very  good. 
Tourism  is  a  big  part  of  our  economy. 
Pleose  send  resume  with  salary  history 
and  requirements  to  Box  07724,  Editor 
&  Publisher. 


CIRCULATION  MARKETING  MAN¬ 
AGER  for  the  Sun  Journal,  a  16,500 
morning  circulation  newspaper  pub¬ 
lished  seven  days  a  week  in  historic 
New  Bern,  North  Carolina.  CarKlidate 
should  have  sales  arKl  marketing  expe¬ 
rience  with  strong  management  skills  to 
increase  circulation  in  a  growing 
market.  The  responsibilities  include 
developing  and  implementing  market¬ 
ing  plans  for  the  newspaper  and  all 
products,  creation  of  advertising,  pro¬ 
motional  and  collateral  materials 
reguired  to  promote  the  newspoper 
including  marketing  the  news  content, 
supervise  office  staff  and  adult  inde¬ 
pendent  contractors.  Circulation  expe¬ 
rience  helpful  but  not  necessary.  Send 
resume  and  salary  history  to  John  R. 
Graham,  publisher.  Sun  Journal,  P.O. 
Box  1 1 49,  New  Bern,  NC  28563. 


CIRCULATION  MANAGEMENT 
Mid-sized  newspaper  in  the  western 
United  States  seeks  circulation  depart¬ 
ment  leader  to  grow  circulation  while 
converting  from  carrier  collect  to  PBM, 
transforming  from  youth  to  adult  car¬ 
riers  and  moving  from  PM  to  AM 
delivery.  If  the  challenge  of  making 
these  changes  excites  you,  and  hove  the 
ability,  experience  and 
stamina  to  see  it  through  successfully, 
please  respond.  Send  resume,  cover  let¬ 
ter  and  compensatian  history  to  Box 
07987,  Editor  &  Publisher. 


CIRCULATION  SALES  MANAGER 

One  of  PA's  fastest  growing  newspa¬ 
pers  is  seeking  an  innovative  hands- 
on  promoter  to  assist  in  our  newspa¬ 
per's  continued  growth.  Position  is 
responsible  for  marketing  our  newspa¬ 
per,  which  has  a  circulation  of  35,000. 
Candidate  should  be  well-versed  in  all 
facets  of  circulation.  Send  resume  to: 
Mike  Starn,  circulation  director.  Daily 
Local  News,  250  North  Bradford  Ave., 
West  Chester,  PA  1 9382. 


CIRCULATION  MANAGER 

I  This  is  an  excellent  opportunity  for  an 
I  experienced  district  manager  that  is 
•  ready  to  move  up  to  a  number  2  posi- 
:  tion.  We  are  a  growing  15,000  six- 
i  day  located  in  Western  Mass.  This  posi- 
:  tion  oversees  home  delivery  and 
:  customer  service  in  a  team  environ- 
i  ment.  If  you  are  committed  to  service 
i  excellence,  and  desire  an  opportunity 
;  to  work  for  a  progressive  organization 
I  that  will  allow  you  to  succeed  and 
i  appreciates  your  contribution,  then  this 
:  job  may  be  tor  you.  Please  respond  to: 

j  Chades  Apicello 

:  The  Recorder 

PO  Box  1367 

:  Greenfield,  MA  01 301 


CIRCULATION 


CIRCULATION  DIREQOR 
If  you  are  big  on  'Custoitier  Service", 
possess  strong  motivational  skills  and 
an  excellent  manager  of  people  and 
time,  this  could  be  the  career 
opportunity  for  you.  Responsibilities 
include  moving  the  paid  circulation  of 
two  (2)  9,000  PM  daily  and  related 
products  located  north  of  Dayton  The 
successful  candidate  will  hove  at  least 
three  years  organized  circulation 
marketing/management  experience, 
and  needs  to  possess  strong  organiza¬ 
tional  skills  as  well  as  some  computer 
knowledge.  Please  send  your  resume 
and  salary  requirements  to: 

Viclw  Rifenberg 
VP/Publishing  North 
P.O.  Box  921 
Piqua,  OH  45356 


CIRCULATION  SALES  and  MARKET 
ING  MANAGER.  We're  looking  for  a 
dynamic,  goal-oriented  individual  to 
drive  our  circulation  sales.  The  individ¬ 
ual  must  possess  a  solid  understanding 
of  direct  marketing  techniques  to  con¬ 
sumers,  be  able  to  work  with  distribu¬ 
tion  and  customer  service  managers  to 
reduce  retention,  and  motivate  a 
telemarketing  sales  staff.  We're  a 
30,000  daily  AM  newspaper.  As  a 
member  af  Paxton  Media  Group,  we 
offer  competitive  compensation 
package  and  benefits.  Please  send 
resume  with  salary  history  and  require¬ 
ments  to:  Paxton  Media  Group,  Inc., 
c/o  Human  Resources  Department,  The 
Paducah  Sun,  P.O.  Box  2300, 
Paducah,  KY  42002-2300. 

PMG  is  AA/EOE  M/F/D/V. 


CIRCULATION  ZONE  MANAGERS 

The  Denver  Post  is  looking  for  experi¬ 
enced  Circulation  Zone  Managers  to 
join  the  aggressive  and  expanding 
staff  of  one  of  the  nation's  fastest  grow¬ 
ing  doilies.  Your  job,  working  an  ear¬ 
ly-morning  schedule,  is  to  nKinoge  six 
or  more  district  managers  in  assuring 
our  subscribers  of  6  a.m.  delivery. 
Strong  supervisory  and  customer- 
service  skills  are  mandatory.  Great  pay 
and  benefits.  Tell  us  about  yourself  and 
salary  history  in  a  letter  or  fax  to: 

Zone  Manager  Position 
Empbyment  Office 
The  Denver  Post 
1560  Broadway 
Denver,  CO  80231 
FAX  (303)  820-1214 

:  We're  an  equal  opportunity  employer. 
;  Employment  offers  are  conditional 
:  upon  the  applicant  undergoing  and 

■  passing  a  pre-employment  drug  test. 

i  CIRCULATION  DIRECTOR  for  estab- 
:  fished  daily  in  growing  market.  Look- 
i  ing  for  aggressive  can-do  manager 
;  with  well-developed  organizational 
;  skills  and  strong  circulation  manage- 
:  ment  experience.  We've  got  big  ideas. 
:  We  want  a  person  who  can  plan, 
I  organize  and  promote  these  ideas  to 

■  get  the  results  we  want.  Competitive  com- 
:  pensation  and  benefits  package  in  one 
I  of  America's  most  livable  cities  for  a 
j  Pulitzer  Community  Newspaper  prop- 
:  erty.  Send  cover  letter  and  resume  to: 
:  Publisher,  The  Daily  Herald,  P.O.  Box 
i  717,  Provo,  UT  84603.  Fax:  (801) 
I  344-2982. 
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_ CIRCUIATION _ 

ZONE  SALES  MANAGER 
The  Omaha  World-Herald,  a  state¬ 
wide  newspaper  with  combined  Sun¬ 
day  circulation  of  over  290,000,  has  a 
career  opportunity  in  its  Lincoln, 
Nebraska  circulation  office.  A  results- 
oriented  manager  is  sought  to  direct 
the  sales,  service  and  operational 
activities  in  this  competitive  market. 


_ EDITORIAL _ 

ADVANCE  TEAM  LEADER/ 

COPY  DESK 

The  Daily  Press,  a  100,000  circulation 
daily  in  Southeastern  Virginia  owned 
by  Tribune  Company,  is  seeking  an 
Advance  Team  Leader.  Located  In 
Newport  News,  Virginia,  we  are  sur¬ 
rounded  by  Williamsburg  and 
Richmond  Northward  and  Virginia 
Beach  and  Norfolk  Southward.  This 


_ EDITORIAL _ 

ASSISTANT  TEAM  LEADERS 

The  Orange  County  (Calif.)  Register  is 
looking  tor  two  experienced  and 
energetic  Assistant  Team  Leaders  for  its 
Metro  Desk. 

One  will  be  charged  with  leading  the 
paper's  medical  and  science  coverage. 
The  job  includes  the  planning  and 
execution  of  daily  news,  weekend  and 
investigative  stories  and  leading  a 
team  that  includes  two  Pulitzer-Prize 


The  successful  candidate  will  hove  pre¬ 
vious  circulation  management  experi¬ 
ence,  outstanding  interpersonal  skills, 
is  computer  literate  and  has  a  strong 
understanding  of  marketing  and  sales 
techniques  aimed  at  growing  circula¬ 
tion. 

Competitive  compensation  and  benefit 
package,  incentive  program  and  the 
potential  for  advancement  is  available 
for  Qualified  candidates.  To  apply  sub¬ 
mit  resume  and  salary  history  to: 

Omaha  WoHd-Herald 
Kelly  Koos,  Recruiting  Specialist 
1 4th  &  Dodge  Streets 
Omaha,  NE  68102 

DATA  PROGRAMMING 

COMPUTER  PROGRAMMER 
GREAT  OPPORTUNITY 
FOR  A  TEAM  PLAYER 

Sun  Newspapers,  the  largest  chain  of 
paid  weekly  newspapers  in  the  coun¬ 
try,  has  an  immediate  full-time  opening 
in  our  Valley  View  location.  Candidate 
must  be  proficient  in  RPG  III  and  CL 
programming  languages. 

General  knowledge  of  personal  com¬ 
puters,  including  Microsoft  Office,  Win¬ 
dows  95,  DOS  and  Novell  Netware. 
Ability  to  integrate  special  software 
applications  into  a  PC-based  system. 

Keen  diagnostic  and  problem-solving 
skills  with  a  general  knowledge  of 
accounting  and  general  business  pro¬ 
cedures. 

We  offer  a  complete  benefit  package 
including  401  (k)  retirement  plan. 

Please  send  your  resume  and  salary 
requirements  to: 

Personnel  Administrator 
Attn:  SUN  NEWSPAPERS 
5510  Cloverleaf  Parkway 
Cleveland,  OH  441 25 

_ No  Phone  Calls,  Please. _ 

PROGRAMMING  MANAGER  at  inde¬ 
pendent  daily  newspaper  in  Durham, 
NC.  Applicant  must  possess  BS  in  CS 
with  experience  in  Cobol,  Fox  Pro,  Vis¬ 
ual  Basic.  Geac  applications  a  plus.  A 
team  player  in  a  fast-paced  workplace. 
Supervising  programmers  and  writing 
code  for  our  Website.  Send  resume  to 
Herald  Sun  Employment  Coordinator, 
P.O.  Box  2092,  Durham,  NC  27705. 

EDITORIAL 

ARTS  &  FEATURES  WRITER 
New  web-based  magazine  looking  for 
top,  seasoned  writer  and  willing  to  pay 
for  one.  Send  resume/clips  to  Publisher 
@  Highwire,  100  Summerfield  Drive 
#241 ,  Vacaville,  CA  95687.  No  calls. 


position  coordinates  the  planning,  edit¬ 
ing  and  design  of  our  Lifestyles,  Life, 
Home,  Food,  Arts  &  Leisure  sections 
and  two  TV  Books.  Requires  a  mini¬ 
mum  of  five  years  of  editing/design 
experience  and  a  college  degree  in 
journalism  or  a  related  fielcT.  Only 
team  builders  and  creative  risk-takers 
should  apply.  Send  a  resume,  salary 
history  and  samples  of  page  or  section 
designs  to  The  Daily  Press,  7505 
Warwick  Blvd.,  Newport  News,  VA 
23607.  EOE. 

ASSISTANT  MANAGING  EDITOR/ 
PRESENTATION 

The  Muskogee  Daily  Phoenix  is  looking 
for  a  skilled  editor  to  supervise  our 
copy  desk  and  take  a  leadership  role 
in  our  newsroom.  Position  requires 
excellent  news  judgment,  strong 
headline,  design  and  editing  skills  and 
the  ability  to  help  train  our  copy 
editors.  We  are  fully  paginated;  expe¬ 
rience  with  Macintosh  and  Quark¬ 
XPress  helpful,  but  not  required.  The 
Phoenix  is  a  20,000  AM  daily,  a 
finalist  for  the  1 996  national  APME 
Public  Service  Award  and  a  consistent 
top  finisher  in  state  contests.  Com¬ 
petitive  salary  and  benefits.  Send 
resume,  references  and  non-returnable 
work  samples  to  Dan  Elliott,  executive 
editor,  Muskogee  Daily  Phoenix,  P.O. 
Box  1968,  Muskogee,  OK  74402.  The 
Phoenix,  a  Gannett  newspaper,  is  an 
equal  opportunity  employer  that  values 
diversity. 

ASSIGNING  EDITOR 
A  mid-sized  Knight-Ridder  newspaper 
located  in  a  competitive  Midwest 
market  is  seeking  an  assigning  editor. 
The  position  requires  a  hustler,  an 
experienced  supervisor  able  to  direct  a 
staff  of  reporters  on  breaking  news, 
enterprise  ideas  and  long-term  pro¬ 
jects.  The  position  allows  a  degree  of 
independence  and  requires  self- 
motivation,  an  ability  to  generate 
innovative  stories  and  strong  word  edit¬ 
ing  skills.  Box  07994,  Editor  &  Pub¬ 
lisher. 

ASSISTANT  METRO  EDITOR  -  The  Bay 
City  Times  (40,000  daily,  52,000 
Sunday)  is  seeking  a  Metro  desk  team 
player  to  focus  on  regional  news  cov¬ 
erage.  We  need  a  talented  newsperson 
who  can  manage  a  staff  of  reporters, 
work  with  stringers  and  lay  out  pages. 
Reporting  experience  is  a  must;  i(3eal 
candidate  has  significant  editing  expe¬ 
rience.  Competitive  salary  and  benefits 
package.  Send  resume,  references  and 
examples  of  your  work  to  Metro  Editor 
John  P.  Hiner,  The  Bay  City  Times,  31 1 
Fifth  Street,  Boy  City,  Ml  48708. 


winning  reporters. 

The  beet  encompasses  covering  the 
county's  delivery  of  medical  care  to  a 
diverse  and  growing  population,  track¬ 
ing  national  health  and  science  trends, 
and  helping  oversee  a  weekly  Lifestyle 
page  devoted  to  health  news.  Orange 
County  is  home  to  some  of  the  coun¬ 
try's  largest  managed  care  systems,  as 
well  as  the  University  of  California, 
Irvine,  one  of  the  leading  scientific 
research  instihitions  in  America. 

A  second  editor  will  oversee  coverage 
of  Orange  County's  court  system  and 
social  issues  coverage,  supervising  four 
reporters  and  shaping  local  coverage 
for  the  Sunday  newspaper. 

Successful  candidates  will  hove  a  min¬ 
imum  of  3  years  reporting  experience 
on  a  daily  metro,  plus  a  minimum  of  2 
years  editing  and  management  experi¬ 
ence,  with  high  organizational  skills 
and  a  demonstrated  ability  to  bring 
clarity  and  focus  to  copy. 

The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  It  won  the 
1 996  Pulitzer  Prize  for  investigative 
reporting  for  a  year-long  series  of 
stories  into  medical  practices  at  the 
University  of  California,  Irvine. 

Please  submit  a  packet  demonstrating 
current  work  as  well  as  a  resume  and 
one-page  statement  of  philosophy  to 
Larry  Burrough,  624  N.  Grand  Ave¬ 
nue,  Santa  Ana,  CA  92701.  Fax: 
(714)  565-3681. 

ASSOCIATE  EDITOR 

Enterprising  reporter  to  cover  fast- 
paced  field  of  woodworking 
technology.  We  are  a  national  con¬ 
sumer/trade  publication  that  covers  pro¬ 
fessional  and  amateur  woodworking 
from  a  news  angle.  Our  tech  beat  just 
opened  up,  and  we  are  seeking  a 
quality  writer  to  cover  new  equipment 
and  tool  introductions,  and  stay 
abreast  of  emerging  trends  in 
machinery  development  and 
woodworking  technique.  Candidates 
should  have  at  least  three  years  of  pro¬ 
fessional  news  reporting  experience,  a 
knowledge  of  woodworking,  and  be 
adept  at  hard  news,  company  profiles 
and  in-depth  features.  Competitive 
salary  and  benefits.  Some  national 
travel.  Please  send  cover  letter,  clips 
and  resume  to:  Ian  C.  Bowen,  editor, 
Woodshop  News,  35  Pratt  St.,  Essex, 
a  06426. 


Advertisers  who  want  only  local  applicants  for  their  ads 
should  consult  our  Zone  map  on  page  39 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  who  is  strong 
on  enterprise  and  hard  news  sought 
for  daily  that  is  part  of  a  105,000- 
circulation  group  in  suburban  Phoenix. 
At  least  three  years  experience  pre¬ 
ferred.  Please  send  resume  and  clips  to 
Susan  Keaton,  editor.  Chandler  Ari¬ 
zona  Tribune,  25  S.  Arizona  Place, 
Suite  565,  Chandler,  AZ  85225  by 
December  4.  No  phone  calls,  please. 

BUSINESS  EDITOR  at  the  Colorado  Spr- 
ings  Gazette  Telegraph  (102,000 
daily;  126,000  Sunday).  Need  an 
experienced,  aggressive  business 
journalist  to  lead  a  staff  of  8  who  cover 
a  fast-growing,  vibrant  business  com¬ 
munity.  Apply  to  Teri  Fleming,  ME, 
Gazette  Telegraph,  30  S.  Prospect  St., 
P.O.  Box  1779,  Colorado  Springs,  CO 
80901. 

BUSINESS  EDITOR  -  34,000  circula¬ 
tion  daily  needs  a  creative  editor  to  run 
its  two-person  business  desk.  Excellent 
editing/writing  skills  required,  as  well 
as  a  good  working  knowledge  of  page 
design/layout.  Competitive  salary  and 
benefits.  Send  cover  letter,  resume  and 
work  samples  to  Steve  Pepple,  manag¬ 
ing  editor.  The  Herald-Palladium,  P.O. 
Box  1 28,  St.  Joseph,  Ml  49085. 

BUSINESS  REPORTER 
The  Waterloo  Courier,  a  50,000  PM 
daily  in  northeast  Iowa,  is  looking  for  a 
reporter  for  its  three-person  business 
staff.  Some  general  assignment  duties 
as  well.  Send  resume  and  clips  to  Saul 
Shapiro,  editor,  Waterloo  Courier, 
P.O.  Box  540,  Waterloo,  lA  50704. 

BUSINESS  REPORTER 

The  Register-Guard,  Eugene,  OR,  (circ. 
80,000)  seeks  aggressive,  productive 
reporter  to  cover  labor,  workplace, 
timber,  manufacturing,  economic 
development.  Ideal  candidate  can  turn 
around  overnight  stories  for  our  daily 
report  while  developing  tough 
enterprise  packages  for  our  Sunday 
section.  You  would  join  a  skilled  busi¬ 
ness  team  that  two  years  in  a  row  has 
won  a  Best  in  Business  award  from  the 
Society  of  American  Business  Editors 
and  Writers.  Two  years  business  report¬ 
ing  experience  preferred.  Applicants 
must  hove  a  four-year  college  degree. 
Excellent  pay  (salary  range  $28,000  to 
$44,300)  and  benefits. 

Deadline:  Friday,  December  20,  1 996 

Send  resume  and  clips  to:  The  Register- 
Guard,  Human  Resources  Dept.,  Busi¬ 
ness  Reporter,  P.O.  Box  10188, 
Eugene,  OR  97440-21 88. 

No  telephone  inquiries,  please.  All 
applicants  will  receive  a  response. 
Equal  Opportunity  Employer 

BUSINESS  REPORTER 
Leading  weekly  business  journal  in 
Southern  California's  fast-growing 
Inland  Empire  has  an  opening  for  a 
reporter.  Some  daily  or  weekly  busi¬ 
ness-writing  experience  is  preferred. 
Send  resume  and  clips  to: 

Paul  McAfee 
Editor 

The  Business  Press 
3281  Guasti  Rood,  Suite  440 
Ontario,  CA  91 761 
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_ EDITORIAL _ 

COMPUTER  ASSISTED  REPORTING 
Top  computer  assisted  reporting  pro¬ 
gram  seeks  editor  with  advanced  com¬ 
puter  skills  or  reporter  with  strong  CAR 
experience  to  grow  into  leadership 
role.  You  will  join  a  successful  CAR 
team  and  have  plenty  of  room  to  write. 
You  will  have  support  of  management 
who  understands  the  value  of  computer 
assisted  research.  Willingness  to  coach 
required.  Keen  ability  to  work  with 
numbers  and  see  behind  them  to  the 
real  story  is  a  must.  Send  cover  letter 
with  ideas  you  would  bring  to  the  pro¬ 
gram,  resume  and  clips  to  David 
Erdman,  city  editor,  The  Morning  Call, 
101  N.  6th  St.,  Allentown,  PA  18105, 
or  call  (610)778-7929. 

e-mail:  david.erdman@mcall.com 


COPY  EDITOR  -  Suburban  Philadel¬ 
phia  daily  needs  a  sharp  desk  person 
who  knows  what  makes  a  good  story 
and  is  not  afraid  to  edit.  Send  letter 
and  resume  to  Lanny  Morgnanesi,  The 
Intelligencer  Record,  P.O.  Box  858, 
Doylestown,  PA  1 8901 . 

COPY  EDITOR  wanted  who  wants  it 
all.  If  your  talents  pull  you  in  all  direc¬ 
tions  from  copy  editing  to  headline  wri^ 
ing  to  page  design,  we  hove  a  position 
where  you  can  satisfy  all  your  creative 
desires.  If  you're  looking  for  a  place  to 
excel,  send  resume,  clips  and 
references  to  Jim  Willis,  managing 
editor,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35203. 

COPY  EDITOR:  Strong  wordsmith  and 
page  design  skills  needed  for  60,000 
AM  daily  near  Cleveland.  Pagination 
skills  helpful.  Send  resume  and  layout 
samples  to  Glenn  Gilbert,  managing 
editor.  The  News-Herald,  7085  Mentor 
Avenue,  Willoughby,  OH  44094. 

COPY  EDITOR/DESIGNER  (Entry  Level) 

The  ChaHotte  Sun-Herald  is  looking  for 
entry  level  copy  editors/designers  and 
entry  level  sports  copy  editors. 

We  are  looking  for  someone  who: 

•  likes  competition  and  has  the  will  to 
win 

•  can't  stand  errors 

•  is  quick 

•  has  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

•  wants  to  work  with  the  latest  design 
and  pagination  programs  and 

•  is  never  satisfied  with  the  status  quo. 

Responsibilities  include  design  and  edit¬ 
ing  for  The  Charlotte,  Englewood  and 
DeSoto  editions  of  the  Sun-Herald. 

QuarkXPress  knowledge  a  plus 
If  this  sounds  like  you,  please  call 
Anjanette  Reiger  at  (941 )  629-2855, 
ext.  237,  or  sports  editor  Dennis  Maf- 
fezzoli  at  (941)  255-81 26. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

COPY  EDITORS 

The  Herald-Journal,  a  63,000  circula¬ 
tion  New  York  Times  newspaper  in 
western  South  Carolina,  is  seeking  full¬ 
time  copy  editors.  We're  looking  for 
word  editors  and  page  designers,  hofi- 
ciency  in  Microsoft  Word  and  Quark¬ 
XPress  a  plus.  Two  years  experience  pre¬ 
ferred.  Within  driving  distance  of 
Atlanta,  Charlotte,  the  mountains  and 
the  beach.  Contact  Gloria  Fair,  news 
editor,  P.O.  Box  1657,  Spartanburg, 
SC  29304. 


COPY  EDITOR 

The  New  Haven  Register,  an 
aggressive  and  colorful  100,000  AM 
paper  in  Yale's  hometown,  seeks  an 
experienced  copy  editor  for  central 
news  desk.  Ideal  candidate  is  a  strong 
wordsmith,  able  to  produce  snappy 
headlines  on  deadline.  Good  salary 
and  benefits.  Letter,  resume,  work  sam¬ 
ples  to:  Ray  Hoye,  news  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


COPY/LAYOUT  EDITOR 

THE  DAILY  JOURNAL,  IN  CARACAS, 
VENEZUELA,  seeks  Copy/Layout 
Editors  with  strong  editing  and  layout 
skills.  Pagination  and  knowledge  of 
QuarkXPress  would  be  helpful. 
Excellent  opportunity  to  work  in  South 
America.  Please  send  resume  with 
photo,  work  samples  and  references  to 
Nigel  Cumberbatch,  editor-in-chief. 
The  Daily  Journal,  SKY  BOX  4405 
NW,  73rd  Avenue,  Suite  No  30-751, 
Miami,  FL  33166-6400.  Phone 
Caracas  011  (582)562-6981. 


DESIGNER/COPY  EDITOR-We  want 
a  top-notch  page  designer  who's  com¬ 
fortable  editing  copy  and  strives  for 
unconventional  headlines  that  capture 
a  reader's  attention  and  a  story's  soul. 
If  you  seek  an  innovative,  award¬ 
winning  team  where  your  ideas  can 
make  a  difference,  send  resume  and 
tearsheets  by  December  1  3  to:  T. 
Kuhle,  Herald  &  Review,  P.O.  Box 
31 1,  Decatur,  IL  62525. 

DESIGNER 

Fully-paginated,  medium-sized  AM 
daily  committed  to  good  photography 
and  graphics.  Page  1 ,  sports  cover, 
some  projects.  Keen,  proactive  journal¬ 
ism  skills  a  must  for  key  leadership  posi¬ 
tion.  QuarkXPress  fluency  necessary. 
Send  resumes  to  Mary  Jo  Bryan  Moss, 
graphics  editor,  Evansville  Courier, 
300  E.  Walnut  St.,  Evansville,  IN 
47713,  e-mail:  mjmoss@evansville.net 
or  bmoss@evansville.net. 

EDITORS  &  WRITERS  WANTED 

Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing- 
ton,  DC  20016;  (703)  506-4400. 
ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792- 1313. 


_ EDITORIAL _ 

DESIGNERS  WANTED 
Page  designers  with  the  talent  and 
creativity  to  become  an  assistant 
design  department  editor  needed  for  a 
growing  department  at  The  South  Bend 
Tribune  in  South  Bend,  Ind.,  and 
85,000  daily  and  1  20,000  Sunday 
paper.  Duties  will  include  section  fronts 
design,  feature  pages  and  fronts, 
along  with  other  special  projects.  Help 
be  an  integral  part  of  our  continuing 
redesign.  Candidates  need  3-5  years 
experience,  know  QuarkXPress, 
Photoshop  and  Freehand.  Send  sample 
of  your  creativity  and  page  design  to 
Ken  Klimek,  assistant  managing  editor. 
The  South  Bend  Tribune,  225  W.  Col- 
fox,  South  Bend,  IN  46626. 

DETROIT  NEWSPAPERS 
Freelance  Cartoonist 

Detroit  Newspapers,  agent  for  the 
Detroit  News  and  Detroit  Free  Press,  is  a 
partnership  owned  equally  by  Knight- 
Ridder  and  Gannett.  Detroit  Newspa¬ 
pers  conducts  the  business  operations 
(advertising,  circulation,  marketing  and 
production)  of  The  Detroit  News  and 
Detroit  Free  Press. 

We  are  seeking  an  experienced  car¬ 
toonist  to  create  a  daily  comic  strip 
(including  Sundays)  for  our  popular 
children's  feature.  This  series  will  be 
syndicated  and  published  nationally. 

The  qualified  candidate  must  be  able 
to  generate  material  to  meet  scheduled 
deadlines.  This  is  a  freelance  position. 

To  apply,  submit  resume  arfo  work  sam¬ 
ples:  Detroit  Newspapers,  Human 
Resources/Cartoonist,  615  W. 
Lafayette  Blvd.,  Detroit,  Ml  48226. 

EDITORIAL  WRITER 

The  Columbian,  a  60,000  circulation 
daily  in  Vancouver,  Wash.,  is  looking 
for  an  editorial  writer  who  can  help  a 
progressive,  award-winning  depart¬ 
ment  to  expand  its  voice,  extend  its 
reach  and  continue  to  be  the  communi¬ 
ty's  most  informative  and  accessible 
public  forum. 

We  want  someone  who  can  report  and 
write  clear,  thoughtful  editorials;  who 
con  and  will  challenge  our  established 
views;  who  can  work  accurately  on 
deadline;  who  possesses  a  wide  range 
of  interests;  who  has  exceptional 
personal-relations  skills;  and  who  is 
willing  to  work  hard  and  enjoy  life  as 
part  of  a  growing,  independently 
owned  newspaper  in  one  of  the  most 
beautiful  and  dynamic  regions  of  the 
country.  Previous  editorial  writing 
experience  is  a  plus  but  by  no  means  a 
requirement. 

The  Columbian  is  commi  ted  to 
representing  all  voices  in  the  diverse  com- 
munity  it  serves.  Women  and 
minorities  in  particular  are  encouraged 
to  apply. 

Submit  cover  letter,  including  salary 
history  and  requirements,  resume  and 
writing  samples  to  D.  Michael 
Heywood,  editorial  page  editor.  The 
Columbian,  P.O.  Box  180,  Vancouver, 
WA  98666. 


_ EDITORIAL _ 

ENTRY-LEVEL  PHOTOJOURNALIST  to 
join  growing  staff.  Must  have  own 
equipment.  Best  candidate  will  have 
Photoshop,  Macintosh  skills  and  col¬ 
lege  degree.  Send  resume  with 
references  and  portfolio  (slides  pre¬ 
ferred)  to  Chief  Photographer  Randy 
Bergeron,  Daily  Star,  P.O.  Box  1 1 49, 
Hammond,  LA  70404.  The  Doily  Star, 
a  14,000  PM,  is  a  non-AP-photo, 
local,  color  daily. 

FREELANCE  WRITERS  WANTED  with 
experience  covering  food  industry 
issues.  We  are  a  trade  journal  for  food 
company  managers,  reporting  on 
R&D,  processing,  packaging,  ingre¬ 
dients  and  marketing.  Send  resume 
and  writing  samples  to:  Elizabeth 
Brewster,  Food  Processing,  301  E.  East 
St.,  Chicago,  IL  60611,  fax  (312)  644- 
7870.  NO  PHONE  CALLS. 

FREELANCE  WRITERS  wanted  for  dis- 
tinguished,  sexually  oriented,  20  year 
established,  weekly  national  paper. 
(303)  985-3034  osk  for  Dawn. 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  daily  or  weekly  background 
to  head  our  newsroom  as  a  writer/ 
editor  with  page  design  experience. 
Lead  our  small  staff  ana  dozen  freelan¬ 
cers.  Pen  1-2  pieces  a  week,  oversee 
staff,  design  by  QuarkXPress  (PC),  plan 
for  future  issues.  Excellent  salary  & 
benefits  package.  Move  ta  South  Flor¬ 
ida  and  be  yourself.  Fox  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  and  call 
Bill  Watson  at  (305)  757-6333,  ext. 
8562  ta  schedule  interview. 

IF  YOU  HAVE  a  proven  track  record  as 
a  top-flight  editor,  you  could  be  the 
person  we  ore  looking  for  to  help  us 
improve  our  group  of  daily  and  weekly 
newspapers.  The  successful  applicant 
will  join  our  corporated  staff  and  work 
directly  with  our  editors  and  managing 
editors  to  raise  the  standards  of  all 
Morris  Newspaper  Corporation  news¬ 
papers.  If  your  are  interested  in  this 
challenging,  yet  rewarding,  new  posi¬ 
tion,  send  your  resume  and  cover  letter 
to  Editorial  Consultant,  Morris  News¬ 
paper  Corporation,  P.O.  Box  8167, 
Savannah,  GA  31412. 

MANAGING  EDITOR  needed  for 
1 1 ,000  circulation  daily  in  east  central 
Indiana.  Requires  QuarkXPress  experi¬ 
ence.  Creativity  is  imperative.  Send 
resume,  work  samples  and  references 
to:  Wesley  Rowe,  publisher.  The 
Courier-Times,  P.O.  Box  369,  New 
Costle,  IN  47362  fax  (31 7)  529-1731. 

MANAGING  EDITOR  with  passion  for 
local  news  to  edit  national  award¬ 
winning  weekly.  We  need  someone 
with  the  ability  to  lead  arxf  develop  our 
four-person  news  staff.  Demonstrated 
skills  in  photography  and  layout  a 
must.  Fantastic  opportunity  to  live  in 
the  mountains  of  northwest  Montana. 
Send  resume  and  samples  ta  Brian  Ken¬ 
nedy,  Hungry  Horse  News,  P.O.  Box 
1 89,  Columbia  Falls,  MT  5991 2. 


If  you  compare  yourself  with  others,  you 
may  become  vain  or  bitter,  for  always 
there  will  be  greater  and  lesser  persons 
than  yourself 

Max  Ehrmann 
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_ EDITORIAL _ 

EDITORS/REPORTERS 

The  Morning  News,  a  growing, 
34,000  AM  ciaily  in  South  Carolina, 
recently  moved  into  a  state-of-the-art 
facility  and  redesigned  and  redefined 
our  core  product.  We  have  created 
new  positions  and  have  openings  for 
skilled  journalists: 


_ EDITORIAL _ 

INFOGRAPHIC  JOURNAUST 

Want  a  job  where  you  can  do  the  best 
work  you  are  capable  of?  Want  to 
join  a  team  that's  won  the  Pulitzer 
Prize,  numerous  SND  and  other  inter¬ 
national  design  awards?  Eager  to  do 
projects  and  oig-time  breaking  news 
for  all  sections? 


OUTSTANDING  JOURNALIST 
SOUGHT  FOR 

ASSOCIATE  DIREQOR  POSITION 
at  the  AMERICAN  PRESS  INSTITUTE 

We  are  looking  for  an  energetic  self¬ 
starter  to  research,  design  and  conduct 
seminars  for  newsroom  professionals. 
Our  associate  directors  work  in  a 
team-based  setting  and  manage  all 
aspects  of  seminar  staging,  including 
membership  development,  program 
design,  and  speaker  recruitment  and 
training.  They  also  are  expected  to 
write  for  publication,  speak  at  pro¬ 
fessional  conferences  and  serve  as  an 
industry  resource. 

Creativity,  strong  project-planning 
skills,  time  management  and  personal 
organizational  skills,  a  passion  for 
customer  service  and  a  personal  com¬ 
mitment  to  improving  newspapers  are 
essential.  API  is  an  independent,  not- 
for-profit  organization  based  in 
Reston,  VA.  It  is  the  oldest  and  largest 
center  offering  training  and  manage¬ 
ment  development  solely  for  newspa¬ 
per  practitioners  and  journalism 
educators. 

API  is  an  equal  opportunity  employer 
and  encourages  applicants  of  color. 
Send  a  cover  letter,  resume  and  salary 
requirements  to:  Carol  Ann  Riordan, 
associate  director,  American  Press 
Institute,  11690  Sunrise  Valley  Drive, 
Reston,  VA  20191-1498.  No  calls, 
please. 

PAGE  DESIGNER 

Creative,  producer  page  designer/ 
copy  editor  needed  for  Feature 
Department  in  Florida  East  Coast 
Beach  city.  Duties  include  working 
closely  with  section  editors  and  artists 
to  design  front  page  layouts  with 
pizzazz.  Solid  journalistic  skills 
needed.  Will  work  with  local  and  wire 
copy,  write  headlines,  layout  and 
design  pages.  Pagination  experience  a 
must.  Send  resume  and  clips  to  Dick 
Dunkel,  executive  editor,  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 

REPORTERS 

Medical,  health  care  business  reporters 
sought  for  Washington,  NYC,  Chi¬ 
cago,  Denver,  San  Francisco,  Dallas, 
Atlanta  and  other  cities. 

E-mail:  sonn@businessword.com  or 
Call  (303)  290-8500 

REPORTER 

The  Register-Mail,  Galesburg,  IL  needs 
a  first-rate  reporter  with  excellent  writ¬ 
ing  skills.  Job  includes  general  assign¬ 
ment  and  feature  stories,  some  police 
and  courts.  The  Register-Mail,  circula¬ 
tion  18,000,  is  published  Monday- 
Saturday.  We're  a  Copley  Newspaper 
and  offer  an  attractive  benefits 
package.  Contact:  Robert  F.  Harrison, 
editor.  The  Register-Mail,  140  S. 
Prairie,  Galesburg,  IL  61 401 . 


He  weeps  because  he  has  but  one  small 
tongue  to  taste  the  entire  world. 

Dr.  Mung-Mung 


MANAGING  EDITOR:  This  is  the  No. 
2  newsroom  manager  in  charge  in  the 
editor's  absence.  Previous  top- 
management  newsroom  experience 
required.  Must  be  a  leader  and  mentor 
who  can  think  "out-of-the-box"  and 
devise  new  approaches  to  news  cov¬ 
erage. 

ASSISTANT  MANAGING  EDITOR/ 
FEATURES:  Oversees  a  three-person 
staff  and  various  features  pages  and 
publications,  including  a  weekly  24- 
page  local  entertainment  tab.  Must  be 
an  experienced  editor  who 
understands  today's  lifestyle  issues  and 
can  create  lively  pages  using  Quark¬ 
XPress. 

COPY  EDITORS:  Responsible  for  news- 
section  page  building  and  pagination. 
Must  have  daily  experience  and 
agination  skills,  including  working 
nowledge  of  QuarkXPress  or  other 
desktop  publishing. 

REPORTERS:  Must  have  beat  reporting 
and  enterprise  experience. 

The  Morning  News  is  a  Thomson 
newspaper  in  Florence,  SC.  Florence 
County  has  a  1 1 0,000  population  and 
is  the  regional  hub.  Florence  is  a  fam¬ 
ily-oriented  city  one  hour  from  Myrtle 
Beach.  Send  resume  and  work  samples 
to  Frank  Sayles,  Jr.,  editor.  Morning 
News,  P.O.  Box  100528,  310  S. 
Dargan  Street,  Florence,  SC  29506. 
FAX:  (803)  317-7292. 


INFORA4ATION  GRAPHICS  EDITOR 
The  Milwaukee  Journal  Sentinel  seeks 
an  experienced  Information  Graphics 
Editor.  Direct  the  design  of  informa¬ 
tional  graphics;  supervise  a  Designer 
staff  of  7,  and  trouble  shoot  hardware 
and  software  problems  to  determine  cor¬ 
rective  action.  Qualifications  include  a 
BA  or  equivalent  and/or  professional 
training  in  art,  design  or  journalism. 
Five  to  seven  years  in  graphics  or  edit¬ 
ing,  to  include  experience  in  a 
supervisory  capacity.  Must  be  profi¬ 
cient  in  Macintosh  and  pre-press 
technologies  and  possess  strong  oral 
and  written  communication  skills.  Send 
resume  and  cover  letter  with  position 
title,  and  salary  requirements  in  con¬ 
fidence  to:  Journal  Sentinel,  Inc., 
Human  Resources  Department,  333 
West  State  Street,  Milwaukee,  Wl 
53203,  Fax  (41 4)  224-2897. 

JOURNAL  SENTINEL  INC. 

An  Equal  Opportunity  Employer 


The  News  &  Observer,  a  200,000- 
Sunday  circulation  paper  in  North 
Carolina's  capital  city,  has  such  a  job 
for  a  talented,  experienced  infographic 
journalist.  For  the  right  candidate,  the 
job  will  also  include  management 
duties. 

Check  out  our  work  at 
www.nando.net/nao/vj/ 

then  send  your  portfolio  to  Ken  Mowry, 
graphics  director.  News  &  Observer,  2 1 5 
S.  McDowell  Street,  Raleigh,  NC  27601 . 

MAGAZINE  serving  independent  oil  & 
gas  industry  has  entry  level  position  for 
a  staff  writer.  Seeking  new  graduates 
or  2  years  experience.  Journalism 
degree  required.  Send  resume  and 
salary  requirements  to  Bill  Campbell, 
The  American  Oil  and  Gas  Reporter, 
P.O.  Box  343,  Derby,  KS  67037. 

MIDSIZE  Midwest  daily  in  hotly  com¬ 
petitive  market  seeks  reporter  with 
excellent  general  assignment  skills  and 
at  least  two  years  of  experience.  Send 
cover  letter,  resume  and  clips  to  Arnold 
Miller,  managing  editor.  The  Chroni¬ 
cle-Telegram,  P.O.  Box  4010,  Elyria, 
OH  44036. 


MONTEREY  PENINSULA  weekly  seeks 
versatile  reporter.  Entry-level  candi¬ 
dates  OK.  QuarkXPress,  photography 
skills  a  plus.  Send  resume,  clips  to  Paul 
Wolf,  Carmel  Pine  Cone,  P.O.  Box  G- 
1 ,  Carmel,  CA  93921 . 


NASHVILLE  BUSINESS  JOURNAL  is 
seeking  a  managing  editor  to  handle 
day-to-day  newsroom  management 
and  to  work  as  a  coach  with  our  staff 
of  talented,  young  reporters.  Perfect 
opportunity  for  a  copy  editor  or  news 
editor  ready  to  move  into  manage¬ 
ment.  Fax  resume  to  Bill  Lewis,  editor, 
ot(615)  248-6523. _ 

REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 
VENEZUELA,  seeks  general  assignment 
news  Reporters,  strong  writing  skills 
and  good  news  judgment  helpful. 
Knowledge  of  Spanish  a  definite  plus. 
Candidates  should  be  willing  to 
relocate  to  Caracas  at  short  notice. 
This  is  an  excellent  opportunity  to  work 
in  South  America. 

Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  SKY  BOX  4405  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400. 

Phone  -  Caracas  01 1  (582)  562-6981 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  Spin  (EST)  8  days  prior  to  publication 


_ EDITORIAL _ 

PAGE  DESIGNER  OPENINGS 

The  Albuquerque  Tribune  is  looking  for 
an  entry-level  and  an  experiencecT  (3-h 
years)  page  designer. 

We  are  fully  paginated  on  Macs  using 
QuarkXPress,  and  proficiency  with 
those  tools  is  required.  Solid 
journalistic  and  copy  editing  skills  ore 
also  important  for  these  key  positions. 

Our  design  desk  handles  all  news, 
sports  and  features  pages.  This  job 
offers  ample  opportunity  to  do  a  vari¬ 
ety  of  pages  and  to  do  some  of  your 
best  work. 

The  Trib,  a  29,000  evening  newspa- 

f)er,  has  gathered  5  awards  over  the 
ast  8  years,  for  best  use  of  photo¬ 
graphs  from  the  NPPA.  In  1995,  SND 
named  it  one  of  the  world's  best- 
designed  newspapers  in  its  class.  We 
respect  the  integrity  of  photographs 
and  put  content  first  in  our  page 
design. 

Send  resume,  work  portfolio/samples 
and  cover  letter  to  David  Carillo, 
design  editor.  The  Albuquerque 
Tribune,  7777  Jefferson  NE,  Albuquer¬ 
que,  NM  87109. 


REPORTER  -  Pennsylvania's  Newspa¬ 
per  of  the  Year  seeks  a  reporter  gifted 
in  municipal  coverage  and  feature  writ¬ 
ing.  Position  open  now.  Send  resume, 
clips  to  Carol  Talley,  editor.  The  Sen¬ 
tinel,  P.O.  Box  130,  Carlisle,  PA 
17013.  No  phone  coils. 

REPORTER:  Excellent  opportunity  for 
motivated,  talented  self-starter.  Beats 
plus  initiative  stories.  Entry-level  or 
one-year  experience  preferred;  college 
degree  required.  Send  letter,  resume, 
references  and  clips  to  Phyllis  Stewart, 
editor.  The  Malone  Telegram,  387  E. 
Main  Street,  Malone,  NY  12953. 
Deadline,  Friday,  December  6. 

REPORTER 

Make  a  difference.  Join  a  90,000  doily 
newspaper  (103,000  Sunday)  in  NY 
metro  area  committed  to  quality  com¬ 
munity  journalism,  top-flight  enterprise 
stories  and  must-read  narratives.  We 
are  seeking  a  first-rate  reporter  who 
can  deliver  hard  news,  crackling 
enterprise  and  features.  Must  be  a 
strong  writer.  Three  to  five  years  expe¬ 
rience  preferred.  If  you  still  have  the 
passion,  we  have  the  place.  Send 
cover  letter,  resume  and  clips  to: 

The  Times  Herald-Record 
Debra  A.  Sherman 
Human  Resources  Director 
40  Mulberry  Street,  P.O.  Box  2046 
Middletown,  NY  1 0940 

REPORTERS* 

PHOTOGRAPHERS  •  EDITORS 

Community  newspaper  group  of  6 
dailies  and  13  weeklies  in  Missouri, 
Arkansas  and  Tennessee  seeks 
qualified  journalists  for  news  writing, 
sports  writing,  photography  and  edit¬ 
ing  with  opportunity  for  advancement. 
Competitive  salary  and  benefits.  Fax: 
(573)  334-7288  or  mail  resume  to: 

Joni  Adams,  ME 
Box  699 

Cape  Girardeau,  MO  63701 
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ROOMTOWRJTE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  diat  you'd  pursue  if  you  had  the 
time  and  the  space. 


SEU  YOURSELF  ON  THE  WEB 
Place  your  resume/clips  on  the  Net. 
For  details,  call  (707)  427-6951  or 
e-mail:  peiken@inreach.com 


SENIOR  EDITOR/VISUALS 
We're  looking  for  a  confident,  experi¬ 
enced  visuals  leader,  with  a  command 
of  what  makes  presentation  work  — 
great  photojournalism,*  to-the-point 
graphics  and  design  that  brings  it  all 
together.  The  Pioneer  Press,  an  SND 
Best-Designed  Newspaper  winner, 
seeks  a  senior  editor/visuals  to  help 
lead  a  change-oriented,  high- 
achieving  design/graphics/photo  staff. 
Build  from  a  foundation  where  visuals 
is  content.  The  Pioneer  Press  is  a  KR 
daily  in  the  highly  livable,  highly  com¬ 
petitive  Twin  Cities.  Apply  to  Ken 
Doctor,  managing  editor,  with  cover  let¬ 
ter,  resume,  samples,  345  Cedar  St., 
Saint  Paul,  MN  55101 .  AA/EOE. 


SPORTS 

EDITOR 

Sports  editor  sought  for  mid-sized 
Zone  4  daily.  Ideal  candidate  will  hove 
track  record  of  leadership,  a  passion 
for  sports,  strong  organizational  and 
editing  skills,  a  love  of  good  writing 
and  an  eye  for  design  and  detaih 
Please  send  resume,  cover  letter  and 
samples  of  work  to  Box  07999,  Editor 
&  Publisher. 


SPORTS  WRITER  NEEDED:  Sports 
Writer  at  12,000  circ,  southern  Okla¬ 
homa  afternoon  daily.  If  you're  at  a 
one-person  shop  looking  to  move  up,  a 
recent  grad  with  a  talent  for  writing 
and  a  little  layout  (QuarkXPress)  or  just 
looking  for  a  change  af  scenery,  we'll 
consider  you.  Position  involves  cov¬ 
erage  of  high  school  and  community 
sports.  We  occasionally  staff  Dellas  Cow¬ 
boys,  Texas  Rangers,  Oklahoma  and 
Oklahoma  State.  The  new  hire  will  be 
writing  game  stories,  previews, 
features  and  a  weekly  column.  If 
interested,  send  cover  letter,  resume 
and  clips  to  Clay  Horning,  sports 
editor,  the  Daily  Ardmoreite,  P.O.  Box 
1328,  Ardmore,  OK  73401. 


SPORTS  WRITER  sought  by  the  Index- 
Journal,  a  progressive  17,000  Mon- 
day-Friday  PM  and  Sunday  AM  in 
Greenwood,  SC.  We're  the  hub  of  a 
beautiful  outdoors-oriented,  sports  hun¬ 
gry  region.  Writing,  editing,  design, 
photo,  and  pagination  are  requirea  of 
two-member  staff  (plus  stringers).  A 
year's  experience  preferred  but  will  con¬ 
sider  entry  level  with  impressive  back¬ 
ground.  Contact  Executive  Editor  Bill 
Collins,  P.O.  Box  1018,  Greenwood, 
SC  29648  or  fax  cover  letter  and  clips 
to  (864)  223-7331 .  Phone  number  is 
(864)  223-1411. 


THE  CONCORD  MONITOR,  a  daily 
newspaper  in  New  Hampshire's  capi¬ 
tal  city,  has  two  news  positions  for 
beginning  reporters.  The  Monitor  offers 
an  opportunity  to  develop  your  skills  in 
an  environment  where  writing 
excellence  and  aggressive  news  cov¬ 
erage  are  fostered.  In  return,  we  seek  a 
commitment  to  journalism  and  to  con- 
tinual  learning,  as  well  as 
demonstrated  writing  ability  and  news 
experience.  Send  clips  and  resumes  to 
Frank  Quaratiello,  regional  editor.  Con¬ 
cord  Monitor,  P.O.  Box  1177,  Con¬ 
cord,  NH  03302-1 177. 


THE  LEXINGTON  HERALD-LEADER 
(Knight-Ridder;  125,000  daily, 
160,000  Sunday)  seeks  applicants  for 
assistant  state  editor.  Help  direct  our  cov¬ 
erage  of  a  diverse  region  stretching 
from  the  Bluegrass  horse  country  to  the 
Appalachians.  More  than  half  our 
readers  live  in  79  counties  outside  Lex¬ 
ington,  so  we  emphasize  state  coverage. 
Apply  before  December  10  to:  Tom 
Caudill,  assistant  managing  editor,  Lex¬ 
ington  Herald-Leader,  100  Midland 
Ave.  Lexington,  KY  40508.  EOE  M/F 


THE  MESSENGER-INQUIRER  in 
Owensboro,  KY,  won  first  place  for 
general  excellence  in  our  state  press 
association  competition  this  year. 
We're  a  34,000  AM  daily,  and  we're 
looking  for  a  reporter  with  a  commit¬ 
ment  to  excellence  to  staff  a  new 
bureau  in  one  of  our  key  circulation 
counties.  We're  looking  for  someone 
with  drive,  experience,  strong  report¬ 
ing  and  writing  skills  and  the  versatility 
to  handle  everything  --  hard  news, 
features,  in-depth  projects  and  com¬ 
munity  news.  Must  work  well  indepen¬ 
dently  and  as  part  of  a  team.  Send 
resume  and  clips  to  Human  Resources 
Director  Sue  Trautwein,  P.O.  Box 
1 480,  Owensboro,  KY  42302.  EOE 


THE  DAILY  TIMES  in  Salisbury  on 
Maryland's  Eastern  Shore  is  looking 
for  people  with  news  desk  experience 
who  may  be  interested  in  joining  our 
news  team.  Qualifications  include  news 
judgment;  editing,  writing,  headlining 
ana  page  design  skills;  and  a  working 
knowledge  of  QuarkXPress.  Send 
resume  to  Dick  Fleming  c/o  The  Daily 
Times,  P.O.  Box  1937  Salisbury,  MD 
21802. 


THE  SANTA  FE  NEW  MEXICAN,  an 
award-winning  27,000  circulation 
capital  city  daily,  is  seeking  a  talented 
copy  editor/designer  for  its  universal 
news  desk.  Candidates  should  be 
versatile,  design  well-organized, 
attractive  pages,  show  sound  news 
judgment  and  be  able  to  edit  copy  and 
write  accurate  headlines  that  grab  the 
reader.  Entry-level  and  experienced 
copy  editors  encouraged  to  apply. 
Pagination  experience  a  plus.  Send 
resume  and  tearsheets  to:  Mike  Cos¬ 
grove,  news  editor.  The  Santa  Fe  New 
Mexican,  202  E.  Marcy  St.,  Santa  Fe, 
NM  87501 . 


TRIBUNE  NEWSPAPER  GROUP  in  Ari¬ 
zona  is  looking  for  enterprising 
originating  desk  editors  and  reporters 
to  help  us  cover  our  fast  growing 
market.  With  a  total  circulation  or 
about  105,000,  the  Tribune  serves  five 
cities  in  the  Phoenix  area.  The  Tribune 
is  building  a  reputation  for  high  quality 
local  journalism  and  just  received  the 
Arizona  Newspaper  Assn,  general 
excellence  award  for  top  large  daily. 
Immediate  needs  include  city  gov¬ 
ernment  reporter,  police  reporter, 
Gilbert  edition  editor  and  religion 
editor.^writer.  Experienced  applicants 
should  send  resumes  and  work  sam¬ 
ples  to  Jim  Ripley,  managing  editor. 
Tribune  Newspapers,  120  W.  1st 
Ave.,  Mesa,  AZ  85210. 


THE  STATESMAN  JOURNAL  in  Salem, 
OR  is  a  good,  mid-sized  poper  that 
wants  to  get  better.  We're  looking  for 
an  assistant  news  editor,  who  would 
generally  be  responsible  for  page  one. 
The  ideal  candidate  is  a  risk-laker  with 
strong  headline  skills,  creative  layout 
eye  and  solid  copy-editing  ability.  We 
also  hove  an  opening  for  a  copy  editor 
with  at  least  two  years  of  experience. 
Send  resume,  clips  to  News  Editor 
Karen  Kurtz,  Statesman  Journal,  280 
Church  St.,  NE,  Salem,  OR  97302  or 
e-mail:  KKlJRTZ@Salem.Gannett.Com. 


WANTED:  ASSISTANT  CITY  EDITOR 
for  afternoon  daily  who  can  help 
reporters  develop  reporting  and  writ¬ 
ing  skills  and  who  con  get  things  mov¬ 
ing  now  as  well  as  plan  for  coverage  a 
month  ahead.  Send  resume,  clips  and 
references  to  Jim  Willis,  managing 
editor,  Birmingham  Post-Herald,  P.O. 
Box  2553,  Birmingham,  AL  35203. 


WANTED:  Copy  Editor  for  23,000- 
circulation  daily  in  West  Texas.  Duties 
include  page  layout,  headline  writing, 
wire  story  selection  and  hands-on  edit¬ 
ing.  Design  and  pagination  skills  a 
plus.  Send  cover  letter,  resume,  clips 
and  references  to: 

Missy  HallniKirk 
News  Editor 

Midland  Reporter-Telegram 
P.O.  Box  1650 
Midland,  TX  79702 


EDITORIAL 


THE  STAR-TELEGRAM  has  several 
openings,  including  the  following. 
Send  resume  and  work  samples  to 
Joan  Krauter,  editor,  Star-Telegram/ 
Northeast,  3201  Airport  Freeway, 
Suite  108,  Bedford,  TX  76021.  Or  fax 
your  resume  to  (81  ^  685-3883. 

BUSINESS  REPORTER  -  Seeking  expe¬ 
rienced  business  writer  to  cover 
rapidly,  growing,  upscale  economic 
area  between  Fort  Worth  and  Dallas. 
Will  cover  growth  issues  from  real 
estate  to  major  relocations.  3-5  years 
experience  with  daily  newspaper  pre¬ 
ferred. 

BUSINESS  NEWS/COPY  EDITOR 
Immediate  opening  for  a  business 
design/copy  editor  with  the  Star- 
Telegram's  fastest-growing  newsroom, 
covering  a  competitive  1 6-city  area 
between  Forth  Worth  and  Dallas  that 
needs  business  news  tailored  for  its 
high  demographics.  Business  reporting 
background  a  plus.  Minimum  2-4 
years  desk  experience. 

NIGHT  METRO  EDITOR:  This  editor  will 
work  in  tandem  with  the  metro  editor 
to  handle  breaking  news  and  to  help 
craft  well-written  stories.  Must  have  a 
love  of  the  chase  and  good  line-editing 
skills.  The  night  metro  editor  will  work 
with  a  broaa  range  of  reporters  -  from 
urban  affairs  to  police  and  education 
writers.  3-5  years  desk  experience  pre¬ 
ferred,  but  will  consider  experienced 
reporter  ready  for  the  switch. 


WANTED:  Editor  for  Japanese 
Graphic  Art  and  Publishing  Company. 
Translates  from  English  to  Japanese 
and  vice  versa  and  edits  books, 
English-Japanese  dictionaries  and 
monthly  newsletters  for  Japanese- 
Americans;  supervises  other  writers; 
directs  writers  as  to  subject  matter  of 
articles;  reviews  written  materials  as  to 
contents;  writes  selected  articles  for 
publication.  Bachelor's  Degree  in  any 
field  required  plus  4  year's  experience 
as  Editor.  Speak,  read  and  write  Japa¬ 
nese  language.  40  hours  per  week. 
9:00  a.m.  to  5:00  p.m.  $35,000  per 
year.  Must  have  proof  of  legal 
authority  to  work  permanently  in  the 
U.S.  Near  North  suburb  of  Chicago. 
Send  2  copies  of  both  resume  and 
cover  letter  to  Illinois  Department  of 
Employrtient  Security,  401  S.  State  St.  - 
3  South,  Chicago,  Illinois,  60605, 
Attn:  Leila  Jackson,  Reference  #V-IL 
15188-J,  no  calls,  on  employer  paid 
od. 


WANTED: 

BUSINESS  MAGAZINE  REPORTER 
Leading  weekly  cable  industry  business 
magazine  seeks  New  York-based 
reporter  to  cover  general  assignments, 
with  an  emphasis  on  programming, 
business  and  advertising  issues.  Can¬ 
didate  should  hove  three  years  of  daily 
or  weekly  reporting  experience,  as  >«ell 
as  broad  familiarity  with  the  U.S. 
media  business.  Self-starter  needed  to 
generate  exclusive  enterprise  stories  in 
an  extremely  competitive  market.  SerKl 
resume,  references  and  clips  to  Box 
07986,  Editor  &  Publisher. 

The  art  of  living  lies  not  in  eliminating 
but  in  growing  with  troubles. 

Bernard  M.  Baruch 


November  23,  1996  ■  Editor  &  Pubusher  37 


HELP  WANTED 


EDITORIAL 


WE  MIGHT  BE  GIANTS.  Aggressive, 
(earless,  mulfi-talented  reporter  wanted 
(or  growing  37,000  daily  in  booming 
southeast  Florida  (our  in-season  circula¬ 
tion  jumps  to  52,000).  We're  in  an 
extremely  competitive  market,  going 
head  to  nead  with  the  big  boys,  and 
we  want  you  to  help  us  be  the  best. 
Send  resume  and  clips  to:  Deputy 
Managing  Editor  Hank  Wilson,  The 
Stuart  News,  P.O.  Box  9009,  Stuart,  FL 
34994.  No  phone  colls. 

EMPLOYMENT  OPPORTUNITIES 

SlOOO'sFOSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-5189  (or  listings. 

$1000's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-5189  (or  Listings 

INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS  DIREOOR 
Daily  newspaper  in  the  southeast  with 
a  100,000  circulation  is  looking  (or  a 
department  manager  to  head  up  our 
computer  and  technical  services 
departments.  Must  have  knowledge  o( 
newspaper  production  systems  and 
procedures,  AS/400,  Novell,  (“C's  and 
Macs,  and  related  networking.  Suc- 
cess(ul  candidate  must  have  10  years 
experience  in  the  above  areas  with  at 
least  5  years  management  experience. 
Please  send  resumes  and  salary  history 
to:  Box  07965,  Editor  &  Publisher. 


MAILROOM 


Gannett#^ 

Sfftii/Ud 

DISJRIByTIpN  MANAGER 

Gannett  Offset,  Springfield, 
VA  is  a  subsidiary  of  Gannett 
Co.,  Inc.,  is  seeking  a 
Distribution  Center  Operations 
Manager  for  its  Springfield,  VA 
headquarters.  Will  oversee  240 
employees  with  3  direct 
reports. 

The  successful  candidate  must 
have  a  degree  in  business, 
production  technology,  or 
related  field,  or  equivalent 
experience  is  required. 

Excellent  benefits,  salary 
commensurate  with  ability. 

Send  resume  and  salary  history 
to; 

Jan  Lowe 

Human  Resources  Director 
Gannett  Offset,  Springfield 
6883  Commercial  Drive 
Springfield,  VA  22159 

Fax:  (703)  642-7392 
TDD:  (703)  642-7383 
e-mail: 

jlowe@offsetva.gannett.com 


UBRARIAN 


CHIEF  LIBRARIAN 
NASHVILLE  BANNER 

The  Nashville  Banner,  the  afternoon 
newspaper  in  Nashville,  TN,  is  creat¬ 
ing  a  chief  librarian  position  to  help 
move  its  news  library  to  a  modern 
library/research  center. 

QUALIFICATIONS:  College  degree 
with  library  science  or  journalism  train¬ 
ing  or  equivalent  experience  in  an 
electronic  library/research  environ¬ 
ment.  Knowledge  of  current 
technology.  Experience  with  various 
electronic  reference  tools.  Keen  interest 
in  news.  Ability  to  work  under  deadline 
pressure. 

Send  resume  to:  Tammy  Binford, 
information  editor,  Nashville  Banner, 
1100  Broadway,  Nashville,  TN 
37203.  FAX:  (615)  259-8890. 


MAILROOM 


MAILROOM  MANAGER 

Thomson  Newspapers  is  looking  for  a 
highly  motivated  individual  to  manage 
all  aspects  of  a  Central  Ohio,  multiple 
products,  packaging/moilroom  opera¬ 
tion.  Candidate  should  possess  the 
following: 

•  Exceptional  organizational  skills 

•  Ability  to  manage  and  motivate 
people 

•  Minimum  of  3-5  years  mailroom 
management  experience 

•  Mechanical  expertise,  including 
strong  knowledge  of  GMA  SLS 
1 0OOinserting  equipment 

•  Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•  Financial  planning  and  expense 
control  experience 

If  you  think  you  might  have  what  it 
takes  to  be  a  member  of  our  team, 
send  your  resume  and  salary  require¬ 
ments  to: 

Ken  Shelby 

Vice  President  Operations 
Thomson  Newspapers 
22  North  First  Street 
Newark,  OH  43055 


marketing 


PROMOTION 

MANAGER 

Join  o  top  newspaper  marketing  team 
in  resurging  Southern  California.  Ideal 
candidate  will  possess  excellent 
supervisory,  writing  and  editing  skills 
and  handle  multiple  priorities.  Experi¬ 
ence  in  development  of  effective  con¬ 
sumer  and  advertiser  marketing  pro¬ 
grams  and  materials  required. 

Fax  resume  and  salary  expectations  to: 

Joe  Frederickson 
Marketing  Director 
The  Press-Enterprise 
351 2  Fourteenth  Street 
Riverside,  CA  92501 
(909)  782-7721 


_ MARKETING _ 

MARKETING  DIREaOR 

The  Stale  Newspaper,  South  Carolina's 
largest  newspaper,  is  seeking  an  expe¬ 
rienced  Marketing  Director.  The  State 
is  part  of  a  Fortune  250  international 
communications  company  engaged  in 
the  business  of  delivering  news  and 
information  services  to  more  than  100 
million  people  worldwide. 

The  successful  candidate  will  develop 
and  implement  marketing  strategies  in 
collaboration  with  advertising,  circula¬ 
tion  and  news;  direct  the  development, 
management  and  analysis  of  the 
marketing  database;  identify  major 
markets  for  products  using  database 
analysis  of  customer  segments;  develop 
and  recommend  organizational  pricing 
strategies  which  grow  market  share; 
design  and  implement  product  pub¬ 
licity  and  corporate  public  relations 
programs;  and  direct  media  buys. 

Requirements:  College  degree  with 
formol  training  in  marketing  or  market 
research.  Advanced  degree  preferred. 
Demonstrated  leadership  ability.  Five 
or  more  years  marketing  management 
or  related  experience.  Newspaper  or 
communications  industry  experience 
valuable. 

Please  send  resume  to  Holly  Rogers, 
Human  Resources  Director,  The  State, 
P.O.  Box  1 333,  Columbia,  SC  29202. 

PHOTOGRAPHY 

THE  MORNING  CALL  in  Allentown, 
PA,  130,000  daily,  183,000  Sunday 
circ.,  a  Times  Mirror  paper,  is  seeking 
an  energetic,  quality-oriented  individ¬ 
ual  with  strong  visual  and  technical 
skills  to  help  lead  a  20-person  photo 
department.  Responsibilities  include 
picture  editing  and  coordinating  photo 
production  with  the  prepress  areas. 
Candidates  should  have  previous  lead¬ 
ership  and  photo  editing  experience. 
Send  resume  to  Naomi  Holperin,  photo 
editor.  The  Morning  Call,  101  N.  6th 
St.,  Allentown,  PA  18101  or  e-mail: 
naomi.halperin@mcall.com. 

PREPRESS 

PREPRESS  PRODUaiON  MANAGER 
Independent  Zone  3  newspaper  look- 
ing  far  a  hands-an  manager  to 
supervise  our  evening  shift  ad-building, 
composing,  camera  and  platemaking 
departments.  Successful  candidate  will 
possess  strong  organizational  and  peo¬ 
ple  skills.  Experience  with  Macintosh- 
based  Ad  production  a  plus.  Must  have 
at  least  3  years  management  experi¬ 
ence  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 

PRESSROOM 

EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  operator  for  Goss  Metroliner 
offset  press.  Excellent  quality  af  life, 
low  cost  of  living  and  a  great  package. 

Send  resume  and  references  to  The 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-0040,  attn:  Mike  Huffman. 

It  IS  less  important  to  redistribute  wealth 

than  it  is  to  redistribute  opportunity. 

Arthur  Vandenberg 


_ PRESSROOM _ 

Beautiful/Warm  Southwest  Florida 
PRESSAAAN  NEEDED! 

The  Sun  Herald  currently  has  positions 
open  in  the  pressroom.  A  minimum  of 
five  years  experience  on  web  newspa¬ 
per  offset  presses  reauired.  GOSS 
URBANITE  experience  helpful  but  not 
necessary. 

If  you  enjoy  a  clean,  safe  work  place  and 
have  no  fear  of  a  fast  paced  work 
schedule,  call/write  Steven  Loock, 
pressroom  superintendent.  The 
Sun  Herald,  23 1 70  Harborview  Road, 
Port  Charlotte,  FL  33980,  (941 )  255- 
8117. 

Pre-employment  drug  test  required. 
The  Sun  Herald  is  a  drug  free  work  place. 

PLANT  MANAGER  sought  (or  web  off¬ 
set  printing  plant.  Should  have  working 
knowledge  of  pre-press  and  press 
departments.  Send  resume  to  News 
Color  Press,  P.O.  Box  149,  Mount 
Gilead,  OH  43338. 

PRODUaiON/TCCH 

GRIFFIN  GEORGIA  DAILY  NEWS  seek¬ 
ing  supervisor  for  composing/pre¬ 
press  systems.  Responsibilities  include 
management  of  editorial,  advertising 
and  color  photo  layout  and  design. 
Macintosh  based  system  requires  train¬ 
ing  and  maintenance  on  network 
including  imagesetters  and  scanners. 

Ability  to  lead  into  pagination  desired. 

Good  starting  salary  and  company 
benefits.  Resume  to  Publisher,  Griffin 
Daily  News,  P.O.  Drawer  M,  Griffin, 
GA  30224. 


NEWS 

MAKES  THE  DIFFERENCE 

•  Editor  &  Publisher  is 
NOT  a  monthly  journalism 

review. 

•  Editor  &  Publisher  is 
NOT  a  monthly  association 

house  organ. 

•  Editor  &  Publisher  is 
NOT  sponsored  by  a 
university,  society  or 

foundation. 

•  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

NEWS  makes  the  difference 

EDITOR  &  PUBUSHER 
1 1  West  1 9th  Street 
New  York,  NY  1001 1 
(212)  675-4380 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Posttkxis  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  week-S8.60  per  Hne 

2  weeks-$7.60  F>er  Hne.  per  Issue. 

3  week$-$6.65  per  Hne,  per  Issue. 

4  weel(9-$5.75  per  Hne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  Hne 

2  weeks-$4.10  per  Hne,  per  Issue. 

3  weel(s-$3.00  per  Hne,  per  Issue. 

4  weeks-  $2.75  per  Hne.  per  Issue. 


Add  $  1 0.00  per  Insertion  for  box  senrice.  Add  $5.00  per  Insertion  for  box  senrice. 
Count  os  on  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  rninimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time,  SiOO:  2  to  5  times,  $95 
6  to  13  times,  $90;  14  to  26  times  $85;  27  to  52  times  $80. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 
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PUBLISHER 


1 1  West  19th  street,  NY,  NY  10011.  212)  675-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 

EDITORIAL 

DYNAMIC,  Marketing,  Advertising, 
Circulation,  New  Product  Development 
professional,  seeks  creative  New 
Media  experience.  Reply  to  Box 
07970,  Editor  &  Publisher. 

COLUMNIST,  humorist,  editorialist, 
seeks  easy,  high-paying  job.  Will  con¬ 
sider  California  job  meeting  half  of 
those  criteria.  QuarkXPress.  Bax 
07996,  Editor  &  Publisher. 

MULTI-NEWSPAPER  leader,  strong  in 
new  product  development,  editorial 
and  production  seeks  to  relocate  to 
Virginia/North  Carolina  area.  Reply  to 
Box  0798 1 ,  Editor  &  Publisher. 

NEW  PRODUCTS,  specialty  pub¬ 
lications  and  multi-product  editorial 
management.  Strong  in  business  writ¬ 
ing.  Magazine  experience.  Maryland/ 
Virginia  desired.  Reply  to  Box  07982, 
Editor  &  Publisher. 

YELLOW  PAGES  can  be  a  profitable 
and  complimentary  niche  center  to 
your  newspaper  operation.  1  know 
because  1  hove  managed  both.  If  your 
company  has  considered  yellow  page 
publishing  1  can  help  you  analyze  your 
market,  competition  and  offer  some 
gutsy  start  up  options.  You'll  control  it. 
I'll  set  it  up  and  manage  it.  Available 
and  willing  to  relocate  after  January, 

1 997.  Geography  not  as  important  as 
your  desire  to  build  a  successful  long 
term  operation.  Let's  talk.  Write  to  Box 
07991 ,  Editor  &  Publisher. 

EXECUTIVE  EDITOR;  Aggressive, 
award-winning  editor  seeks  senior-level 
post  on  Zone  2  daily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 
Editor  &  Publisher. 

PRO  WRITER,  Editor,  and  Trainer  — 
Business/Tech  and  Training  AAoterials. 
Author  of  4  books  and  dozen  articles. 
Resume,  clips  available. 

J.G.  Patterson 
(cogenl@indirect.com) 
http:// www.goodnet.com/ -<ogent 

EDITORIAL 

EXPERIENCED  Editor,  columnist, 
teacher,  gifted  writer,  seeks  editing, 
editorial-writing  position  in  California. 
QuarkXPress.  Box  07995,  Editor  & 
Publisher. 

EXECUTIVE  SPORTS  EDITOR  at 
100,000  AM;  Strong  manager, 
organizer,  energetic  leader.  APSE 
awards  for  Best  Daily  and  Sunday 
sections.  Major  metro  ciesk  experience. 
Interested  in  quality?  Want  a  section 
with  smack  that  goes  beyond  stats? 
Family  man  looking  for  a  bloce  to  call 
home.  Reply  to  Box  079/4,  Editor  & 
Publisher. 

PHOTOGRAPHY 

PHOTOGRAPHER  wants  ta  move  out 
west.  Award-winner,  with  over  2  years 
daily  experience  seeks  quality  minded 
newspaper  or  magazine  position  in 
Zones  7-9.  Likes  a  challenm.  Contact 
Aaron:  biga@iland.net  or  (816)  829- 
0939. 

Secrets  are  the  mother's  milk  of  an  evil 
genius. 

Dr.  Mung-Mung 

E&P*s  Classified 


The  newspaper  industry's 
meeting  place.  (212)  675*4380 


SHOP  TALK  AT  THIRTY  b  y  tkrry  M.  cl  ark  ‘ 


Find  A  Geezer 
And  Start  Learning 


ATCH  ON  TO  the  old 

■  geezers  and  sop  up  all 

I  you  can  fmm  them.” 

■  That’s  my  advice  to 
my  journalism  students 

from  now  on. 

My  last  mentor,  Harry  Heath,  died 
recently.  He’s  the  last  because  mentors 
have  to  be  older  than  you,  and  I’m  get¬ 
ting  to  be  an  old  geezer  myself. 

Harry  was  the  last  of  five  special  peo¬ 
ple  whom  I’ve  been  fortunate  to  count 
as  friends  and  who  had 
huge  influences  on  my 
life  and  career  as  a 
teacher  and  journalist. 

What  they  had  in  com¬ 
mon  was  a  passion  for 
their  work,  an  interest 
in  hard-working 
younger  people,  huge 
amounts  of  experience 
in  their  fields,  a  desire 
to  keep  learning  with 
an  eye  on  the  future 
and  change,  and  no 
sense  of  being  old, 
other  than  frustration  at 
its  limitations. 

I  believe  every  field  of  work  and  liv¬ 
ing  has  people  like  these,  and  I  know 
you  can  think  of  some:  a  seamstress,  a 
cook,  an  auto  mechanic,  a  mother,  a 
farmer,  a  cattleman,  a  store  owner,  a 
piano  player,  a  school  teacher.  Just  by 
being  around  them  you’d  learn  about 
their  craft.They  would  take  you  under 
their  wings  and  help  guide  you  with 
their  wisdom  and  experience;  but  they 
also  had  enough  confidence  in  you  to 
let  you  try  and  fail  until  you  found  your 
own  wings. 

Mentor  is  a  big  buzzword  in  educa¬ 
tion  right  now,  but  long  ago,  and  I  can’t 
quite  remember  why,  I  figured  out  that 
if  I  really  wanted  to  learn  my  craft,  I 
would  find  these  people  and  “sit  at 
their  feet,”  as  they  used  to  say.  But  with 
my  mentors,  sitting  was  the  last  thing 


Clark  is  chairman  of  the  journalism 
department  at  the  University  of 
Central  Oklahoma  in  Edmond  and 
and  a  part-time  copy  editor  at  the 
Daily  Oklahoman. 


you  could  do  —  they  were  busy  peo¬ 
ple. 

Heath,  the  dean  of  Oklahoma  journal¬ 
ism,  forgot  more  about  journalism  than 
I  know.  He  is  probably  the  last 
Renaissance  man  of  Oklahoma  journal¬ 
ism,  so  well-rounded  was  his  knowl¬ 
edge  and  wisdom.  He  was  the  embodi¬ 
ment  of  the  journalism  scholar,  with 
extensive  experience  in  media,  and  a 
scholarly  attitude  to  boot.  He  was 
always  thirsty  for  knowledge  and  never 
quit  writing;  retirement 
was  not  in  his  vocabu¬ 
lary. 

From  him  I  learned 
to  love  Oklahoma 
journalism  and  journal¬ 
ists,  among  other 
things. 

Before  him  was  my 
partner  in  publishing, 
Donald  J.  Morrison  of 
the  Waurika  (Okla.) 
News-Democrat.  He 
was  committed  to  his 
town  and  family  news¬ 
paper  in  a  way  best 
described  as  “from  the  old  school.” 

From  him  I  learned  that  small  weekly 
newspapers  can  accomplish  great 
things  —  like  the  Corps  of  Engineers’ 
Waurika  Lake,  the  direct  result  of  Don’s 
hard  work.  He  gave  up  a  plush  public 
relations  job  for  an  oil  company  to 
come  back  to  the  small  town  and  run 
the  family  paper.  He  didn’t  make  as 
much,  but  he  could  say,  “I’m  my  own 
man.”Woik  and  own  a  weekly  and  you 
learn  journalism  inside  and  out  like 
nowhere  else. 

Callaway  Buckley,  executive  editor  of 
the  Duncan  (Okla.)  Banner,  could 
chew  you  out  and  15  minutes  later 
praise  you,  because  he  was  a  stickler  for 
serious  work.  He  never  assumed  any¬ 
thing.  As  a  cub  reporter,  he  tracked 
down  bogus  oil  field  locations  in  Altus, 
foiling  experts’  attempts  to  embarrass 
him. 

From  Cal,  a  consummate  newsman,  I 
learned  a  passion  for  timely,  accurate 
news  coverage. 

Henry  Africa  didn’t  have  a  degree, 
but  was  in  chaise  of  the  University  of 


Iowa  Linotype  School,  a  field  obsolete 
even  in  the  early  1960s. 

Henry  knew  the  past  and  future  and 
taught  me  —  a  graduate  student  — 
more  about  the  entire  process  of  jour¬ 
nalism  than  anyone.  I  learned  to  set  tab¬ 
ulated  matter  on  a  Linotype,  but  more. 
Don’t  be  wedded  to  technology,  but  do 
things  the  right  way  and  learn  to  adapt. 

Terrence  Miller  Clark,  father  and 
artist,  taught  me  to  see  beauty,  and  to 
apply  its  principles  in  everything  I 
work  at. 

They’re  all  dead,  but  live  on  in  the 
lives  of  others.  Fm  fortunate  to  be  a  dis¬ 
ciple  of  these  men.  Harry’s  death  set 
me  to  thinking  about  them,  and  won¬ 
dering  who  their  mentors  were.  I’ll 
never  know. 

It’s  son  of  sad  to  think  that  I’m  get¬ 
ting  too  old  to  have  any  more  mentors 
—  the  years  just  sort  of  slipped  by.  I 
kept  thinking  that  some  day  I’ll  be 
descibed  as  such  by  some  students, 
and,  after  20  years  in  the  business  and 
10  teaching,  I  guess  there  are  some 
already,  although  I  think  of  them  just  as 
special  students  who  have  become 
friends. 

Despite  the  fancy  talk  about  mentors 
these  days,  there  isn’t  much  practical 
instruction  out  there  for  journalism  stu¬ 
dents  or  journalists. 

A  tragedy  in  many  newsrooms  with 
high  turnover  is  that  there  are  few  long¬ 
term  newspeople  with  enough  crust 
and  expertise  to  help  out  new 
reporters. 

Newspapers  and  journalists  desper¬ 
ately  need  old  geezers  with  rich  memo¬ 
ries  to  pass  on  the  wisdom  and  experi¬ 
ence  not  found  in  books  or  employee 
manuals. 

So  as  I  look  out  over  the  classroom 
for  another  semester.  I’ll  tell  them:  If 
you  want  to  be  a  success,  to  really  stand 
out,  you  need  to  latch  onto  the  old 
geezers  —  the  more  wrinkles  they 
have,  the  more  stories  they  can  tell,  the 
more  experience  and  wisdom  they 
have. 

They’ve  traveled  enough  miles  to 
become  interesting. 

I  hope  they'll  take  advice  from  this 
old  geezer. 


A  tragedy  in 
newsrooms  with 
high  turnover  is 
the  lack  of 
newspeople  with 
enough  cmst  and 
expeHise  to  help 
out  new 
repot'ters 
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The  Web  Site 


We  Deliver  800  U.S.  Nevvspapers  To 
Your  Desk  Every  Morning.  FREE! 


i  uu  cr. 


NEWSP 


Since  November  of  1994  more  than  800  American  newspapers  have 
established  Web  editions,  and  more  are  coming  online  every  month. 
Now,  you  can  find  live  links  to  all  of  them  in  the  special  "Online 
Newspapers"  section  of  E&P  Interactive's  Web  site. 

1  On  deadline  and  need  more  information  about  today's 
political  events  in  a  distant  part  of  the  country?  Interested 
in  perusing  the  hometown  sports  coverage  of  urban 
lU  dailies  in  major  league  cities?  Want  to  study  how  com- 
e  petitor  publications  in  your  region  are  handling  Web  site 
structure  or  content  strategy?  They're  all  here,  just  a  click 
M,  away  -  from  national  Web  publications  like  Investor's 
L  Business  Daily  or  the  Christian  Science  Monitor,  to  local 
jg,  papers  like  the  Wheeling  News-Register  of  West  Virginia 
^  or  the  Herald  &  News  of  Klamath  Falls,  Oregon.  State-by- 
state  groupings  makes  it  even  easier  to  go  directly  to  what 
seconds. 

The  E&P  Interactive  Guide  to  Online  Newspapers  brings  800  Web  pub¬ 
lications  to  your  computer  screen  every  day.  And  access  is  free.  Yes,  free. 
It's  just  another  of  the  extraordinary  new  Internet  reference  features  from 
the  most  respected  source  of  media-related  business  information. 


E&P  Interactive,  the  Web  site  of  the  world's  newspaper  industry. 


http://www.mediairifo.com 


Why DonT  You  Show  Them? 


A7  U  .S/»  l/V  A’  0/7  AM  ll()\S  IA7>  TiCI  L\()i  (Hi)  (  VA\7  /;  A7,  \(  7; 


Newspapers  Are  Wondering 


Conic  tell  more  than  l,S()() 
newspaper  tleeision  maUers  ahont 
the  new  procliiets  aiul  ser\  ices 
your  companv  has  to  oHer  them. 
Nowhere  else  can  i on  m.  ike  so 
many  solid  contacts  in  such  a 
short  amount  ol  time.  •  . 

For  more  miormation,  contact 
lV'gg^'  C7illahan  Bra\acos, 
America  Fast,  2717  North  Front 
Street,  1  larrishnri;,  I’A  17110. 
Call  (717)  2.Vi-'1()h7e\t.  1M^, 

or  www.pnpa.com 
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